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Sparks | 


lst day of summer; SSS.* 


* * * 


About 30,000,000 words had been | 


printed in the Congressional Rec- 


ord up to June 1. Nuff sed? Yes, | 


too much! 
* * « 


Sales of service and limited-func- 


tion wholesalers in April are esti- 
mated at $5,551 million—an_ in- 
crease of 2 percent over March on 
a seasonally adjusted basis—the 
Department of Commerce an- 
nounced. 

+ * * 


Bulwinkle OK'd 

The Bulwinkle bill, exempting 
trucking and railroad rate agree- 
ments from anti-trust statutes, be- 
came law last week when Congress 
passed the bill over a Presidential 
veto. 

To be valid, such rate agree- 
ments must be approved by the 
Icc. 


Columbus’ Discovery 

The Ohio capital has sighted 
new land for taxes. It is the sec- 
ond large city in that state to levy 

municipal income tax. 

Toledo was first. Springfield and 
Youngstown are also at the same 
trough and other cities are scratch- 
ing their heads over the possibili- 
ties of getting in the line. 


USES Shifted 


Congress wrote into law last week 
over President Truman’s veto an 
appropriations bill putting the Unit- 
ed States Employment Service un- 
der the Federal Security Agency. 

Earlier this year, the President’s 
‘reorganization bill had sought to 
put both FSA and USES under the 
Labor department. Business groups, 
including auto dealers, protested on 
the grounds that the department 
leaned too far toward union leaders. 
The plan was defeated at that time. 


*Sell summer service. 


Production 
Autemetive News Estimates 
U. S. Cars, Trucks 
104,751 


Last Prev. 1947 

Week Week Week 
For complete production totals 

by makes, see table, page 33. 
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Price Raises Spreading; 
| Hudson, Packard, Nash, 
GM-Built Trucks Go Up 


Additional Makers Expected to Follow Pattern as Result 
Of 11 to 13-Cent Pay Increases to Workers; 
Parts Suppliers Pass Along Hikes 


NEW ROUND of car and truck 

price increases appeared to be 
underway last week as the third 
series of postwar wage increases 
drew to its conclusion. 

Higher prices on Hudson, Pack- 
ard and Nash cars and Chevrolet 
and GMC trucks were announced 
following Ford’s action of raising 
its 1949 model factory list prices 
by an average of 8.7 percent. 

Other makers were re-evaluat- 
ing their wage-price-profit situa- 
tions to determine how much of 


Big 3 Shortages 
Reduce Output 
To 98,753 Units 


By Bernie Thomas 
Staff Writer 


ITH GENERAL MOTORS as- 

sembly plants in Michigan 
closed because of steel shortages 
stemming from the spring coal 
strike, U.S. vehicle production last 
week slumped to 98,753 units—70,448 
cars and 28,305 trucks, according to 
Automotive News estimates. 

Continued parts difficulties at 
Ford plants and a short strike at 
a Chrysler supplier also contrib- 
uted to holding the week’s output 
below the 100,000 level. A labor 
dispute also cost Packard the out- 
put of 1,000 cars. 

Although it dropped slightly be- 
low initial estimates, the previous 
week’s U.S. accounting, on revision, 
included 78,369 cars and 26,382 
trucks—a total of 104,751. 

This week’s output is likely to 
show little improvement over last 
week’s effort. GM’s Michigan as- 
sembly plants will reopen today 
(June 21), but the corporation’s out- 
state plants began closing down 
Friday, including those of the Chev- 
rolet division which account for 
about 50 percent of GM’s total 
weekly car output. 

* 7 
VERALL effects of GM’s latest 
blow from the coal tieup will be 
that each plant will lose at least one 
full week of production, including 
that of Chevrolet trucks. 
Commenting on the latest shut- 
down, a GM spokesman had this 
to say: 
“This situation reflects the high 
(Continued on Page 33, Col. 1) 


Coal Row Poses New Threat; 
Pay Round Nearly Over 


By Mac Gordon 


Staff Writer 


HE THREAT of a new soft-coal | 


strike in July depressed the 
automotive production outlook last 
week on the heels of UAW-CIO 
wage settlements with nearly all 
major producers in the industry. 

Collapse of wage negotiations 
between John L. Lewis and the 
mine operators occurred during a 
week’s idleness of General Motors 
Michigan plants brought about be- 
’ cause of material shortages result- 
ing from the April coal strike. 


workers struck in a representa- | 


tion dispute involving techni- 
cians. 

Packard, 
Frazer and Hudson, 
UAW wage negotiations by grant- 
ing 13-cent hourly increases in 
line with the agreement which 
settled the Chrysler strike. A 5 to 
13-cent settlement at Willys-Over- 
land was also announced Thurs- 


day. 


along with Kaiser- 


” * * 


REVIOUSLY Nash and Stude- 
baker followed Chrysler’s lead 

in giving 13-cent raises in a two- 
year contract with one-year wage 
reopening provisions. No major as- 
sembly or parts maker, 
(Continued on Page 27, Col. 1) 


has settled | 








as of | 


the boost in labor costs could be 
absorbed and how much would 
have to be passed on to the buy- 
ing public. 

Further hikes in vehicle prices 
loomed as a certainty as the third- 
round pattern of an 11 to 13-cent 
hourly pay hike spread among first 
and second-line automotive sup- 
pliers. 

+ * * 

CHRYSLER CORP. supplier 

told Automotive News he was 
raising his prices for the first time 

-—_ the start of postwar produc- 
tion. 

“I have absorbed two rounds of 
wage rises without touching my 
prices at all,” he said. “But after 
this new raise, I either increase 
prices or go straight into bank- 
ruptcy court.” 

This vendor said he knew of four 
other Chrysler suppliers who were 
raising their prices and predicted 
that the corporation would be com- 
pelled to follow suit on the prices of 
finished cars and trucks. 

> . * 

ACKARD HIKED its advertised- 

delivered prices by an average of 
5.7 percent after granting workers 
a 13-cent pay increase. The price 
increases range from $75 to $200. 

On Saturday, Hudson followed 


The new advertised delivered 
prices on Ford, Packard and 
Nash, all models, are on page 14. 


up its 13-cent wage increase by 
boosting car prices from $93 to 
$153, an average of 5 to 7 percent. 
President A. E. Barit said the in- 
creases covered design and interior 
trim refinements as well as higher 
labor costs. New Hudson factory 
list prices start at $1,855 for the 
Super Six business coupe. 

Advertised-delivered prices of 
Nash “600” models were boosted $79 
and of Ambassadors, $95. Adver- 
tised-delivered prices include fed- 
eral taxes and dealer handling 
charges but omit state sales taxes, 
title and license fees, and optional 
equipment. 

Simultaneously, Nash announced 


(Continued on Page 6, Col. 4) 


Top Cars 
New car registrations for two 
months, plus 47 states for March 
and 44 for April: 


1948 

Pos. Make 
1—220,690 Chev. 
2—140,595 Ford 
3—105,853 Plym. 
4— 77,369 Buick 
5— 72,719 Pontiac 
6— 69,388 Dodge 
7— 55,188 Olds. 
8— 41,578 Stude. 
9— 35,746 Nash 

10— $2,222 Chrysler 

1ll— $1,948 Hudson 

12— 29,959 Kaiser 

18— 29,227 Mercury 

14— 24,395 

15— 19,800 

16— 18,673 

17— 14,185 

18—"". 8,794 

19-— 6,859 

20—.. 4,671 Lincoln 

~ Total All Makes 
1,043,304 874,703 
For further details see page 

14, today’s issue. 


1947 

Pos. 
173,660— 1 
147,598— 2 
91,851— 8 
66,220— 4 
57,502— 5 
56,700— 6 
52,971— 7 
29,236—10 
$3,149— 8 
26,189—12 
28,460—11 
10,714—16 
$15138— 9 
19,152—18 
6,134—19 








THIS WEEK—NET PAID ABO 


35,200 


$6 Per Year, 25c Per Copy 


Ford Freezes Dealer Profits 


DEARBORN.—In a surprise move, Ford last week froze dealer 
gross profits on its 1949 cars at 1948-model levels, Sales Chief J. R. 
Davis revealed at press time Thursday. The action does not affect 
Ford trucks, nor Lincoln and Mercury cars. 

Davis emphasized that the move is “a temporary price structure,” 
and assured dealers that “you need have no concern about being 
placed at a competitive disadvantage when the buyer market comes.” 
He told Automotive News that the action “does not represent any 
change in the Ford Motor Co.’s attitude toward the historical dealer 


discount.” 
The move will trim dealer gross 


profit about $25 per car, it is be- 


lieved. On the basis of a 1,000,000-car production, this would mean 


$25,000,000. 


Here is the text of Davis’ letter announcing the action: 
(Continued on Page 28. Col, 1) 


New Dealer Officers 


INDIANA DEALER OFFICERS—Elected at the recent annual meetin 


Dealers Assn. of Indiana at French Lick were, 
Fort Wayne, vice-president, north; Joseph E: 


Krafft of Indianapolis, treasurer and recording secretary. 
executive secretary; and Frederick M. Sutter of Columbus, 


Indianapolis, 


of the Automobile 
left to right, seated, Haywood M. Davis of 
O'Daniel of Evansville, president; Wm. R. 
Standing, Herman Schaefer of 
NADA director. 


William Brown of Bloomington, not shown in the picture, was elected vice-president, south, 


MISSOURI DEALERS ELECT—New officers of Missouri Automobile Dealers Assn. are, left 


to right, Joseph A. Schlechf? secretary; Robert S$. Armacost, Kansas City, 


newly- elected 


president; Harry T. Gooch, Troy, retiring president; George M. Berry, St. Louis, treasurer. 


See story on page 3. 


Tucker Under Fire Again 


SEC Pushes Probe; Newcomer Lashes ‘Foes’; 
$5 Million in Accessories Presold 


HICAGO.—Tucker Corp. was in | 
4 the headlines hot and heavy 
again last week. 
Preston Tucker, 
president: 
Claimed ad- 
* vance sales 
of accessories has 
ee $5,- 
9. Fought the 
Securities & 
Exchange Com - 
mission on Chi- 
cago and Wash- 
7 ington fronts. 
Preston Tucker Took a shot 
© at what he 
called “unfair competition” from 
within the auto industry. 
4 Said the FBI is investigating 
* him 


Asserted that an influential 
® member of Congress was out 

| to get him. 
6 Defended Tucker progress in 
* full-page newspaper adver- 





tisements in several major cities. 
Asked WAA to reconsider its 
* rejection of the Tucker bid 


| for a Cleveland steel plant operated 


by Republic Steel. 

Meanwhile, acting upon the com- 
plaint of Thomas B. Hart, regional 
administrator of the SEC in Chi- 
cago, Federal Judge John P. Barnes 
ordered Tucker Corp. to show cause 
by Tuesday (June 22) why it should 
not produce company records and 
files in response to the SEC sub- 
poena, which had set June 10 as the 
deadline for such information. 

SEC claimed it ordered a check 
of Tucker books and records after 
an investigation tending to show 
untrue statements and lack of 
essential information in the com- 
pany’s registration and supple- 
mental statements as well as its 
annual report. 

Tucker said that if the company 
has to turn over its books, it might 
as well shut up the factory. 

(Continued on Page 28, Col. 5) 
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In the Auto World ; , 






MORTON MOTORS IS 30—Mayor Glenn Cunnin 


K-F to Produce 
250,000th Car 
On Saturday 


WILLOW RUN. — Kaiser-Frazer 
Corp. will produce its 250,000th au- 
tomobile this week, just two years 
after production started at the 
Willow. Run plant with the manu- 
facture of seven automobiles in 
June, 1946. 

The quarter-millionth car, a 
Frazer Manhattan model, is sched- 
uled for production June 26. It 
will be the 93,741st car to be built 
by K-F in 1948, a figure which 
nearly doubles output attained in 
the first six months of last year. 

Starting production in June, 1946, 
the new automobile company 
turned out 11,753 units in that year. 
Output jumped to 144,506 for 1947 
when the company became the 
“fourth largest producer” of pas- 
senger cars. 

Edgar F. Kaiser, vice-president 
and general manager, said that 
K-F’s scheduled output of nearly 
21,000 units this month represents 
a new monthly production peak in 
the history of the company. The 
previous high was 20,667 cars in 
January, when production was on 
a two-shift basis. 

Currently, the Willow Run plant 
is producing more than 800 units 
per day on one shift, according to 
Kaiser. 


Kaiser said retail sales were con- 
tinuing at a “record high,” and 
that the present nine-hour, six- 
day work week is being main- 
tained. 


Ferguson Obtains 


$1142 Million Loan 


DETROIT.—Harry Ferguson, Inc., 
has concluded a private financing 
deal in New York with the Penn 
Mutual Life Insurance Co., accord- 
ing to Horace D’Angelo, executive 
vice-president of the tractor com- 
pany. 

The financing is for $1,500,000 in 
the form of a 10-year serial loan 
maturing June 1, 1958. 
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gon of Omaha, left, congratulates Morton 
Ehrenrich, right, head of this Studebaker dealership in Omaha, at the firm's birthday party. 
Other officers are Herman Wolters, secretary-treasurer, and J. F. McAleer, general manager. @- 





But Prices on Prewars Hold Firm .. . 





Late Model Used Cars Off Slightly 


By Jim White 
Staff Writer 

ATE MODEL used car stocks 

showed only slight price weak- 
nesses during the past month in 
many sections of the country but 
have firmed up again at lower 
levels, an Automotive News survey 
of auction centers indicated last 
week. 

Although most late models suf- 
fered declines amounting to $100 
and upwards, these slumps were 
regarded by most veterans as 
regular post-holiday and summer 
lull factors. It was admitted, 
however, that some operators are 
trying to trade out and liquidate 
high - bought merchandise and 





COLLECTED 100 TONS OF SCRAP—The dealer association in Flint gave the proceeds of 


the drive in that city to the Bo 
ing to A. E. Summerfield jr. 


Scouts, who furnished the manpower for the project, accord- 
resenting the check to 


the Boy Scout representative is Victor 


L. George, chairman of the drive. Others, left to right, Ray Hanson, Victor L. George Co.; 
Jack Crosley, yy ye Co.; Ernest Johnson, Summerfield Chevrolet Co.; Cyril Lewis, 


Marshall Auto Co.; Hugh Er 


augh, Erbaugh & Sullivan; Levern Marshall, Marshall Auto; Peter 


Gavriloff, R & G Motors; Harry Woodin, Lippincott Motor Sales; Paul McGione, McDavis 


Motor Sales; Roy Burgess sr.. Genesee Motor 
o P. Graff ; Emmett 
Russell Wilson, Genesee Motor. 








Top Trucks 


New truck registrations for 
two months, plus 47 states for 
March and 43 for April: 

1948 
Pos. 
1—90,418 


1947 

Pos. 
72,3638— 1 
60,027— 2 
$1,121— 4 
37,553— 3 
10,775— 7 
15,122— 5 


Make 
Chev. 
Ford 
Intern’! 
Dodge 
Willys 
GMC 
Stude. 
White 
Reo 
Mack 
Diam-T 
Divco 
Federal 
Brockway 
Autocar 
Crosley 
FWD 
W.L’France 1938—18 
19— 135 Sterling 187—19 
20— 83 Hudson 1,064—16 

Total All Makes 

$10,904 260,628 

For further details see page 
14, today’s issue. 


14— 1,111 
15— 882 
16— 789 
1i— 308 
18— 138 


“Proceeds of the loan,” D’Angelo| WAA Grants Playboy 
said, “will be used in connection Extension on Plant 


with the construction and equipping 
of the company’s large new tractor 
plant now nearing completion at 
Ferguson Park. The plant is ex- 
pected to be completed by July 31 
and the first tractors are scheduled 
to roll off the assembly line by Aug. 
31, 1948.” 


BUFFALO.—The War Assets Ad- 
ministration has granted Playboy a 
90-day extension of its lease on the 
government-owned plant in Tona- 
wanda. 


| There are profit-making opportunities in 
| AUTOMOTIVE NEWS want ads. 








Advice on Used Car Business 
Snowing Dealers Under 


By Bob Finlay 
Managing Editor 
HAT should the new-car dealer 
do about the used-car busi- 
ness? 

There has been so much advice 
floating around lately, we decided 
to anchor some of it down. 

Several sales managers assert 
without qualification that the 
dealers should get into the retail 
end of the used-car business. 

Another auto executive suggests 
that the dealers pass up trade-ins, 


allowing the buyer to sell his used | 





|ear where he chooses, in order to 
build goodwill. 
Others warn against trading in 
used current models. 
7 * * 


F THE dealer sells used com- 


prices, which are higher than the 
established prices for his own new 
models, there is a subtle implica- 
tion that rival cars are worth more 
used than his new cars. 

If he sells used current models 
of his own make, he looks like a 


chiseler. 
(Continued on Page 29, Col. 1) 





Sobey, Sobey & Reed 
-@ 





petitive models at free market | 


.: Ed Wilson, of the 7 Scouts; Max Graff 
: William Sehye, Buick retail branch, and 


have thereby forced wholesale 
prices down. 


Some traders blame an antici- 
pated post-July decline in retail 
trade. Others declare the action is 
prompted by finance companies 
who are shortening collateral ad- 
vances and generally tightening 
credits. 

* * * 

ETAIL volume, which has been 

spotty since shortly before the 
holiday, continued to decline 
through June although prices held 
firm. Dealers report retail pur- 
chases two-thirds below normal in 
many areas. All agreed their mar- 
kets are off at least one-third. 
Strikes, threats of walkouts and 
tough retail prices are said to have 
been responsible. 

Early fall crops, however, are 
expected to hit the wholesale 
fronts very shortly, several oper- 
ators pointed out. 

Tim Anspach, of Albany, N. Y., 


reports that his auction of last 


Monday showed '48 Fords, Chev- 
rolets and Plymouths to be off $100 
since June 1. Heavier makes are 
oft upwards to $200 and convert- 
ibles and wood models are off $250. 
A ’49 Mercury, loaded, sold for 
$2,900. 

Anspach declared that volume is 
down, with only 50 percent of the 
offerings being sold. Buyers are 
slow and indifferent, he added, due 
to tightening of credits and the 
poor retail picture. Conservative 
dealers would welcome lower 
prices, Anspach concluded. 

* + + 
D° GREINER, Toledo, O., de- 
clared that prewars, ’38 to ’42, 
are the only retail items in his 
area at this time. Older cars are 
up somewhat over earlier levels 


but new stocks have _ suffered 
slight declines, he said. 
Greiner noted that although 





LONG TIME AT OLDSMOBILE—Three to 
ords totaling 100 years were honored by 
ager of the division. 


eral sales manager. Bra 













Benson Ford 
Urges Harmony 


At Plant Debut 


METUCHEN, N. J.—Elimination 
of labor-management discord is a 
basic requirement for industrial 
progress, it was declared by Benson 
Ford, vice-president of the Ford 
Motor Co. and director of Lincoln- 
Mercury, in an address at the for- 
mal opening of a $10,000,000 Lin- 
coln-Mercury assembly plant here 
last week. 

“We are certain,” Ford said, “that 
employes will be more secure and 
prosperous when they have good 
management relations. Such evi- 
dence of misunderstanding as ab- 
senteeism and slow-downs and 
| strikes are no less costly to unions 
and to individual workers than they 
are to management.” 

Ford said 350 cars could be pro- 
duced daily at peak output. He set 
payroll estimates at $6,000,000 an- 
nually, with local purchases in 
excess of $1,000,000. Covering 78 
acres, the plant provides 584,000 
| square feet under one roof and has 
a final assembly line 914 feet long. 

Lincoln-Mercury officials present 
|included fT. W. Skinner, general 
manager; Neill S. Brown, director 
of manufacturing; Joseph E. Bayne, 
| general sales manager, and Walter 
|T. Rowcroft, manager of the New 
York district. 











qrecutives at Lansing with combined service rec- 
Diamond-studded rings. were presented by Skinner to A. H. Brandel, 
assistant production er E. W. Schuon, divisional compireh 
fel has served 40 years and 

oO 


Skinner, GM vice-president and general man- 


er, and D. E. Ralston, gen- 
Schuon and Ralston 30 years each. 





|many cars were offered last week 
at fair prices, few were sold. Rep- 
resentative prices included a '47 
Cadillac for $3,200 and a '46 Cadil- 
lac at $2,750, about $200 off, Greiner 
declared. 


Ken Schaefer, Indianapolis, in- 
dicated that his sale of June 10 
was “terrible.” Buyers worked up 
to $25 and $50 of the seller’s ask- 
ing price and wouldn’t budge 
from there, he declared. 


Buyers are pretty well stocked 
at present, Schaefer said, and are 
just holding off on additional pur- 
chases at this time. This lull is 
expected to continue through the 
month and into July, when the 
market is likely to again become 

(See SURVEY, Page 32, Col. 2) 


Gasoline Outlook 
During Summer 


Looms Brighter 


WASHINGTON. — The nation’s 
gasoline supply for this summer 
“looks pretty good,” Max Ball, 
head of the Interior Department’s 
oil and gas division, said last week. 

“We feel fairly confident now 
that, unless the public drives reck- 
lessly far and recklessly fast, there 
will be no actual gasoline short- 
ages,” Ball said. 

“There may be brief spot short- 
ages here and there in the Mid- 
west due to inadequate transpor- 
tation and distribution—but noth- 
ing more than that,” he added. 

Along with his report, which was 
more optimistic than previous ones, 
Ball also revealed that he plans to 
resign soon as director of the oil 
and gas division. 

Ball explained that he was peg- 
ging his forecast on the prospect 
that “all will go well.” A _ coal 
strike, he pointed out, would have 
serious effect on the nation’s al- 
ready doubtful heating-oil pros- 
pects for this winter. 


Austin Weighs 
Canadian Plant 


MONTREAL.—Should a long- 
term market be established in Can- 
ada and the United States, Austin 
Motor Co., Ltd., of Great Britain 
will build or purchase an assembly 
plant in this country, Leonard P 
Lord, board chairman, has de- 
clared. 

Current deliveries of 800 cars a 
month will be continued to Canada, 
Lord said, but no immediate in- 
crease can be expected since the 
Austin plant has been forced to 
cperate at 65 percent capacity due 
to shortages of steel and leather. 
By next spring production should 
be returned to normal, he added. 
©- ee —E 








ITALIAN RUBBER MAGNATE VISITS U. S.—Alberto Pirelli, left, one of Europe's leading 
industrialists and the head of Italy's largest rubber company, was a visitor to the B. F 
Goodrich plant in Akron recently. John L. Collyer, ee. president of Goodrich, was host 


at a dinner honoring Pirelli, which was attended by 


tional B. F. Goodrich Co., center. 


iJ / . 
Fliers Favorite 
Professionals Select Stinson 


as Plane-of-the-Y ear 

MIAMI, Fla.—The Stinson Fly- 
ing Station Wagon has been named 
by the United States Flight In- 
structors Assn. as the “outstand- 
ing personal plane of 1947.” The 
association, composed of more than 
3,000 government-certified flight in- 
structors, adjudged it the best all- 
around aircraft of its class after 





. ©. Gulick, president of Interna 


testing 14 leading personal planes 
ranging in size from one to four- 
place. 

Voting was based on a 32-point 
|check list which included such 
items as operation from small 
fields, family use, cruising range 
and speed, passenger comfort, safe- 
ty and economy. 

Stinson reported it led the avia- 
tion industry in four-place sales 
last year with delivery of 2,714 
'Flying Station Wagons. 
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Qounp IDEAS ultimately prevail 
even though they are opposed in 
high places. That is what many 
dealers have been telling and writ- 
ing me this last week. They are not 
surprised that a leading factory 
sales executive stated that he was 
unalterably opposed to perpetual 
franchises when he addressed deal- 
ers attending the recent New York 
state dealers’ annual meeting. 

This factory executive has done 
much for dealers. He enjoys their 
respect and admiration. No dealer 
expects even a liberal factory 
executive to take any other posi- 
tion. Factories are not going to 
hurriedly surrender any advan- 
tages they may have under the 
present type of contract. 


Many dealers are certain that 
there are many reasons for a per- 
petual contract that will offset any 
arguments factories have or may 
offer. No one dealer, they tell me, 
can afford to take leadership in this 
program without jeopardizing his 
contract. That is the reason that 
dealers are hopeful that the NADA 
Factory-Dealer Relations commit- 
tee, which has just been appointed, 
will take the lead in supporting the 
perpetual contract idea. 

* > * 


Must Be Strong 


To IDEA of perpetual contracts 
is not revolutionary. It is not 
new. It is a plan to better spread 
the risk in this business. Its real 
value would show up in competitive 
times. Even now a perpetual con- 
tract would change the complexion 
of this trade. With dealers con- 
sidering whether it is good judg- 
ment to institute large expansion 
programs, the answer would be yes. 


But it is the future that dealers 
are considering. They must stand 
up against any set of economic and 
competitive conditions they may be 
forced to face. And it is how they 
fare, rather than the difficulties the 
factories may face, that will deter- 
mine the strength and progress of 
the industry. 

Forty thousand dealers must be 
strong if the manufacturers’ op- 
portunities are to be unlimited. 
It is the dealer who sells and 
services the cer. It is the dealer 
more than any other factor in 
thie trade thot b.., - hu. 


Dealers’ or salesmen's comments, 
addressed to John 0. Munn in care of Automotive News, 
and the writer's name will be kept in confidence if requested. 


} 








questions or requests may be 
Detroit, 






risk of this business should be more 
evenly spread. Forty thousand small 
independent dealers don’t enjoy the 
vast economic power enjoyed by 
factories. But their relations with 
the public are powerful. They are 
the only public contact for the in- 
dustry. For the benefit of factories, 
they need to have contractural 
conditions that encourage them to 
go all out to serve owners. 
+ * * 


Promote Competition? 


i“ THE opinion of most dealers, 

perpetual contracts would pro- 
mote competition. A dealer could 
justify loss of profit for several 
years to increase his percentage of 
price class so long as he had the 
assurance the contract would re- 
main in his hands and that he 
would benefit by a larger backlog 
of owners. 


Perpetual contracts, in dealers’ 

opinion, too, would not work a 
hardship on factories. Its life de- 
pends on a predetermined per- 
formance on the part of the 
dealer. If he fails, the territory 
automatically reverts to the fac- 
tory. 
. Perpetual contracts exist in other 
lines of trade that are even more 
competitive than automobiles. It 
hasn’t hindered, but rather contrib- 
uted to the growth of the producers 
who employ it, it is said. 


A perpetual contract is an idea 
and as such should be given free 
flow of discussion and expression. 
If it is wrong, it will waft away. If 
it is good it will crystallize, gain 
strength and stand four-square 
where all can see. 
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Dealers tell me 


By John 0. Munn 





Wage-Hour Law Change 


Cuts Record-Keeping 


WASHINGTON. —The wage- 
hour regulations have recently 
been amended so that dealers, 
who are covered by the wage- 
and-hour law, need now keep 
their payroll records for only 
three instead of four years. 
These new rulings are intended 
to bring the record keeping re- 
quirements more nearly into 
line with the time limits on 
wage-hour actions set by the 
portal-to-portal act. 

NADA said that although the 
portal-to-portal act contains 
only a two-year statute of limi- 
tations on civil actions under 
the wage and hour law, pay- 
roll records must be kept for 
three years, because of the sta- 
tute of limitations which ap- 
plies to criminal proceedings 
under the wage and hour law. 








Program Is Set 


For Second PAA 
Safety Meeting 


HARRISBURG, Pa.—Dr. Herbert 
J. Stack, director of the Center for 
Safety Education at New York Uni- 
versity, and Frank Kreml, director 
of the Traffic Institute at North- 
western University, will be among 
the speakers at the second annual 
safety conference of the Pennsyl- 
vania Automotive Assn. to be held 
July 8 at the Bedford Springs Hotel 
in Bedford, it was announced by 
Claude S. Klugh, of Harrisburg, 
manager of PAA. 

Dr. Stack will speak on the sub- 
ject, “Education for Safe Driving,” 
while Krem] will talk on “Enforce- 
ment and the Accident Picture.” 

David L. Lawrence, mayor of 
Pittsburgh, will be the guest speak- 
er at a luncheon. Thomas H. Rich- 
ardson, Williamsport automobile 
dealer, will be master of ceremonies 
at the luncheon. 





In the News 





MANAGERS PICK OFFICERS—R. Earl Burrows, Cleveland (left), 
of Automotive Trade Assn. Managers at the summer meeting in Asheville, N. C. 
was named secretary and treasurer, and Paul 7 


L. Cleary, Chicago (center), 


was reelected president 
Edward 
Graves, De- 


troit, right, vice-president. See story on page 10. 





PEEKABOO—Marilyn Nix, a Conover model, was one of the first visitors at a Philadelphia 


showroom for a peek 


at an automobile slated to take part in The Philadelphia Bulletin's 


ndependence Day celebration July 5. The car will be among about 200 others participating 


n a "Cavalcade of 


Cars''—a mile-long parade of automobiles 


resented by the Philadel- 


phia Automobile Trade Assn. Girls drawn from stage, screen, radio and television will ride 


in the cans. 






Elect Armacost A wee 





Mo. Parley Stresses 


Customer Relations 


KANSAS CITY.—Some 300 auto- 
mobile dealers from all sections of 
the state were on record last week 
with a plea for improved public 
relations, following the ninth an- 
nual convention here of the Mis- 
souri Automobile Dealers Assn. 

Robert S. Armacost, of Armacost 
Studebaker Co., Kansas City, was 
elected president. Armacost suc- 
ceeds Harry Gooch of Troy. 


Other officers elected were 
Howard D. Wetzel, Central Motor 
Sales Co., Springfield, vice-presi- 
dent; George M. Berry, Berry Mo- 
tor Car Co., St. Louis, treasurer, 
and Joseph A, Schlecht, St. Louis, 
executive secretary. 


The association also went on rec- 
ord as favoring a state law calling 
for compulsory semi-annual inspec- 
tion of vehicles to reduce highway 
accidents. A legislative committee 
was ordered to work on such a 
measure and present it to the next 
session of Missouri lawmakers. 

Other resolutions called for co- 
operation with the state chamber 
of commerce in its efforts to revise 
the state income tax laws in respect 
to the state inheritance tax law in 
non-community property states. 

The association offered to lend 
support to legislation which has 
been prepared by the chamber to 
be introduced at the next session 
of the legislature. 

It was also agreed to cooperate 
with NADA’s efforts to bring about 
uniform title laws. 

Retiring President Harry Gooch 
reported that 759 dealers present- 
ly were members of the associa- 
tion, with over 200 joining the 
organization in the last year. He 
expected the total to grow to 
1,000 members during 1948. 

M. E. Morris, director of revenue 
for Missouri, spoke at the morning 
session of the one-day meeting and 
explained the operation of a new 
state law affecting payment of sales 
tax on motor car purchases. 

The bill goes into effect July 18, 
Morris said, and the 2 percent tax 
will be collected from Missouri resi- 
dents when they buy license plates 
rather than at the time of purchase. 

Missourians have been buying 
cars outside the state to evade the 
tax, he pointed out. The new law 
makes the levy more of a use tax 


on operating a car in the state than 
a sales tax, Morris declared. 

Morris- presented a set of regula- 
tions whereby dealers, who no 
longer will collect the tax, will 
continue to cooperate with the reve- 
nue division in reporting sales. 

Customer relations and the re- 
sponsibility of the automotive in- 
dustry and dealers in explaining 
free enterprise to employes were 
stressed by speakers in an after- 
noon meeting. 

De Loss Walker, an official of 
General Motors and former asso- 
ciate editor of Liberty magazine, 
urged dealers to “take better care 
of your customers than your com- 
petitors, and prosperity and ad- 
vancement are inevitable. The cus- 
tomer is the most important man 
in your life. He is your boss and 
without him you are without a busi- 
ness.” 


“The United States,” he said, “has 
(See MISSOURI, Page 3 32, Col. 4) 


Conn. Dealers 
To Hear Mallon, 


Wood Tomorrow 


GROTON, Conn. — Oliver W. 
Wood, president of the National 
Used Car Dealers Assn., and Wil- 
liam L. Mallon, past president of 
NADA, will be principle speakers 
at the two-day summer convention 
of the Connecticut Automotive 
Trades Assn., Inc., which opens 
here at the Hotel Griswold tomor- 
row (June 22). 

Wood, whose subject will be “Ob- 
jectives of the NUCDA,” and Mal- 
lon, who will speak on “NADA and 
the Washington Situation,” are 
scheduled to speak at 11 a.m. Tues- 
day at a conference meeting. 

Verne Murray, president of the 
New York Automobile Merchants 
Assn., will follow Woods and Mal- 
lon. 

Other speakers on the program 
include the following: 

Col. Elmer S. Watson, state com- 
missioner of motor vehicles, “The 
Automotive Tradesman’s Stake in 
Highway Safety;” Jack Lacy, presi- 
dent of Lacy institute, Boston, and 
Michael MacDougall, the car detec- 
tive and author. 





‘Cavaleade of Cars’ 


200 Vehicles of Every Make Due to Take Part 
In Phila. Celebration July 5 


PHILADELPHIA.—A parade 
will be staged here as one of the 
main features of the Philadelphia 
Bulletin’s Independence day cele- 
bration on July 5. , 

Presented by the Philadelphia 
Automobile Trade Assn., the pa- 
rade will comprise a mile-long 
“Cavalcade of Cars” with approx- 
imately $1,000,000 worth of the 
newest automobiles participating. 
Seated in each car will be a beau- 
tiful girl, representing the stage, 
screen, radio or television. 


The parade will assemble on 


-|Broad St. between Spring Garden 


and Arch Sts. The cars will then 
roll out the Parkway to Smith 
Memorial, focal point of the Bulle- 
tin’s celebration. Arrived there, the 
cars will take up positions form- 
ing a glittering rectangle on both 
the north and south concourse for 
viewing by the crowd. The make 
and model of each car will be 
indicated by a flower-decked plac- 
ard attached to the side panel of 
the car. 

During a special radio program, 
broadcast by Station WPEN, Tom- 
my Dorsey will pay tribute to the 
automotive industry. 

“The parade will show that, de- 
spite production problems, Amer- 
ica has the most beautiful cars in 
the world,” Richard McMeekin, 
general manager of PATA, said. 

Each manufacturer will be al- 
lowed to enter a maximum of 10 
automobiles. Spokesmen for the in- 
dustry indicate that as many as 
200 cars will appear in the parade, 
which will be headed by a float 
symbolizing the theme of safety 
on the highways, expressed by a 


number of animal safety cut-outs, 
each bearing a_ safety slogan. 
Smaller sizes of the cut-outs will 
be given to children after the cav- 
alcade arrives at its destination. 

Besides late model cars, the pa- 
rade will include a number of an- 
tique automobiles, including one of 
the first cars delivered in Phila- 
delphia, an oldster of 1902 vintage. 

Leading the parade will be a 
squad of motorcycle police on 
white machines. The Philadelphia 
Automobile Club will contribute a 
number of its dual control auto- 
mobiles which are being used by 
Philadelphia high schools for driv- 
er training. Also in the line will 
be a big tractor-drawn Navy 
searchlight as well as a _ large 
model warship used in recruiting 
drives. 

The Red Cross will be repre- 
sented by its newest ambulance, 
and the Keystone Automobile Club 
will contribute three emergency 
Road Patrol radio Jeeps. 

At the scene of,the celebration, 
each car will be identified by a 
large pylon indicating the name 
of the automobile and listing the 
dealers who handle it. 

Final plans for the cavalcade of 
cars were laid at a meeting of the 
PATA and factory weeneeee at 
the Hotel Warwick. 


Explosion Meeshe Firm 

FREDERICK, Okla.—-A_ steam 
compressor explosion set fire to 
Meadors Watson Chevrolet Co. 
here, causing more than $50,000 
damage. Eleven trucks and cars 
and all shop equipment were de- 
stroyed. 
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AUTOMOTIVE WE STAND FOR: 
BN 11. Fair and equitable contracts between manufac- 


turers and dealers in motor vehicles, parts and ac- 
cessories. | 2. A fair profit to the dealer on every 
used vehicle accepted in partial payment for a new 
car or truck, 13. Every dollar of gasoline tax col- 
lected by state or federal governments applied to 
the building and maintenance of highways. { 4. The 
elimination of governmental and bureaucratic con- 
trols over this industry. 15. A return to the pre- 
cepts of independence and the rewards of applied 





energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 








“Doolin Mic? Ger 
Close to Reality 


beet eoDy is giving the new-car dealer advice these 
days as to what he should do about the used-car busi- 
ness. Some factories say he should get back into the retail 
end. Others indicate that while he should get back in, he’d 
better be careful about what cars in which he trades, and 
where he gets the cars. Used-car dealers tell the new-car 
dealers to stay out of the retail end; that the used-car deal- 
ers can handle that for them. 

We aren’t too anxious to stick our own neck out on this. 
However, we would like to point out that there is nothing 
so close to the hard facts of life these days as the retail 
end of the used-car business. 

There is plenty of business in used cars for both new 
and used car dealers. The strictly independent dealer has 
cgme a long way in the past decade. Thousands of used-car 
dealers are in good financial shape. They have grown in 
stature. They will be a big help to the new-car dealers some 
day. And it is wise for a new-car dealer to keep his contacts 
with used-car dealers. 

On the other hand, in competitive times, the fate of the 
new-car dealer depends on his ability as a used-car mer- 
chandiser. The pulse of the automobile business is in the 
used-car market. 


Public Likes It 


= DID the public go slightly batty over the new 
Fords? Auto men assigned to the task of gauging the 
public mind have been asking that question. And they are 
really interested because they represent competitive lines. 
They admit that the new Ford is a pretty slick job, but 
question whether it is so good that newspapers and radio 
stations across the country should do editorial gymnastics 
over it. 

Our guess is that several factors contributed to the suc- 
cess of the Ford showing. But the big thing, as we see it, 
is that this was one of the frankest demonstrations by an 
established auto maker that the “war” will be over some 
day. Most of the auto industry has tried to be polite to the 
public, despite the fact that nearly all the auto makers have 
more customers than they know what to do with. 

But Ford made an all-out bid for public favor. And darned 
if the public didn’t love it. 





——~|of business and the professional 









WHETHER OR NOT you are 
aware of it, we are. right in the 
midst of a genuine and, in many 
ways, unprecedented boom, A boom 
means good times with jobs for all 

and rising in- 
BOOM! comes. Just how 
BOOM!! much of this is 
B———!!! inflationary or the 
effects of the de- 
preciated buying power of a dollar, 
you and I can only guess. Even the 
economists and long-haired statis- 
ticians are far from agreement on 
just what the present-day dollar 
will buy as compared, for example, 
with 1932. oid 


* 

MAYBE SOME recently released 
figures will give you some idea 
of what we mean by a genuine 
boom. For example, the total in- 
come of our people in 1940 was 
about $80,000,000,000. Last year, 
1947, it reached $197,000,000,000. 
Right now, it is past the $210,000,- 
000,000 mark and still rising. In 
1940, wages and salaries amounted 
to only $50,000,000,000. In 1948, it is 
predicted, will rise above $138,000,- 
000,000. Payments of dividends to 
stockholders are double the prewar 
rate and still rising. Income from 
investments, which amounted to 
$13,000,000,000 in 1940, will be more 
than double that this year, it is pre- 
dicted. The income of proprietors 





people generally, which was esti- 
mated at $12% billion before the 
war, will rise to more than $45 bil- 
lion this year. The average Ameri- 
can citizen is receiving $3 today for 
every dollar he took home before 
the war, farmers leading with $4 for 
every dollar. Even after our pres- 
ent high taxes are paid, our people 
will have $190 billion left this year, 
in comparison with $72 billion pre- 
war. 
* * * 

FROM THE standpoint of this 
industry of ours, at the present mo- 
ment only one cloud appears on the 
horizon and that is the shortage of 
steel becoming more severe as mili- 
tary needs are filled. We might just 
as well admit that we are riding the 
“gravy-train.” I do not mean that 
we are riding “for a fall,” but rather 
that, at the moment, the cards seem 
all stacked in our favor. Automo- 
bile dealers do -¥ oat — s 
upon the sale of new products for 
their profits in this market; in fact ‘We e 
it is probably true that the majority 
are making much more net from 
the sale of used cars, to say nothing 
of their service and other depart- 
ments which carry most of the 
overhead. 
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Not Left Out 
I got this clip (Associatec 
dispatch on Automotive Nr 
manac) in the morning mail 
ard Motor Car Co. got out 
formation some time ago th: 
half its cars are still on th 
But this article left out 
ard. I guess the Packard 
support you as well as othe 
ers. I would be careful abéu 
inating companies from th 
ports.—_W. H. Ogden, Ogden 
Co., Hutchinson, Kans. 
Eprror’s Note: Automc 

News is not mad at Pa 

and as you will note in t 

tached press release, we 4a 

clude Packard in the list 

dently the Associated Pri 

your local paper left P« | 
out by mistake. \ 


Auction Listings 
I would like to inquire as 
the used-car auction prices o 
delphia and New York are nc 
in your publication.—Bernari 
NINGER, Elizabeth Motor: 
(Oldsmobile), Elizabeth, N. 
Eprror’s Nore: We try t 
lish a representative num 
auctions. You will note the 
York is represented by 4 
Horseheads and Buffalo; 
sylvania by Corry. , 


British Makers 


Would appreciate the ang 
the following information: 
What is the address of tl 
ett Cars, Ltd. of Great I 
Rover Co., Ltd.? British 
Ltd.?—B. W. Hunt, Hillst 
Eprror’s Notes: Jowett, Br 
Road, Idle, Bradford, En 
Rover, Solihull, Birmi 


* * 


* 

EVERYONE SEEMS to agree 
that the boom times will continue 
all through 1949 and well into 1950, 
but for the benefit of those, young 
or old, who only recently came into 
this business, I cannot let the op- 
portunity pass without repeating a 
word of fatherly advice: Keep your 
powder dry, your cash liquid and 
lay aside something for a rainy day. 
In the old normal days, our business 
was not famous as “a sure thing.” 
It took hard work and plenty of in- 
genuity to make the average dealer- 
ship profitable year after year. This 
you cannot drill into your young 
associates too often, for those who 
scoff at you now will come back 
later to bless you for your warning! 

* + + 

A READER asked me on a penny 
postal card how I am placing bets 
on the Republican nominations. 
Well, that’s an easy one, because as 
a loyal Michigander, I am preju- 
diced. But that is far from the only 
reason why I will bet my last year’s 
straw hat and a couple of good 
American dollars on the side, that 
Senator Arthur H. Vandenberg will 
be—I was going to say the next 
president—but that I will withhold 
in deference to the many good 
Democrats among my friends. I 
might consider odds on Harold 
Stassen as Vandenberg’s V.P. run- 
ning-mate, but I'll admit that’s a 
long shot!—G.M.S. 








Automobile Old Timers have 
spacious and well ap- 


The 
moved to new, 


pointed quarters at the corner of 38th 


and Madison Ave. in New York. Secre- 
tary Fred Elliott will welcome a visit 
from any reader of Automotive News 
and show you a priceless collection of 
Automobile Americana. 
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Ford's Big Days... 
































FORD SPINS THE '49 WHEEL—The action is stopped here, but all the wheels were whirling at the world premiere of the 1949 Ford in 
the Waldorf Astoria hotel in New York. 
and women passengers. 
over and the chassis rotated on the arms. 
of men and 


In the background is the merry-go-round 
At the left is a — ferris wheel with three-way action. 
n 


women models with cars. 





STARRING AT FORD SHOW—The Waldorf showing of the new Ford products brought out 
thousands of spectators, including Barbara Lawrence, 20th Century-Fox movie starlet, who is 
examining the air-scoop grille. 





FAMILY DAY AT FORD—One dizzy whirl followed another as Ford pulled out all stops in 
introducing the 1949 Fords. This is family day at the Rouge, during which workers and their 
families got a preview of the new cars. The folks consumed 300, ice cream sticks, drank 
126,000 bottles of pop, wiped goo and candy all over the display models, walked away with 

as-tank caps and what not, but a grand time was had by all. More than 250,000 crowded 
the Dearborn test track above. Attendance at other plants and parts depots: Edgewater, 
10,000; Chester, Pa., 10,000; Dalias, 5,000; Iron Mountain, Mich., 7,750; Richmond, Calif., 4,300; 
Buffalo, 6,750; Kansas City, 12,000; Somerville, Mass., 3,400; Louisville, 7,600; Twin Cities, 
4,100; Atlanta, 3,000, and Memphis, 6,800. . 





N. Y. DEALERS HONOR DAVIS—George Patterson, left, president of New York District 
Ford Dealers Assn., makes gift presentation to J. R. Davis, vice-president and director of 
Ford sales and advertising, at recent reception held for Davis in New York. Otto Ploetner, 
executive secretary of the association, Is at right. 


on which rolled various types of Ford cars with men 
The pedestal rotated to the left, the huge arms turned 
the right background is an engine within a plastic bubble. Elsewhere there were ‘live scenes” 


+ * * 


Ford Sets Record 
With 251,273 
At N.Y. Show 


NEW YORK.—Record crowds 
surged through the Waldorf-Asto- 
ria in the closing hours Tuesday 
night to swell total attendance at 
the world premiere showing of the 
1949 Ford to 251,273, a new mark 
for an automobile show in the 
world-famous hotel. 

The closing day’s crowds num- 
bered 56,184 to top the opening 
day’s attendance of 55,085. 

The new models went on dis- 
play in dealers’ showrooms 
throughout the nation Friday, 
when first deliveries of the ’49er 
were to be made. 

Earlier Tuesday, as it was appar- 
ent all previous Waldorf auto show 
records would be broken, J. R. 
Davis, vice-president and director 
of sales, said: 

“Our attendance has doubled any 
previous automobile exhibit ever 
held in the Waldorf. When the 
show is concluded tonight, it is ex- 
pected the attendance will equal 
the entire attendance at the 1940 
Grand Central Palace show for all 
makes of cars, despite the fact 
that the Ford show was only six 
days and the Palace show a full 
week.” 

Work of disassembling the huge 
show was to begin immediately 
and was scheduled to be completed 
by 7 a.m. Wednesday. 

Ford dealers and the company’s 
sales regions, meanwhile, opened 
public exhibits expected to attract 
additional throngs across the coun- 
try. Shows sponsored cooperatively 
by dealers were planned in Wash- 
ington, Philadelphia, Chicago, St. 
Louis, Los Angeles, Newark, Kan- 
sas City and Detroit. 

At most of the displays, new 
Fords were to be given away as 
door prizes to lucky ticket holders. 


Oldsmobile Names 
Natzel on Coast 


LANSING. — George H. Natzel, 
formerly assistant zone manager 
for Oldsmobile in Los Angeles, has 
been appointed zone manager of 
that office, D. E. Ralston, general 
sales manager of Oldsmobile, an- 
nounced. 

He succeeds C. E. Allison on 
leave of absence due to illness. 
Natzel started his career with Gen- 
eral Motors in 1931 as a district 
representative in Los Angeles for 
the Oakland Motor Car Co. A year 
later he was named a district rep- 
resentative for the Buick-Oldsmo- 
bile-Pontiac office in Oakland, 
Calif. Natzel joined Oldsmobile in 
November, 1933, as a district rep- 
resentative. 
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that the station wagon had been 
dropped from its line. 

Chevrolet truck prices were up- 
graded by $45 to $95, with corre- 
sponding increases on all cabs, com- 
mercial bodies and similar equip- 
ment. 

The GMC price hikes ranged from 
$10 to $110 on chassis from % to 10 
tons, also with comparable in- 
creases on all cabs and on stand- 
ardized commercial bodies available 
for light-duty models. 

* o 7 
ENERAL MOTORS division offi- 
cials reaffirmed previous state- 
ments that no revisions in passen- 
ger-car prices were contemplated 
“at this time,” but they would not 
venture to say whether price 
changes were planned for later on. 

A Chrysler Corp. spokesman de- 
clined to comment Thursday on 
reports that higher prices were im- 
pending for the corporation’s four 
passenger-car and two commercial 
models. 

At Ford, where wage negotia- 
tions were opened only last Tues- 
day, a spokesman said the possi- 
bility of additional price hikes on 
1949 models could not be deter- 
mined until a wage settlement 
was ratified. 

Mercury advertised - delivered 
prices were increased by 18 to 20 
percent when that maker’s 1949 
models were introduced in April. 
Lincoln lowered its price range 
with introduction of a _lighter- 
weight series but raised its prices 
over '48 models on the similar- 
weighted Cosmopolitan line. 

. * + 


ILLYS-OVERLAND, however, 
said it would “strive desperate- 
ly” to avoid price rises. The Toledo 
company had been the last auto 
maker to date to grant wage hikes. 
A Studebaker spokesman said 
his concern was also reviewing 
price tabulations following the re- 
cent wage increase. 

A Kaiser-Frazer spokesman said 
no alteration in prices could be ex- 
pected on K-F cars “for a while, at 
least.” The possibility existed that 
the Willow Run company might be 
able to hold present levels until the 
forthcoming changeover to 1949 
models. 

In announcing the wage and 
price increases, Packard President 
George T. Christopher estimated 
that it would cost his firm an 


Goodrich Opens 
Science Center 


To Spur Progress 


CLEVELAND. —B. F. Goodrich 
Co. officially opened a multi-million- 
dollar research center near here 
last week to bring “scientific dis- 
coveries to maturity three or four 
times faster than at present.” 

In opening the six buildings on a 
260-acre site at Brecksville, Good- 
rich President John L. Collyer said 
the unit is believed to be “the most 
complete industrial workshop of 
science now in existence.” 

In addition to rubber studies, the 
laboratory will be used for exten- 
sive research in chemicals, plastics, 
agriculture, horticulture and the 
application of nuclear energy to 
rubber manufacturing. 


Others Likely to Follow .. . 


More Makers Raise 
Car, Truck Prices 


(Continued from Page 1) 














additional $6,250,000,000 to produce 
the cars now scheduled for the 
second half of 1948, 

George W. Mason, president of 
Nash-Kelvinator, also blamed great- 
er labor and materials costs for the 
Nash price increases. 

* * + 


ICHOLAS DREYSTADT, Chev- 

rolet general manager, said 
truck prices were raised “to cover 
the increased manufacturing costs 
of the new features that have been 
incorporated in the new Chevrolet 
truck line.” Among these features, 
he listed the four-speed synchro- 
mesh transmission. 

Increased production costs and 
new features and improvements in 
the GMC line similarly led to the 
decision to hoist prices, it was 
stated by M. D. Douglas, general 
manager of the division. 

White Motor Co. and Firestone 
Rubber Co. gave their workers 
1l-cent-an-hour wage _ increases 
last week in what was apparently 
the confirmation of patterns for 
the tire industry and independent 
truck manufacturers. 

General Electric, after settling for 
an 8 percent pay increase, an- 
nounced price increases of 5 to 12 
percent on a number of its prod- 
ucts. The wage boost and subse- 
quent price increases doomed GE’s 
earlier anti-inflation program of 
holding wages and cutting prices. 


Sarvis Heads Up 
Western States 
For Chevrolet 


DETROIT.—Ivan X. Sarvis, as- 
sistant general sales manager, has 
been named by T. H. Keating, gen- 
eral sales man- 
ager of Chevro- 
let, to be in 
charge of the 
western half of 
the United States, 
succeeding G. I. 
Smith, who re- 
signed recently to 
take a Chevrolet 
dealership in Cal- 
ifornia. 

Sarvis was for- 
merly manager of 
the Southwest region of Chevrolet 
with offices in Dallas. 

Sarvis joined the Chevrolet or- 
ganization in 1926 as a traveling 
representative in Los Angeles. 

He subsequently was assistant 
zone manager at Minneapolis and 
zone manager at Fargo, Omaha 
and Houston. In 1938 he was ap- 
pointed assistant regional manager 
of the Midwest region with offices 
in St. Louis, and in 1945 became 
regional manager of the Southwest 
region at Dallas. 


Stokes to Address 
Capital Dealers 


WASHINGTON.—John W. Stokes, 
New York automobile dealer tax 
specialist, will speak June 23 on 
“How to reduce your income taxes” 
at the monthly meeting of the 
Washington Automotive Trade 
Assn., according to Fred L. Haller, 
secretary. 


Ivan X. Sarvis 


Ht Pays to be on Jop/ 


NASH SERVICE SALES CONTEST—Showing the competitive standings b 





regions and zones 


in the current program to increase service labor volume, this chart is studied by H. C. Doss, 
left, vice-president in charge of sales, and R. R. Compton, sales promotion manager. The 
dealer service labor promotion, known as the "Nash Opportunity Program,"' is producing 
“highly satisfactory results’’ in higher dollar volume, and first-line position and competition 


between zones is being hotly contended for b 
of photographs shows the 


and tone managers. 


all areas, according to Doss. The double line 


rst and second line positions in terms of portraits of regiona! 
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WHY CAR BUYERS WANT AIRFOAM 


Glorious comfort — its live buoyancy soaks up bumps 
and jolts; like riding on air. Longer wear — lasts far 
longer than other types of cushioning; protects upholstery 
too. Good-as-new looks always — doesn’t pack down, 
or sag with usage; holds its shape for the life of the car. 


Cool — air circulates through millions of interconnecting 
cells. 


AIRFOAM LIFTS YOU UP! 


Ask your customers to press down on an Airfoam cushion 
and they'll feel it lift back. Airfoam’s millions of elastic 

Note to Manufacturers: Let us show you how 

recently developed techniques in building Airfoam cush- 


air cells “breathe in’ to balance every body pressure 
ioned seats provide extra riding space, more leg room. 


with equal uplift, giving firm, uniform support that insures 


perfect comfort. When pressure is removed Airfoam 
Write Goodyear, Manufacturers’ Sales Dept., Akron 16, Ohio. 


instantly rounds back to shape — never looks crushed. 


Airfoam—T.M. [he Goodyear! Tire & Rubber Companys 


SUPER-CUSHIONING BY GoopDsyY EAR 














TO AID COMMUNITY, TOO—In addition to display opeee for up to five cars, L. C. Ander- 
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Pontiac to Need 
More Workers 


PONTIAC.—General Motors 
plants in Pontiac will require an 
additional] 7,500 to 8,300 men when 
production materials are more eas- 
ily available and new plant ca- 
pacity can be put to use, according 
to Harry J. Klingler, general man- 








Biiiicin easy, springy, cushiony surface 
cradles clothing gently — even on long trips, it 
won’t rub away at the finish of fabrics. 


Naturally, your customers will appreciate that — 
the driver’s shine is no improvement in anyone’s appearance. 


-Pontiac), nae Orion, Mich., and 
ighting = natural light effect, day or night. 


SCAWEAVE 
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Industrial Shortage Looms Again in Mich. .. . 
Will Gas Cut Winter Output? 


By Bernie Thomas 
Staff Writer 


DETROIT.— The auto industry 
last week awaited a decision from 
; | the Federal Power Commission that 
=| would, it appeared, decide merely 
'|!whether Michigan’s next natural 
gas shortage will hit Detroit or out- 
state plants. 

The decision was expected to re- 
sult in some kind of emergency 
action by the industry to avert re- 


selection room | currence of a situation that idled 


It is also | 200,000 workers and scores of Detrot 

toned with © Ham ae Ry | — for three weeks last Feb- 
Among the hardest hit then 

were Chrysler plants and Pack- 


ager of Pontiac Motor. Klingler 
spoke before the Pontiac chamber 
of commerce. 

Itemizing his estimate, Klingler 
revealed his division will need 4,000 
additional employes and that the 
remaining need would be divided 
between General Motors’ two other 
plants in the city. He added that 
part of the present labor turnover 
in Pontiac is due to lack of hous- 
ing in the vicinity. 


plus Briggs Mfg. Co., Great Lakes 
Steel, Ford, General Motors plants 

ooo Timken-Detroit and 
others. 


But what emergency action those 
plants might take was indefinite. 
Most plant officials seemed to con- 
sider the matter too delicate to even 
comment on. 

Hudson Motor Car Co. said its 


Your Customers 


will Swear by 





TN 


on (lothing 


This ease on clothing is just one of the advantages that put 
SEAWEAVE way out ahead of other fabrics. Look to SEAWEAVE for 
lasting customer pride and pleasure — because of its durability, its ease 


of cleaning, its safety, its superb comfort, and 


its magnificent new beauty. 








done in car upholstery fabrics! 


COLLINS & 


CORPORATION 









See SEAWEAVE — and you see the Best that’s been 


AIKMAN 


200 Madison Avenue, New York 16, New York 
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operations would not be affected, 
no matter what happened in the gas 
fiasco. Hudson has only a small 
heat treating operation dependent 
on the fuel supply. 

Motor Products, a principal sup- 
plier to Ford and Chrysler, claimed 
facilities for providing its own gas 
supply. 

Ford operations would be hit only 
at the Highland Park (Mich.) truck 
and tractor plant. Ford manufac- 
tures its own gas for Rouge opera- 
tions and might be able to divert 
enough from there to maintain 
Highland Park activity. 

But other plants in the Detroit 
area have no such recourse. 

An initial decision by the FPC, 
previous to last week, had gone 
against Detroit interests. However, 
this decision was not binding on the 
commission. 

For its latest decision, the FPC 
was said to be in possession of “all 
the facts” in what has come to be 
termed the “Michigan case.” 

All Michigan gas-consuming in- 
terests joined in final arguments, 
asking the FPC to allocate the 















short natural gas supply among 
contending interests. 

The FPC had to decide whether 
Michigan Consolidated Gas Co., 
which supplies Detroit industry, 
shall get 125,000,000 feet of gas 
every day this summer, or whether 
Consumers Power Co., outstate sup- 
plier, should first get 100,000,000 feet 
daily. 

If Consolidated gets the gas, it 
plans to store 6.5 billion feet dur- 
ing the summer in a storage field 
at Austin, Mich., for the benefit of 
both domestic and _ industrial 
users in Detroit this winter. 

If Consumers gets the gas, it 
plans to take similar measures to 
protect domestic and industrial 
users outstate. 

There apparently isn’t enough gas 
for the storage of both companies. 

As of last week, Consolidated was 
getting its 125,000,000 feet daily, and 
had already stored one billion feet 
away. 

Consumers was getting 80,000,000 
to 90,000,000 feet daily, and com- 
plaining that it was running 15 
billion behind in its storage pro- 


gram. 
The FPC has recommended 
holding Consolidated’s storage 
program to another 2.5 billion feet 
this summer for a total of 3.5 bil- 
lion feet. This, in effect, would 
increase the Consumers allotment 


to 100,000,000 feet daily until 


October. 

Consolidated says a program of 
this kind would put another natural 
gas shortage on its shoulders. Henry 
Fink, president of Consolidated, 
says his company has gas-making 
capacity but can’t afford to use it 
anymore. 

Fink says Consolidated manufac- 
tured as much gas as it could last 
winter, which wasn’t enough. 

“We can’t afford to continue mak- 
ing $2 gas and selling it for 60 
cents,” Fink declares. 

The FPC maintains that Consoli- 
dated has violated rules by expand- 
ing its sales of gas to Detroit in- 
dustries. 

Consolidated retaliates that the 
FPC is trying to hold industrial 
sales in Detroit to a pattern of 
use in 1945, when plants were 
making military supplies and not 
automobil 


les. 

Consolidated’s reluctance to manu- 
facture gas this winter stems from 
its claim that it costs more to make 
the gas than it can be sold for 
under regulations. 

In a letter to the FPC, the UAW- 
CIO has suggested that this higher 
cost “should be charged solely 
against industrial users.” 

Acting UAW President Emil Ma- 
zey asked the FPC to serve notice 
on Consolidated that it will be re- 
quired to use manufactured gas fa- 
cilities to supplement the supply 
this winter. 

“Low cost of natural gas to indus- 
trial users is the reason for their 
increased use of this fuel,” Mazey 
declared. Equity and common sense 
require that these industries, rather 
than household consumers, pay the 
additional cost which winter manu- 
facture will add to their total fuel 
bill for the year. Industrial con- 
cerns are reaping extraordinary 
profits. They can well afford to 


pay.” 


Ky. Dealers 
Meet Sept. 28 


LOUISVILLE. — The second an- 
nual state convention of the Ken- 
tucky Automobile Dealers Assn. will 
be held Sept. 28 at the Kentucky 
hotel here. O. F. (Onie) Hands will 
be general convention chairman, it 
is announced by the association. 

The convention program is to in- 
clude nationally known speakers, a 
luncheon, banquet and a floor show. 
Members are advised to apply for 
hotel reservations as soon as pos- 
sible. Registration will begin Sept. 
27. 





Correction 


CLEVELAND.—In a _ report 
(6/14/48) on a valve rotator de- 
veloped by Thompson Products 
to increase engine life, Automo- 
tive News quoted the retail price 
of $1.45 instead of the quantity 
production price of 25 to 40 cents, 
depending on the design, size 
and quantity. 
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EVER WRESTLE WITH A CLINCHER ? 


The good ol’ days were tough ol’ days when you had to 
change a clincher tire. Modern drop-center rims brought a 
mighty welcome improvement! 


Just makes you stop and think about all the improve- 
ments in modern automobiles. Like improvements in motor 
design and construction . . . all made possible by improved 
motor fuels and lubricants developed by petroleum progress. 


There’s real progress — continued research by petroleum 





Makars of FLYING -A- GASOLINE + VEEDOL MOTOR Oil 
VEEDOL GEAR AND CHASSIS LUBRICANTS 


Distributors of FEDERAL TIRES 
“GOOD... FOR A LONG SAFE RIDE!“ 


experts — behind the great Veedol Motor Oil of today. 
Made from 100% Bradford, Pennsylvania, crude — the 


finest in the world —Veedol now actually makes motors run 
cleaner . . . checks sticky, corrosive compounds caused by 
oxidation . . . helps engines run smoother! 


If you’re not already cashing in on the “World’s Most 
Famous Motor Oil”... start displaying and selling 100% 
Pennsylvania Veedol Motor Oil NOW! 


TIDE WATER 
Caer vss 
OlL COMPANY 


New York Tulsa 
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“Place Issue Before Congress” - 


ATAM Urges Dealers 
To Move Against Co-ops 





ASHEVILLE, N. C.—A frontal at- 
tack on tax-dodging cooperative 
merchandising organizations was 
launched here by the Automotive 
Trade Assn, Managers at the sum- 
mer meeting. The managers passed 
a resolution calling upon the Na- 
tional Automobile Dealers Assn. to 
“place officially before members of 
Congress the views of the motor ve- 
hicle retailing industry and to no- 
tify ATAM on the action taken.” 

The resolution stated that “the 
tax burden on the motor vehicle 
retailing industry is unduly heavy” 


94, of whom 35 were ATAM mem- 
bers and the others association 
presidents, NADA officials, and 
wives. 

Highway safety, compulsory in- 
spection systems for motor ve- 
hicles, ethical advertising, union 
contracts and wage rates, auto- 
mobile shows, used-car warran- 
ties, development of county dealer 
associations, the ‘planning and 
staging of state conventions or 
local meetings, and types of in- 
surance coverage for automobile 
dealers constituted the major sub- 





OLDSMOBILE DEALERS MEET IN WASHINGTON—S. E. Skinner, GM vice-president and general manager of the division, and D. E 
Ralston, general sales manager, were guests. Plans for production and sales were discussed. H. F. Banks, assistant sales manager, and L. F 
Carlson, advertising manager, were also present. W. G. McCormick, zone manager for Washington, was in charge of the meeting. Present 
were: Richard B. Ayares, Lee Baernstein, J. R. Chapman, W. Ashby Jones Ill, R. A. Flanagan, Foster Fenton, W. T. Goode jr., George 
Suttle; H. A. White, R. i. Schupbach, J. B. Hayman dt and J. B. Day, all district managers; F. S. Caulkins, office manager and car 


distribution; R. E. Aldred, assistant zone manager; A. D. Leversen, service manager; Norman Poole, parts and accessories manager; D. R 

Brady jr., service representative; Walter J. Wilkins. J. S. woe Norman Snowberger, Raymond Snowberger, Chester Snowberger, John 

Sins eee Coa. = Berger, Jos. B. Paul, C. A. Alber, W. L. Krebs, R. Harry Kearney jr., Ray Kearney, Philip Lustine, Frank Ensor 
. D. Anderson, H. L. Hosford. 





and “it is important that substan-| jects reported upon and discussed 
tial relief be obtained.” Such relief,| in open forum. 

it was declared, can be secured by| Speakers included Ben T. Wright, 
spreading the tax burden in the| NADA president; D. C. Barnhart, 
form of removal of tax exemption| acting executive vice-president; 
from cooperative merchandising or-| Robert Deo, general counsel, and 
ganizations. Ray Chamberlain, show and con- 


Attendance at the business ses-| vention manager; Reuel W. Elton, 
sions and social functions totaled ' general manager of the American 





ALEMITE SERVICE CENTERS DOT THE NATION TO 
. OFFER PROMPT, EFFICIENT SERVICE TO DEALERS EVERYWHERE! 


No matter where you are located there’s an Alemite 
Service Center where you can get factory supervised 
service for your Alemite equipment. 


That's right, for the Alemite factory-trained distribu- 
tors are strategically located in 42 key cities through- 
out the nation. In addition to these experts you'll find 
hundreds and hundreds of authorized service jobbers. 
All have facilities, the “know-how” and the genuine 
Alemite parts it takes to keep your Alemite equip- 
ment in perfect operating condition. There’s no need 


WORLD'S LEADING SPECIALISTS IN LUBRICATION 


Trade Assn. Executives, and Karl| Means, John R. Scott, and Bessie 


Richards, field representative of the | Ballentine. 
Automobile Manufacturers Assn. 





§ Distributors 


> ne @ Service Jobbers 









to send back to the factory! Alemite and only Alemite 
offers this extensive nationwide maintenance service! 


For the name of distributor or service jobber near- 
est you write to Alemite, 1878 Diversey Parkway, 
Chicago 14, Illinois. 


= ALEMITE 





Newly elected at the conclave 
_| were Graves as vice-president, 
Members giving reports and lead a ling Scott, and Carl R. 
ng discussions included R. Earl Lane and Walter C. Mallory as 
Burrows, John Lehman, Paul T./ directors, succeeding Louis Milan 
Graves, Marjorie M. Baker, Reeve| and MHenneberger, respectively. 
Conover, Otto Henneberger, George | Burrows was re-elected as presi- 


dent, and Edward L. Cleary as 
secretary-treasurer. 

Strong organization, cooperation 
and proper management are the 
three “musts” for local, state and 
national dealer associations, Wright 
told the meeting. 


“The officers and directors of 
your various associations must de- 
cide, and you must heip them, as to 
what kind of an association and 
— they will promote,” he 
said. 


“They must also decide whether 
they want a manager of their as- 
sociation or a clerk. There is 
much difference. A manager is 
supposed to direct and manage. 
A clerk is supposed to keep rec- 
ords, do routine work, carry out 
instructions handed down by oth- 
ers, but not originating from his 
own ideas.” 


Wright urged state associations 
to have not only a well paid man- 
ager but also, “wherever possible, a 
full-time attorney, at least a part- 
time attorney, to watch all the legal 
angles and laws affecting our in- 
dustry,” and “an outside or road- 
man, spending much of his time in 
the territory.” 

“Some of you will wonder how 
you can afford such an organization 
structure. That is one of your prob- 
lems. Many of you have continued 
to aim too low, had inferiority com- 
plexes, sold your services too cheap. 


“It is time to change your 
thinking. Each and every one of : 
you can make up a budget to 
properly run your association. 
Then you must sell your officers é 
on this budget as being absolutely aN 
necessary if they expect you to £.) 
run a top flight association. 


“After this is done, you can easily 
figure out what your dues must be— 
raise them accordingly—and keep 
not less than 25 percent of your to- 
tal dues for a stronger treasury and 
future protection. Dealers will pay 
for service rendered. Cheap dues 
lack respect and lustre. 

“All of my mechanics have be- 
longed to the A. F. of L. for many P 
years. They pay $3 per month, $36 Et 
per year, plus assessments and con- con 
tributions. The take is over $40 per 
year. When you consider the pro- pro 
tection you are expected to give 
dealers with millions of dollars in- to | 
vested and what you charge them A 
for it, it doesn’t make sense. Be- 
sides, your dues are an honest tax ; affe 
deduction.” 


Saaiihaanliidens thei 
Hitchcock Heads So, 
AMA Committee den 





DETROIT.—Hugh W. Hitchcock, war 
director of advertising and public F 
relations for Packard, was elected 
chairman of the an ¢ 


public relations 








committee of the wha 
Automobile Man- 

ufacturers Assn. then 
last week. 

Hitchcock suc- ther 
ceeds Paul Gar- AMI 
rett, vice - presi- 
dent and public Eac 
relations director 
of General Mo- hear 
tors, who headed ‘ 
re ADEA ahem H. W. Hitchcock In 
tee since 1938. Garrett continues they 
on the committee, which is nov 
preparing plans for observance by date 
the auto industry of the 100,000,- 
000th vehicle, expected to be built s 
sometime in August. 

—— — THE ¢ 
Mayor MacLean oe 





Hall MacLean (Pontiac) has 
been elected mayor of Bel Air, Mc 
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r REMEMBER... 
; People with hungry minds are the kind who also have the 
. healthiest appetites for new and better products—and the 
; means to satisfy those appetites. To automotive advertisers 
y who want to develop a multimillion quality market the pages 
D of The American Magazine offer unmatched values. 
ly ; * 
2p © & ALL-AMERICAN ...No other magazine can 
0- min % match the forty-year record of THE AMERICAN 
id Wi U MAGAZINE in selling America’s men and women 
= on the American way of doing business and the 
American way of life. 
e- 
Ly PEOPLE with hungry minds are not District Judge for Southern New York. IMPORTANT... . Because its articles are by 
36 i 3 f important people on important subjects--THE 
e content with the peanut variety of He tells how to draw the line between AMERICAN MAGAZINE is quoted in the press 
0- progress! If a thing is good, they want political propaganda and perform- Se cee eee more times per issue than any 
ye . . ° ° " 
n- to know how it can be made better. ance—how to distinguish between 
e And that goes for everything that ‘fireworks’ and facts. Another article PENETRATING . . . Requests received for a 
. ; / : ae a : quarter of a million reprints of many different 
ax affects their daily lives, their jobs, tells how Dr. Vannevar Bush, “‘Chief articles appearing the past year. 
their personal security, their country. of U. S. Brain Power,” puts hard- 
: cee me a ; POWERFUL... All the advantages of long 
So, whether they’re picking a presi- headed Yankee wisdom to work in Y life and continuity of impressions inherent in a 
dent or sizing up a new product, they running and planning scientific re- great monthly—plus the timeliness and news 
’ : ; interest of a great weekly. 
k, want to know all the answers. search in the interest of our nation... 
- For such people, mere news is only Other authoritative articles, popular COMPLETE... No serials, no warmed-up left- 
o : : overs. Everything’s complete and fresh in each 
an appetizer. They want to fill up on features, and fine fiction complete the met. 
what makes the news and how it affects mental ‘‘meal-of-the-month.”’ sik. itiieabibiedm 
, “112 : ~ ING... Deft arrangement of 
them. That’s why so many millions of And because every issue of THE eitiadiel couaad aives each abvettnamest 
; them—men and women—read THE AMERICAN MAGAZINE — maximum visibility—in any section of the 


AMERICAN MAGAZINE—hungrily! 
Each month it sits them down to a 
hearty meal of food for thought. 

IN THE JUNE ISSUE, now on sale, 
they’ll read ‘“‘How to Pick a Candi- 
date’’ by John C. Knox, Senior U. S. 

% 


THE CROWELL-COLLIER PUBLISHING COMPANY, 250 PARK AVENUE, NEW YORK 17, N. Y., 


PUBLISHERS OF THE AMERICAN MACAZINE, COLLIER’S, AND. WOMAN'S HOME COMPANION 


from cover to cover — 
is planned, written, and 
edited for people with 
hungry minds, the read- 
ers of this great magazine 
eat it up! 


THE 





magazine. 


merican 
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enterprise as af-/| islation concerning activities of the 
fected by trans-| Federal Trade Commission and the 
portation and| Interstate Commerce Commission. 


Federal trade It would also study the effect of 
regulations.” government policies as_ inter- 
The proposal,| preted by the Supreme Court with 
sponsored by Sen.| particular relation to the basing 
Capehart, of In-| point system of pricing, and the 
diana, authorizes “impact upon small and large 
The Senate resolution would di- UP £2 £50,000 to | business and upon the consumers 
By William Uliman rect a committee to probe “the gation. The com-| discontinuance of said system.” 

ashington Correspondent : status of business enterprise in the| witiam Ulman mittee would re- The committee would be directed 

A CONGRESSIONAL study of possible need for legisla-| United States, seeking to determine port its findings, “consult with sneuenn sansa 


: ] : 5 anf and recommendations by March 15, 
tion to clear up questions arising out of the Cement/the extent and character of eco- 1949. With respect to the Supreme | ‘98 industry, agriculture, labor ani! 


Institute case appeared likely last week. nomic concentration and the effect | Court decision, the committee would | °°"SUmers’ problems.” 
The Senate Interstate Commerce Committee approved a| of such concentration, and the sta-| investigate the impact upon con- 9 @ 
resolution to investigate the effect of the Supreme Court|tus of free competitive business | sumers and business of existing leg-| FTC Men Hedge 
UNCERTAINTY created by the 
cement decision was illustrated dur- 
ing Senate hearings by the inability 
of FTC commissioners to draw a 
line as to the point at which deliv- 
ered pricing by manufacturers, 
wholesalers or retailers is illegal. 
The commissioners said that as 
the law now stands selling on a de- 
livered basis is not of itself unlaw- 
ful. Each said, however, that where 
delivered pricing results in discrimi- 
nation as between buyers, or the 
customers of buyers, or tends to re- 
& ' ad strain or destroy competition, it be- 
New, Draft-Controlling Tonno-Shie comes legal 
In response to repeated questions, 
each witness emphasized that there 
“has been no decision that says all 


delivered pri te’ illegal.” 
Made from PLEXIGLAS amines ME loess 


particular concern over the appar- 
ent lack of rules by which a busi- 
nessman selling on a delivered price 
basis can readily determine whether 
he is violating the law. 

FTC spokesmen contended that 
actions instituted thus far have 
always been in heavy goods in- 
dustries where freight is a signifi- 
cant item, and that the pricing 
practices outlawed have been part 
of a systematic scheme to destroy 
competition. 

FTC Counsel Walter Wooden as- 
wunee| Serted it is perfectly legal for any 
vase, ndividual seller to make a differ- 
}ence in his prices to different pur- 
chasers, provided this is not a part 
of a price-fixing conspiracy by 
which all sellers fix their prices, or 
by means of which the individual 
seller does not impair or destroy 
competition. 


decision, with special refer- 


AUTOMOTIVE WASHINGTON ence to the basing point 
system. 


Cement Case Expected Under the basing point system, 


various producers charge for freight 


To Brin £ Study aa “ig all used common shipping 



































































Small Business Stud 


THE HOUSE Small Business 
Committee is all set to go ahead 
with a study of the problems facing 
small business. There has been 
formed a council consisting of the 
° . . heads of trade associations repre- 
Here’s an opportunity for real profit and ornaments, steering wheel medallions, senting various lines of industry. 
turnover for car and accessory dealers. instrument panel lenses and dials, ae — janet wun sell 


PLeExtGLAs Tonno-Shields are easy and escutcheons, tail and stop-lights and members of the House committee. 
, First step in the program is the 


inexpensive to install—and because they exterior nameplates. mailing of a questionnaire to all 

5 : associations representing small 
detour drafts from front and rear seat For full information regarding PLEXIGLAS business. This asks for a list of 
s , i 5 grievances and obstacles, as well 
passengers, every convertible car owner sheets or molding powder, call or write as specific recommendations for 


. a . 4 ° ° alleviating such problems. 
is a prospect. Tonno- ‘ : our o Be 
pros} no-Shield is manu Detroit representative, W. E Geedias te tho ventictindtve will 


factured by: Tonno-Shield Corp., 1475 Biggers, 819 Fisher Bldg., Trinity 3-3200. be separated into various types of 

: ; 5 . : ‘ . business and each group will then 

East Grand Boulevard, Detroit, Mich.. He will be glad to send you literature receive an individual questionnaire 

_ , regarding its own particular field. 
a W samples. 

Felephone: Walnut 1-1000. and samples castle will be undet the furie- 

diction of representatives of Con- 


Tonno-Shields are only one of the many gress in charge of the study. 


PLEXIGLAS applications in the auto- P IG S Tire Pressure Campaign 

oe LEX LA IN AN EFFORT to improve ex- 
motive industry. Light, strong, optically isting unsatisfactory tire inflation 
clear and available in attractive colors, ONE OF THE GREAT NEW qeoemiee, Se cooeee a ears 
MATERIALS OF OUR TIME. Tire Pressure” campaign. This con- 
sists of a message to tire dealers 
and service station personnel de- 


PLEXIGLAS is a trade-mark, Reg. U. S. Pat. Off. PLExiGLAS acrylic resin ceeeens suit Slca an denesemean tire 


sheets, rods, and molding powders are manufactured only by Rohm & Haas. failures from incorrect inflation and 
detailing what can be done to over- 
come this and at the same time 
build customer good will. 


The basis of the campaign is a 


_ ; two-color chart containing the cor- 
| \ i rect tire inflation pressures for all 
ve 4 is r yi makes and models of automobiles 


as recommended by the automobile 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. 


manufacturers and the association. 
Manufacturer evant. tier aay 
s of Chemicals including Plastics + Synthetic Insecticides « } ingicides + Enzymes + Detergents 





PLEXIGLAS is preferred for radiator 


Another dispiay poster describes 

, “seven easy steps for maintaining 

era TT * Chemic , T ; a —— correct inflation.” Both of these 

sans oa EEC Cee Cg Textile, Ceramic, Rubber, Paper, Petroleum and other Industries pieces are being distributed to tire 
dealers. 


Named Austin Dealer 

L. B. Hooley, vice-president of 
Austin Motor Co., Ltd. (England), 
announces the appointment of Dor- 
set Motors, 25 Lakeview Ave., Pat- 
erson, N. J., as a dealer for British 
Austin automobiles. 
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AL CREDIT CO 
_ A Subsidiory of Commercial Credit Company, Baltimore. 
MORE THAN 300 OFFICES IN PRINCIPAL CITIES OF THE UNITED STATES AND CANADA. 
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e Automotive Fi — 
| Current Prices || Automotive Finance 


The following advertised delivered prices 


include transportation 
sales taxes, or optional 


NOT 
charges, state 
equipment, 
BUICK—Serles 40 Special —4-dr. sed., 

$1,673; 2-dr. sed., $1,611; Series 50 Super 

—4-dr. sed., $1,929; 2-dr. sed., $1,843; 

conv., $2,333; stat. wag., $2,940; Series 70 
Roadmaster—4-dr. sed., $2,232; 2-dr. sed., 

$2,131; conv., $2,651; stat. wag., $3,249. 


CADILLAOC—Series 61—4-dr. sed., $2,- 
647; sed. cpe., $2,511; Series 62—4-dr. sed., 


Action in May Topples 


Auto Share 


By George Deery 
Staff Writer 
A GAIN of 14.5 percent in the 
Automotive News index of Auto 
Stocks at the close of trading May 
28 was the sharpest rise since last 


$2,781; sed. Sea ied an $3, 174i 

-ar. 5 , , 
— — sith; tien. Ga Get,, bron over the preceding month’s 
$4,686; 7-pass. Imperial, $4,887; 9-pass, | C/0Se. 
bus. -» $4,368; 9-pass. bus. Imperial, The spurt added additional im- 


a: San a, — Stylemaster—4-dr. 
$1,276; 2-dr. , $1, 219; spt. cpe., $1, 08 
bus. cpe., $1, 06 Fleetmaster—4-dr. 
$1,345; 2-dr. sed., " $1,286; spt. cpe., $1, 1: 
conv., $1,628; stat. be ge $1,893; Fleetline— 

4-dr. "sed., $1,371; sed. cpe., $1,313. 

CHRYSLER — Royal — 4-dr. sed., §$1,- 
772.75; 2-dr. sed., $1,735.75; spt. cpe., 
$1,762.25; bus. cpe., $1,667. 50; yraeeas; 
4-dr. sed., $1,825.25; 2-dr. sed., 
spt. cpe., $1,814.75; bus. 
conv., ,208.50; Saratoga — 4-dr. 
SiS ts: 2-dr. sed., $2,079.25; spt. cpe., 
; bus. ope. $2,005.50; New Yorker 
by 211; 2-dr. sed., $2,184.50; 

"$2,195 bus. cpe., $2,105.75; 
-, $2,604.50; Town & Country—6-cyl. 
4-dr. sed., $2,802.25; 8-cyl. conv., $3,184.50; 


Royal—8- sed., $2,175.75; lim., e. 
oa a sor—8- “pass. sed., $2, 227.7 
, $2,354.25. 


Hiiiianto sed., $927; conv., $959; 
stat. wag., $991; spt. utility, $852. 


og age ae sed., $1,656,50; 


2-dr. sed., $1,619.50; spt. cpe., $1,646; bus. 
cpe., $1, B51; Custom—4-dr, ‘sed. ‘ $i, 709; 
2-dr. sed., $1,688; spt. cpe., $1,698.50; 
conv., 50; stat, wag., $2,427.75: 


$2, 
7-pass. sed., $2,111.75. 


ee XH sed., $1,555; 2- 
dr. sed., 1,512.75; bus. cpe., $1,439; 
Oustom—4-dr. sed., ,607.50; town sed 


1.631. .25; spt. cpe., $1,602.25; conv., $1,- 
8-pass. sed., $1,981. 


FORD—Six—4-dr. sed., $1,382.22 (V-8, 
$1,468.70); 2-dr., $1,318.98 (V-8, §$1,- 
405.46); bus. cpe., $1,245.05 (V-8, §$1,- 
342.23); spt. cpe., $1,340.12 (V-8, $1,- 
447.65); Oustom Six —4-dr., $1,500.36 
(V-8, $1,574.13); 2-dr., $1,431.86 (V-8, 
$1,510.89); spt. cpe., $1,452.91 (V-8, $1,- 


537.20); conv., $1,794.29 (V-8, $1,874.09); 
stat. wag., $2,027.35 (V-8, $2,106.28). 


FRAZER—4-dr. sed., $2,294.46; Manhat- 
tan—4-dr. sed., $2,711.50. 
IN — Super ‘‘6’’ — 4-dr. sed., $2,- 


HUDSO) 
003.75; (8-cyl., $2,002.25); 2-dr. sed., $1, 
952.75; spt. cpe., $2,000 (8-cyl., $2,089) : 
bus. cpe., $1,889.50; Commodore ‘‘6’’—4-dr. 
sed., $2,161 (8-cyl., $2,350); spt. cpe., $2,- 
136.75; (8-cyl., $2,225.75). 


KAISER—4-dr. pe. $2,104.21; Custom—. 
sed., $2,559.98; 6- 


4-dr. sed., $2,455.57 
spt. 
2: conv., $2,943.88; 


LINCOLN—4-dr. 
— 4-dr. town sed., $3,170.01; 


pass. cpe., $2,523. 
sed., $3,170.01; 6-pass. cpe., 


4-dr. spt. 
$3,117.42. 


MERCURY — 4-dr. spt. sed., $1,997.06; 
6-pass. cpe., # a 01; conv., $2,365.19; 
stat. wag., $2,64 


NASH — ‘‘600"’ Se — 4-dr. sed., 
$1.543.05; deluxe bus, coupe., $1,478.05; 
600" Super—4-dr. sed., $1,587.05; spt. 


cpe., $1,538.05; Ambassador Slipstream — 
4- dr. sed., $1,873.95; Ambassador (trunk)— 


4-dr. sed., $1,915.95; spt. cpe., $1,857.95; 
conv., $2,345. 

OLDSMOBILE — Series ‘‘66'’ Six — 4-dr. 
sed. stand., $1,556; 4-dr. sed. deluxe, 
$1,697; 2-dr. sed. stand., $1,513; 2-dr. sed. 
deluxe, $1,655; club cpe. stand., $1,488; 
club cpe. deluxe, $1,628; conv., $1,845; 


stat. wag., $2, 456; Series rr Eight—4- -dr. 
sed. stand., $1,614; 4-dr. sed. deluxe, $1,- 
755; 2-dr. "sed. stand., $1,572; 2-dr. sed. 
deluxe, $1,713; club cpe. stand., $1,546; 
club cpe, deluxe, $1,687; conv., $1,903; 
stat. wag., $2,514; Series ‘‘76’’ Six—4-dr. 
sed. deluxe, $1,805; 4-dr. sed. stand., $1,- 
659; 2-dr. ‘sed. deluxe, $1,731; 2-dr. sed. 
stand. , $1,584; Series ‘78"’ Elght—4-dr. 
sed. deluxe, $1, 863; 4-dr. sed. stand., $1,- 
717; 2-dr. sed. deluxe, $1,789; 2-dr. sed. 
stand., $1,643; Futuramic ‘98’ Series— 
4-dr. sed. deluxe, $2,098; 4-dr. sed. stand., 
$1,993; 2-dr. sed. deluxe, $2,024; 2-dr. sed. 
stand. $1,920; conv., $2,466. 


PACKARD — Eight -— 4-dr. sed., $2,275 
(delyxe, $2,543); 2-dr. sed., $2,250 (deluxe, 
$2,517); stat. sed., $3,425; Super Eight 
4-dr. sed., $2,827; 2-dr. sed., $2,802; conv., 
$3,250; 7-pass. sed., $3,500 (deluxe, $3,- 
850); 7-pass. lim., $3,650 (deluxe, $4,000); 
Custom Eight—4-dr. sed., $3,750; 2-dr. 
sed., $3,700; conv., $4,295; T-pass. sed., 
$4,704; 7-pass. lim., $4,868. 


PLYMOUTH Deluxe — 4-dr. sed., $1,- 
299.25; 2-dr. sed., $1,246.50; spt. cpe., 
$1,273; bus. cpe., $1,220.25; Special Deluxe 
—4-dr. sed., $1,377.50; 2-dr. sed., $1,324.75; 
$1,293.25; 


spt. cpe., $1,351.25; bus. cpe., 
conv., $1,668.50; stat. wag., $1,879.25. 
PONTIAC—Torpedo ‘'6’’—4-dr. sed. de- 
luxe, $1,600 (S8-cyl., $1,647); 4-dr. sed. 
stand., $1,512 (8-cyl., $1,559); 2-dr. sed., 
$1,453 (8-cyl., $1,500); sed. cpe. deluxe, 
$1,572 (8-cyl., $1,620); sed. cpe. stand., 
$1,484 (8-cyl., $1,531); club cpe., $1,438 
(8-cyl., $1,485); bus. cpe., $1.387 (8-cyl., 
$1,434); conv, deluxe, $1,894 (8-cyl., §1,- 
941); Streamliner ‘*6°’-—4-dr. sed. deluxe, 
$1685 (8-cyl., $1,733); 4-dr. sed. stand., 
$1,598 (8-cyl., $1,645); sed. cpe. deluxe, 
$1,635 (8-cyl., $1,682); sed. cpe. stand., 
$1,547 (8-cyl., $1,595); stat. wag. deluxe, 
$2,312 (8-cyl., $2,359); stat. wag. stand., 
$2,235 (8-cyl., $2,282). 


STUDEBAKER—Chan»pion Deluxe—4-dr. 
sed., $1,545.75; 2-dr. sed., $1,514.25; spt. 
epe., $1.540.50; bus. cpe., $1,445.75; Cham- 
ploy Regal Deluxe—4-dr. sed., $1,619.50; 
2-dr. sed., $1,587.75; spt. cpe.. $1,614; bus. 
epe., $1, 519. 25; conv. $1,969.75: Comman- 
der Deluxe—4-dr,. sed., $1,850.75; 2-dr. 
sed., $1,819.25; spt. epe., $1.845.50; bus. 
epe., $1,750.75; Commander Regal Deluxe— 
4-dr. sed., $1,972; 2-dr. sed., $1,940.25; 
spt. cpe., $1,966.50: bus. cpe., $1,872; 
conv., $2,325.25; land cruiser, $2.143.50. 


$1.739.33: stat. 


WILLYS — Stat. 
sel, $1,991.72. 


wag., 








portance in that it compares with 
a gain of only 5.6 percent by the 
Dow-Jones industrial average at 
the end of May against the closing 
quotations for April. 


May also marked the first time 
since June that each of the nine 
issues used in the auto stock 
compilation has shown apprecia- 
tion over the previous month. In 
the other 30-day comparison pe- 
riods one or more of the motor 
shares has either registered a 
loss or merely held its own. 

Some segments of the investing 
public apparently don’t agree with 
those analysts who feel that the 
outlook for the independents is 
somewhat clouded in comparison 
with the future for General Motors 
and Chrysler. 

In the May rise the average gain 
for the seven independents was 
nearly 20 percent. This compares 
with 84 percent for Chrysler and 
14 percent for GM. 

+ * . 

T THE middle of June the fore- 

cast and policy section of The 
Outlook, published by Standard & 
Poor’s Corp., said, “The bullish 
viewpoint should continue to dom- 
inate investment policy. This view 
is predicated on business, earnings 
and dividend prospects as_ they 
now shape up, together with favor- 
able action of the stock market 
itself. If you have not already in- 
creased your position in common 
stocks to bull market proportions, 
we believe you should do so. 

“Retail trade figures, unfilled or- 
ders for autos, etc., tell a story of 
flight from the dollar into goods. ; 
It is logical to expect this same | 
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Records 


psychology to find a greater re- 
flection in the stock market.” 
This service’s comments on 

Studebaker, one of the most ac- 

tive of the motor stocks, are that 

“profits for the June quarter will 

not be so impressive as the $1.81 

a share earned in the first three 

months, because of the loss of a 

month’s truck production inci- 

dent to changing models and 
moving the truck department to 
the new factory. 

“However, a strong basis has 
been laid for operating at a high 
level during the final half. Acqui- 
sition of Empire Steel Corp. is 
proving beneficial by providing 
Studebaker with additional hot- 
rolled sheet and strip steel. 

* * ‘ 

ee close to the company 

estimate that full-year profits 
may reach $7 a share, as compared 
with $3.87 in 1947. Large capital 
needs will dictate a conservative 
dividend policy, but some increase 
in payments over the 50 cents paid 
annually for several years is like- 
ly. Quoted at four times indicated 
earnings, the shares at 28 have 
considerable speculative appeal,” 
The Outlook adds. 

The possibility that some manu- 
facturers may delay new model 
offerings longer than had been an- 
ticipated a few months ago was 
welcomed by some investors be- 


Auto Stocks 
June 14 June7 





Chrysler ................ 65% 64 
STEED Gispacakeossesecoics 9 9 
unset Motors .... 64% 62% 
PIL, becciveszesisoseee 22% 20% 
Kaiser-Frazer ...... 10% 10 
Nash-Kelvinator.. 20% 18% 
Packard .................. 5% 5% 
Studebaker ............ 28% 27 
Willys-Overland.... 114 10% 

Average for 

Nine Stocks...... 26.28 25.27 



















cause continuance on the current 
styles would mean no interruption 
in schedules from that point. 
Stock buyers welcome consis- 
tent output as translated into net 
profits, but are cognizant of the 
fact that if holding off on new 
models eliminates this delay, 
there is still the threat of short- 
ages—and they play no favorites. 
Action of the stocks in the AuTto- 
motive News Auto Stocks index 
from the close of April to the close 
of May was as follows: 
May 28 Apr. 30 


SRS ae 641% 59% 
IE, ~ Sausivovsienesvonss sponte 9% 6% 
General Motors .......... 63% 55% 
i otiddhceuinscedbn casted 21% 19% 
Kaiser-Frazer ............ 10% 10% 
RE 18% 16% 
SITE | siichiunckcerestinancve 5% 4% 
Studebaker .................. 28% 22% 
Willys-Overland ........ 11% 9 


Continental Net 


Totals $1,724,411 


Report of Continental Motors and 
subsidiaries for the six months 
ended Apr. 30, subject to audit and 
year-end adjustment, shows net 
profit of $1,724,411, or 57 cents per 
share, after provision for income 
taxes and income applicable to 
minority stockholders of Wisconsin 
Motor Corp., whose financial results 
are consolidated for the first time. 


Sales for the six months were 
$57,054,547, and net working capital 
Apr. 30, including cash of $8,893,819, 
was $19,830,210. Due to the differ- 
ence heretofore in fiscal years of 
Continental and its Wisconsin sub- 
sidiary, comparative figures for the 
like period last year are not avail- 
able. 


* 


Detroit Sales Club Sets 


Dinner Parley June 21 

DETROIT.— The Detroit Sales 
Executives Club will hold its last 
meeting of the season June 21 at 
the Sheraton hotel. Paul Heyne- 
man, San Francisco sales consul- 
tant, will speak on “Are You Ready 
for Salesmen’s Unions?” 

A cocktail party and dinner will 
precede the business portion of the 
meeting. 












Public Is Wrong 


On Profit Ideas, 
Survey Shows 


The public’s ideas on industry’s 
current profits are unrealistic and 
at variance with the facts. Opinion 
places business profits at one-half 
to one-third more than corpora- 
tions reported in 1947, according to 
a survey reported in Modern In- 
dustry. 

Despite actual business profits re- 
ported nationally by the National 
City Bank of New York at 7.1 cents 
per sales dollar, 71 percent of the 
American public think that most 
U. S. companies are making profits 
of 10 percent or more on opera- 
tions. However, almost six in 10 
consider a 10 percent rate of profit 
perfectly reasonable. 

The survey was conducted for the 
magazine by the Ross Federal Re- 
search Corp. as a part of a contin- 
uing study of public opinion on cur- 
rent management problems. Inter- 
views were made in the industrial 
East and Midwest. 

When it considers profits in terms 
of percentages, the public views 
them with equanimity. But express 
the same thing differently and the 
public still thinks a million dollars 
is a lot of money. 

Only two persons in 100 think 
that 5 percent profit after taxes is 
“too high,” but when a figure like 
$2,000,000 is substituted for percent- 
age, almost three in 10 think that 
a dollar profit like that is “too 
much,” regardless of size of com- 
pany, scope of operations, and 
other factors. 

Asked for a reaction on reading 
about a company making $2,000,000 
after taxes, 29 percent automatically 
say “too much,” while 71 percent 
find it “reasonable,” and only 1 per- 
cent consider it a low profit. Forty- 
six percent feel that this “depends,” 
presumably on the size of the com- 
pany. 

The public thinks it reasonable 
to expect any company with $2,000,- 
000 in the till to pass some of it on 
to workers without penalizing con- 
sumers, but substitute the figure 
with a comparable percentage and 
the same group reverses itself. 





Passenger Car Registrations, 44 States for April, ’48-'47 


Car Registrations by states are 
released here weekly, as com- 


pleted by R. L. Polk representa- 
tives in state capitals. 







































































37 States Previously "48| 14216) 3623) 44433; 7682; 1713| 5345) 14655| 13660! 4532) 6821! 7052'  581| 1888| 7468! 11258| 4299| 22687| 13762) 8057| 1983) 676| 19639! 
Reported for April '47| 13068) 2734) 40404) 5565} 923] 4004) 12434) 27832) 1590| 5582: 2231! 1276) 6078| 7318} 10334) 2571| 20992| 12253) 6449) 1572)  31| 18524! 
Florida 7, ‘48\, 292) 131) B19) 158) 89) 109) 314) 696) 97) 184) 162 45; 149; 204) 195; 67, 438; 306; 202) 43) 1) 4701 
‘47 168; 59) 514, 79 62; 46) 157; 516} 23} 88{ 31) 52; 119} 118) 136; 41] 321] 76] 65) 25} 2) 2698 
Georgia tst—~S 2 48; 510; 100) 1783; 219 36, +151; 408) 1087; 133; 211; 207) 25; 144 «215; 301; 102; 785; 9 402) 267; S677} | 7153 
47} 612} 104) 1468) 223) 57|_—105)— 361) 1743 59; 208) i28 59; 301; 332) 314 98; 627; 395) 258 56 2} 7510 
Kentucky 48) «284 45; 1043; 174 43 82; 220) 179 98, 132) ~=—«143 4 31; 110) «217 64, 477|—«214) 153 56) 1) 3770 
‘47 | 290; 44|_—*1:108 153) 45 70 248 794) $2| 142 7! 14 99 121 206 | 47 533| 245) 136) 59 ! 4478 
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hen a woman gets an idea, she’s apt to do considerable juggling to 
get results. And women do get ideas, but the kind of ideas they 
get depends on the mood you catch them in. They’re in the right 
mood—receptive to your message—when you advertise in the 


magazine that nearly a million more women buy and believe in. . . 


feds! hone JOURNAL 








Kepner Resigns Top Post 
At Hoof Products Co. 


After 29 years of service with 
Hoof Products Co. in Chicago, H. 
C. Kepner, the firm’s president, has 
resigned to devote his time to other 
interests. 

Kepner joined the John C. Hoof 
Co. in 1919, a sales organization of 
automotive products, of which he 
became sales manager and vice- 
president. In 1932, when Hoof 
Products Co. was organized, he 
served progressively as sales man- 


Auto Personnel 


AUTOMOTIVE NEWS, JUNE 21, 1948 | 





upon the death of Addison C. Hoof, 
Kepner was elected president. 
* * * 


Pennsylvania Rubber Names 


Phillips Branch Manager 

Appointment of H. A. Phillips as 
branch manager of five Eastern and 
Middle Western states has been an- 
nounced’ by Pennsylvania Rubber 
Co. 

A veteran of 18 years in the rub- 
ber industry, Phillips will cover 
Ohio, Kentucky, western Pennsyl- 
vania, and New York, and south- 
eastern Michigan for Pennsylvania 








Rubber, a subsfdiary of General | 
Tire & Rubber Co. | 


Grant Resigns From Ford 


To Take Dealership 


Don Grant, director of security 
and communications for the indus- 
trial relations department of Ford 
Motor Co., has resigned, effective 
June 7, to accept the Ford dealer- 
ship at Huntington Beach, Calif., 
the company announced. 

He will be succeeded by Gordon 
L. Walker, present director of per- 
sonnel planning and analysis. Mal- 
colm W. (Pete) Welty, staff assis- 
tant to Mel B. Lindquist, manager 
of industrial relations, will take 


To Vice-Presidency 


PURCHASED BY FELDSTEIN—A sketch of the quarters occupied under lease b 
Motors (DeSoto-Plymouth), Sacramento, Calif., for the past seven years. 
who started the dealership || years ago, bought the property. He was recently appointed 
chairman of the community chest drive for Sacramento, Calif. 


Thermoid Ups Brockway 


Election by the board of directors 
over the personnel planning and|of Carl Brockway to a vice-presi- 





Dalton 


Dalton Idstein, 





by Fredric E. Schluter, president. 

Prior to his becoming associated 
with Thermoid in 1941, Mr. Brock- 
way was president and general 
manager of Worldbestos Corp., a 
brake lining manufacturing con- 





ager and vice-president. In 1943, 





Glaciers made it so good! 


The rough cast, raw satellite of the sun cooled rock-hard, 


condensed space vapors to atmospheric coating . . . The 
dark slow-spinning top of the Earth planet, farthest distant 


from solar light and heat during half the sun cycle, became 


a pole of cold, and vast converter of atmosphere moisture 
into ice particles and snow crystals... 

Snow upon snow piled up for thousands of seasons, 
pressed mile-thick ice packs down over two-thirds of the 
North American continent . . . For a million years, more 
or less, the glaciers advanced and retreated . . . scraped, 


ground and pulverized the surface rocks, washed silt deposits 


down the Mississippi Valley . . . thawed in great inland 
seas where algae cultured, countless cycles of plant life 

spawned, spread, rotted, sank . . . and evaporated, leaving 
rolling plains matted for centuries with lush prairie grasses 


. .. to give Midwest plains their head start on humus, and 


heritage of unsurpassed topsoil . . . The epic story of Heart 


State farms has sales significance . . . can be read with 


profit by every advertiser! See “You Owe Your Farm to the 


Ice Age’’, magnificently illustrated, in the June issue of 
* SuccessFUL FARMING, page 28. 


Most missed market .. . are the 
¢nation’s best farm families in the 15 Heart 
States .. 
magazines and networks. . 





. lightly covered by general 
. but penetrated deeply by 
SuccessFUL FARMING with more than 1,200,000 circulation 
among farmers with the best soil, best brains, best methods 

. average 1947 gross, $9,890 (excluding gov’t payments), 
$4,000 above the U. S. farm average. 

Savings of seven peak years, record production 
and cash... make the SF readers today’s best class 
market. No advertising schedule is adequate, 
without this market and medium! Data and 
details, any office . . . SuccEssFUL FARMING, 
Des Moines, New York, Chicago, Cleveland, 
Detroit, Atlanta, San Francisco, Los Angeles. 





analysis department. 


The ice sheet pulverized rocks, started the soil base... 


Pre-historic flora and fauna followed the retreating ice age... 
























Best farm market in the U. S. . 
great glacier . .. gives highest yields, greatest returns, largest profits. 


dency of Thermoid Co. is announced cern, In his new capacity, he will 


be responsible for all production of 
brake lining, clutch facings and 
other friction materials. 

* > * 


Schaefer to Head Research 


For American Brake Shoe 


American Brake Shoe Co. an- 
nounces the appointment of Ray- 
mond H. Schaefer as director of 
research and development. 


Schaefer first started with the 
brake shoe company in 1946 as an 
assistant foundry metallurgist for 
the American Manganese Steel di- 
vision. He became chief metallur- 
gist in charge of metallurgical re- 
search and the company’s experi- 
mental foundry in 1945. 

. s . 


Redhead to Direct Sales 


For Black Mfg. Co. 


Charles R. Redhead, for three 
years manager of the company’s 
Cleveland office, ; 
has been appoint- 
ed general sales 
manager of Black 
Mfg. Co., Balti- 
more manufac- 
turer of paint 
spray and welding 
apparatus. 

Prior to enter- 
ing the _ service, 
Redhead was as- 
sociated in a sales 
capacity with Vic- 
tor Saw Co., Behr-Manning and 
the Industrial Tape Co. 


> . * 


Army Salutes Willys 


The Department of the Army 
has taken official recognition of 
Willys-Overland Motors’ contribu- 
tion to World War II with the 
awarding to Ward M. Canaday, 
finance committee chairman of the 
company, of a citation of appre- 
ciation. The citation said that Can- 
aday as chairman of the board of 
his company during the war “took 
on many a contract that other in- 
dustries refused to consider.” 

: & 


VandenBerg Named 


Appointment of Albert Vanden- 
Berg as service manager of Conti- 
nental Motors’ airplane engine di- 

7 vision is announced by C. J. Reese, 

president. VandenBerg has been a 

co-owner for the past year of Han- 

? gar Service Co., which operates un- 

der contract with Continental Mo- 

tors to provide factory-approved 

Pt service on Continental airplane en- 

gines flown to Muskegon, Mich., 
for overhaul. 

* = s 


Rowles Promoted 


David C. Rowles, regional man- 
ager of American Installment 
Credit Corp.’s Philadelphia office, 
has been elected regional vice- 
7 president of the corporation, ac- 
ae to George Olmsted, presi- 

ent. 





C. R. Redhead 


> + * 


Lumite Names McCaleb 


Kenneth V. McCaleb has been 
|appointed superintendent of the 
| Cornelia (Ga.) plant of the Lumite 
| division, Chicopee Mfg. Corp., it is 
|announced by Harry H. Purvis, 
| Vice-president in charge of manuv- 
| facturing for the division. 

* - * 


Munch Honored in Boston 
C. Lawrence Munch, president of 
Hood Rubber Co. of Watertown, 
Mass., a B. F. Goodrich division, 
has been elected president of the 
Boston chamber of commerce. 
e o * 


Railroad Elects Childress 

The president of the Trailmobile 
Co., Wade T. Childress, has been 
elected a director by Little Miami 
Railroad Co. 





- - formed centuries ago by the 
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heres the h Cult of the passenger car market 


_ on spread-out suburban living can’t be carried on without a car. 


Better Homes & Gardens is written entirely for suburban 
homes. It goes into over 3,000,000 of them — where the incomes are 


among the highest for all big magazines. 


Thus it goes into homes with money where cars are an absolute 
necessity — and it’s read by husbands and wives in those homes. 


Could you possibly pin-point your advertising more exactly ? 


sell~ 
the Leller Momes Fiat 
through - 


Betler fones 


Att tee tins Aiat Serie Magucine 


aL LMT ye Aras 3,000,000 
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You don’t need to ask Nash dealers how 


they feel about their future. 


bu 


You can see their confidence in their invest- 
ment of over $75,000,000 in fine modern | Bae 


buildings in the top locations ...in miles lish 


of gleaming, new glass-cased showrooms . . brosp. 
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in acres of superb new facilities for service. And behind it all is the Nash franchise, 
Their faith is founded—not on promises— geared for the long run—gaited for the time 
but on the solid basis of achievement. when a dealer needs room to operate—guard- 


For every Nash dealer has had room to estab- ed by retail-minded factory policy that 


lish himself securely. ..and the set-up to supports the dealer at every point and assures 


Prosper in any kind of market. a profitable operation. 


Doce! Cars Face 902 


NASH MOTORS DIVISION, NASH-KELVINATOR CORPORATION, DETROIT 
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High ways & Safety x9. 9 
Driving Permits Lost 


By 430,000 Last Year 


N#ARLY 430,000 motorists in the; indicates a progressive tighten- 
U. S. were shorn of their driv-| ing of control measures to curb 
ing privileges last year because of| the dangerous driver, according 
traffic law offenses and practices| to the association’s president, Lee 
detrimental to highway safety, it} OC. Richardson, of 
was revealed last} Richardson stated that the inten- 
week by the|sified application of statutory safe- 
American Assn. of | guards against irresponsible and in- 
Motor Vehicle|competent driving has definite bear- 
Administrators. |ing on the fact that last year, de- 
The number ex-|spite an 11 percent increase in 
ceeded the 1946| motor travel over the prewar peak 
total by 112,000, | of 1941, traffic fatalities were almost 
or over 25 percent. | 8,000 less. 

The sharp rise in license sus- The survey, based on official re- 
pensions and revocations, in part | ports made to the association by 
reflecting the record-breaking ex- | its members, showed that drunken 
pansion of motor vehicle use, also | driving was by long odds the pre- 


dominant cause of withdrawal of 
licenses. 

















four out off every 10 operators 
banned from the road lost their 
permits as a result of conviction 
for driving while under the influ- 
ence of liquor. In some states the 
ratio of drunk driver suspensions 
ran as high as 60 or 70 percent. 

Other r causes included 
reckless dri , hit-and-run con- 
victions, involuntary manslaughter 
and failure to comply with safety 
responsibility laws, which require 
drivers involved in accidents to 
show ability to pay any judgments 
obtained against them. 

Many licenses were also re- 
scinded for such reasons as per- 
jury in applications, driving a 
stolen car, driving with defective 
equipment, and physical or men- 
tal disabilities. 


“The administrators realize that 
the problem of coping with the 
accident-prone driver and habitual 
violator is becoming more pressing 
day by day,” Richardson said. 

“There are now over 53 million 
licensed drivers in the country, as 
against 47 million in 1946. More 
drivers, cars and travel mean more 
opportunities for accidents. Under 
these conditions it’s imperative to 
do an increasingly better job with 
license suspensions and revocations 


a in order to weed out those opera- 

lh Yi ayy Tits a tors who will not or can not drive 

safely. It is not a matter of pun- 

ishment but of protecting the public 
welfare.” 

















































* 
i FURTHERANCE of this effort, 
the state licensing authorities are 
at th Extra Cost likewise increasing the use of sup- 
plementary measures to alert driv- 
ers with poor records to the need 
of improving their performance be- 

hind the wheel. 


The association head explained 
that such constructive action takes 
LLL the form of warning letters, per- 


LLL sonal interviews, special clinical ex- 
Z aminations, formal hearings and 


key ae a 


discretionary probations. 

The motor vehicle department re- 
ports also disclosed that in the 45 
states now requiring examinations 
for driver licenses, approximately 
1,054,000 persons failed their first 
test during 1947. 

“The significant thing shown by 
the examination statistics is that 






Lower shelves reinforced with 3/4''x 3/4" 
«1/8 angle spot welded to prevent sheif- 
#09. Reinforcing angles may be pur- 
chased for Hope Bins already instolied. 


Hope Metal Bins are now equipped with special 
shelf reinforcements at no extra cost. These rugged 
steel angles double the shelf strength of the two 
lower shelves to prevent shelf-sag. They also reduce 
parts handling time by (1) keeping bin aisles 
uncluttered with objects used as stepladders and 
(2) by providing quick access to upper shelves. 


This is just one of many special design features of 
Hope Metal Bins which increase parts department 
efficiency. Built to car manufacturers’ specifica- 
tions, they are preferred by leading auto dealers. 
Write for folder, prices and early delivery date. 


IO Ps 


METAL PRODUCTS, INC. 


1803 ROCKWELL AVE. 
CLEVELAND 14, OHIO 

















states the number of failures in 
the traffic laws test was from 
two to 10 times greater than in 
the driving test. 

“This indicates a fundamental 
weakness in the preparation of 
prospective drivers for their future 
responsibilities. Proper understand- 
ing of the physical manipulation of 
a car is important, but no more so 
than knowledge of the rules and 
regulations under which the car 
must operate. 

“There is an urgent necessity to 
expand the program of public edu- 
cation in the field of traffic laws, 
and it is an encouraging sign that 
more and more motor vehicle de- 
partments are taking leadership in 
this vital phase of safety activity.” 

+ + 


School Plan Wins 
In Kentucky After 
Year’s Battle 


It has taken.nearly a year of 
effort and argument to convince 
the Louisville board of education 
and the local school system that 
driver training should be taught 
in the schools. 

Effective June 14, driving will be 
taught at the Halleck Hall senior 
high school, and will be open to 
any children whose 16th birthday 
arrives on or before Sept. 1. Out- 
of-school adults will also be in- 
structed. There will be a _ tuition 
fee of $5. 

Whether the course will be re- 
tained or even established will be 
based on the demand for it. A 
minimum of 24 students must be 
enrolled. 








The Ideal Way to Preserve Your 


1948 ALMANAC 


i 


The Automotive News BINDER 











offers a means of preserving your paper- 
bound 1948 Almanac for ready-reference in 
the years to come. This quality binder, cov- 
ered with black Levant leather cloth, with 
removable metal blades will also hold upwards of six months current 
issues of Automotive News. Order today! Price $7.50 postpaid to 
subscribers only. 
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Full-Time Now 


Reversing its previous stand, the 
Keene (N. H.) board of education 
has authorized establishment of a 
full-time driver education course 
for Keene high school. Some time 
ago the board decided to continue 
the course on a part-time basis as 
has been done this year. 
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Dealer Safety Honor Roll 


Automobile Dealers Assn. of North Dakota has appointed 10 mem- 
bers to the group’s highway safety committee, President O. W. 
Fode, Jamestown, announced. 

John R. Fleck, Bismark, was named chairman; George Dixon, 
ADAND secretary, Fargo, vice-chairman; Ward Johnson, Dickinson; 
Ernest Stoudt, Wahpeton; H. H. Wilcox, Grand Forks; Bruce Theel, 
Rolla; Joseph Gronvold, Rugby; W. G. Wright, Fargo; Inar FE. 
Stenso, Grafton, and N. M. Krick, Minot. 





L. D. Shannon, seed merchant, 
Tulsa, Oklahoma 


“In 20 years, we’ve gone from 
one small store to Seven. . 

serving 73 of the 77 counties 
in Oklahoma,” says Mr. Shan- 
. non. “Without a Stinson, I 
= COUldn’t keep up with all the 
activities that are going on.” 


wee 





‘d for itself in six mont 
~ to locate sources 
h, and to make 


“My Stinson pa 
I af it to contact the stores, 
of supply off the beaten pat 


aerial surveys.” ! 
Can a Stinson pay for iteclt a — 
profits in your own business? Ge 





See America’s No. 1} Utility Plane! . 
i le an 
‘nson for ’48 carries four people 
vn ne pilot and 640 cargo-Ibs. <9 . 
sistant. Safe, easy to fly. Cruises at 13 ics 
at 5,000 ft., with range of 554 miles. a 
take-offs and slow landings, for safe, sho 


i ica’s best-selling, 

rations. See Americas 
eae ee at your Stinson dealer ee 
ies Shi yellow pages of the telephone boo ). 


FREE FLIGHT TRAINING 


Stinson dealers offer free flight og itstsieggln 
to the point where you fly the airplane as 
(solo flight)—-to a limited number of qual 


i ent-a 
business and professional men. Governm p- 


i [ ils, see 
proved instructors. No obligation. For eo “ 
your dealer, or write to Stinson Division, ‘onso 


dated Vultee Aircraft Corp., Wayne, Michigan. 


Stinson 


For 22 years, builders of 
America's most useful personal planes 








T. V 
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me —SCsC«CVOW'LL: BE 
IN A DEUCE 
OF A FIX 
WITH 
OUT-OF-DATE “FIGURES!” 


You need today’s facts and 
figures on Philadelphia— 
America’s 3rd market ! 





















Classified Advertisers Continue © 
To Prefer Inquirer in Philadelphia 


INQUIRER (FIRST 3 MONTHS, 1948) 
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Research confirms it. Today’s most marked factor 
in marketing is—change! Note the marked 






iD 
Py 
of 


change in Philadelphia. First in advertising . . . and 
productivity .. . is THE INQUIRER! 






NOW IN ITS 15TH CONSECUTIVE YEAR OF TOTAL ADVERTISING LEADERSHIP IN PHILADELPHIA 


Che Philadelphia Pngquirer 


Exclusive Advertising Representatives 


T. W. LORD, Empire State Building, N.Y.C. ROBERT R. BECK, 20 North Wacker Drive, Chicago GEORGE S. DIX, Penobscot Building, Detroit 
Longacre 5-5232 Andover 6270 Cadillac 6005 


West Coast Representatives: FITZPATRICK & CHAMBERLIN, 155 Montgomery St., San Francisco, Garfield 1-7946 * 448 S. Hill St., Los Angeles, Michigan 0578 
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special sedan, $2,575. ‘47 RM convertible, 
$2,775; super sedan, $2,235; super con- 
"46 sedan, $2,075. °'42 
sedan, $1,200. ‘41 sedans, $1,275, $1,190, 





vertible, $2,550. 


Used Car Auction Prices 


(Prices steady. Buying is brisk but 

careful. Few choiee older models. Sold 

291 cars out of 383 offerings.) 
BUICK—’48 super sedans, $3,150, $3,050; 


$1,100. 
CADILLAC—’'42 (62) sedan, $1,700. 





‘CHARLOTTE, N. C. 


vertible, $2,355. 
(E. M. Stafford, Inc. Auction every 


Wednesday. Prices are for sale of June 2.) 





ibles, $2,175, $2,125, $2,000; SM sedan, 

$1,775. ‘46 FL aerosedans, $1,850, 

sedans, $1,580, sedans, 
$1,075, $1,050. 

CHRYSLER — New Yorker’ convertible, 
$3,225; Highlander convertible, $2,860. 
'47 Windsor convertible, $2,350. 

DeSOTO—’48 sedan, $2,550. ‘47 «sedan, 
$2,000. °46 sedan, $2,000. 

DODGE—'47 sedan, $1,980. 
$1,010. 

FORD—’'48 SD sedans, $2,160, $2,025; SD 
club coupe, $2,025; convertible, $2,150. 
'47 SD sedans, $1,850, $1,760, $1,710; 
convertibles, $1,975, $1,940, $1,900; 
Sportsman, $1,950, $1,900. '46 SD sedan, 
$1,550; convertible, $1,785; station wagon, 
$1,610. °41 sedans, $1,100, $975. 

LINCOLN—’49 Cosmopolitan sedan, $3,950; 
club coupe, $3,450. 

MERCURY—’'49 sedans, $3,125, $3,100. '47 
sedan, $2,150. 

OLDSMOBILE—’'48 station wagon, $2,780. 
’47 sedan, $2,375; (98) convertible, $2,675. 
"46 (98) sedan, $2,125; (76) sedans, 
$1,875, $1,725. 

PLYMOUTH — '48 sedan, $2,275; club 
coupes, $2,255, $2,210; convertible, $2,- 
155. ‘47 sedans, $1,850, $1,800. 

PONTIAC—’48 (8) sedan, $2,765; (6 hydro- 
matic) sedan, $2,800. ‘47 (8) sedans, 
$2,225, $2,085. °46 (8) sedan, $1,800. 

STUDEBAKER—’47 Champion sedan, $1,- 


775. 
LOS ANGELES 


(California Automotive Dealers Wholesale 
Auctions. Auction twice-weekly. Prices are 
for sales during week of June 1.) 

(Supply is diminishing rapidly. Few 

models. Older models in critical 
supply. Prices firm, with tendency to 
rise very strong. Volume slow; sold 
only 31 out of 110 offerings.) 

BUICK—’41 super convertible, $1,210. 

CADILLAC—’46 (62) sedans, $3,290, §$3,- 
150. °40 (62) sedan, $870. 

CHEVROLET—’47 FL sedans, $2,200, $2,- 
185. °’42 SD sedan, $1,075. ‘41 MD se- 
dan, $820. ‘40 MD business coupe, $795; 
sedan, $695. 

DODGE—’ 36 sedan, $185. 

FORD—’47 SD sedan, $1,745; SD (6) club 
coupe, $1,770. '46 SD (6) business coupe, 
$1,465; SD sedan, $1,525. ‘41 SD station 
wagon, $920; deluxe business coupe $900. 


$1,525. ''41 


‘41 club coupe, 


ELE LU aR 


ICs 


MicROMOoOTORS 


CHEVROLET—'48 FL aerosedans, $2,405, 

$2,380; FM club coupe, $2,210; FM con- 
'47 FL aerosedans, 
$2,160, $2,100, $2,100; FL aerosedan, 
$2,025; FM sedan, $1,850; FM convert- 


$1,775; FM sedans, $1,675, $1,655; SM 


You can usually select exactly 
the motor you need from the 
broad line of Redmond Mi- 
cromotors. To meet specific 
requirements for special 
application ‘problems, 
variations in voltages, 
frequencies, finishes, leads 
and shaft extensions can 
be furnished. 


* 6-Pole A.C. Micromotors up to 1/15 hp. 
4-Pole A.C. Micromotors up to 1/15 hp. 
Series type A.C. Micromotors up to 1/20 hp. 
Universal A.C.-D.C. Micromotors to 1/20 hp. 
6 to 115 volt D.C. Micromotors to 1/20 hp. 
A.C. Blower Units up to 150 ¢.f.m. 

D.C. Blower Units up to 125 c.f.m. 












Speed Controllers, reactance type. 


Words Micromotors and Redmond are 
tradenames of Redmond Company, Ine. 


REGISTERO 


Kedmond COMPANY, INC. 
KA ye oT 












MAIN OFFICES: OWOSSO, MICHIGAN / _ 


Seles offices in MV. CITY... CHICAGO 
DAYTON... LOS ANGELES... SEATIVE 


'39 sedans, $685, $655. ‘36 sedan, $290. 

NASH—'46 ‘‘600’’ club coupe, $1,395. °36 
sedan, $125. 

OLDSMOBILE—’ 37 (8) opera coupe, $295. 

PLYMOUTH—’'38 sedan, $520. 

PONTIAC—'47 (8) sedanette, $2,315. ‘46 
(6) sedanette, $2,085. °‘36—(6) business 
coupe, $335. 

STUDEBAKER—'47 Champion convertible, 
$2,310. 

MISCELLANEOUS—’48 Ford (6) half-ton 
pickup, $1,795. ‘37 International half-ton 
pickup truck, $337. 


LUBBOCK, TEX. 


(Lubbock Auto Auction. Sale every 

Thursday. Prices are for sale of June 3.) 
(Prices steady, older models up some. 
Sold 45 cars out of 108 offerings.) 

BUICK—’48 RM sedan, $2,550. ‘41 super 
sedan, $895. 

CHEVROLET—'48 FL aerosedan, $2,475; 
FM convertible, $2,425; FM sedan, §$2,- 
325; FM club coupes, $2,370, $2,325; 
half-ton pickups, $1,890, $1,900, $1,895, 
$1,825, $1,920. '47 FL sedan, $1,910. ‘46 
convertible, $1,875. '42 MD sedans, $880, 


$805. 
CHRYSLER—'46 Windsor sedans, $2,100, 
$1,935. °41 sedan, $685. 
DeSOTO—’46 custom club coupe, $1,845. 
DODGE—’48 half-ton pickup, $1,800. 
FORD—’48 SD club coupe, $2,235; sedan, 
$2,155. °47 convertible, $1,945; SD sedan, 
$1,805. °'46 SD sedans, $1,450, $1,650, 
$1,575. °41 sedans, $930, $1,880, $915, 
$680, $880, $900. ‘39 coupes, 2 at $650. 
MERCURY—'49 sedan, $3,170. ‘46 sedan, 
$1,680. 
OLDSMOBILE—’48 (78) sedan, $2,745. 
PLYMOUTH—'47 SD sedan, $1,845. ‘'46 
sedan, $1,355. ‘41 sedan, 1, $720. 
PONTIAC—’'47 (8) sedan, $2,225; (6) se- 
dan, $1,960. 


JACKSON, TENN. 


(Roy Simmons Automobile Auction. Sale 
every Thursday. Prices are for sale of 
June 3.) 

(Late models definitely off. Lots of 
late models offered but prices lagged. 
Clean old cars selling well, with prices 
steady. Opinion is that late-model cars 
in this area are too high to be absorbed 
by the retail buying public. Sold 48 out 
of 127 offerings.) 

BUICK-—’48 RM sedan, $3,210. ‘46 RM 
sedan, $2,035. ‘41 special convertible, 
$1,160. 

CHEVROLET—'48 FL sedan, $2,455. °47 
SM sedan, $1,840, $1,700; FL sedan, 
$2,000. °46 panel, $1,150. ‘41 sedans, 
$1,025, $1,000; club coupe, $1,125. ‘'40 
= $885. ‘39 sedan, $795. '36 sedan, 


$16 
CHRYSLER— ‘47 Windsor sedan, $2,050. 


A Better GRILLE GUARD by Bustin pobor~ te” sedan, $1,700. '36 sedan, 





BUSTIN IRON 


for 


WORKS, 


Designers and Menufacturers of Metal Products Since 1928 
110 EAST 130TH STREET, NEW YORK 35, N. Y. 


Telephone: ATwater 9-2200 





CHEVROLET 


TRUCKS 


Builds Better 
Good Will 


Between Dealers 
and Customers 


Ask your dealer or write. | 
INC. 


FoRD 47 convertible, $2,100; SD sedan, 
$1,825. '46 SD sedan, $1,535. ‘41 sedans, 
$890, $885, $760. °'40 sedan, $690; con- 
vertible, $875. ‘39 sedans, $635, $630, 
$460. °'36 sedan, $525; convertible, $320. 
’35 sedan, $350, ‘30 (A) sedan, $160. 

KAISER—'47 sedan, $1,310. 

ean "6 "46 sedan, $1,650. 

0. °40 sedan, $750. 

a —'42 sedan, $700. 
OLDSMOBILE—'46 sedan, $1,650. 
coupe, $850. ‘40 sedan, $600. 
PLYMOUTH—’'48 SD sedan, $2,230. ‘42 

sedan, $650. °41 sedan, $600. 

PONTIAC—’48 (8) convertible, $2,945. ‘47 
sedan, $2,050. ‘42 sedan, $900. 

STUDEBAKER—'41 sedan, $800. 


TOLEDO, O. 


(Doc Greiner Sale. Auction every Thurs- 
day. Prices are for June 3.) 

(Moved 53 cars out of 98. Slight dip 

in late model stocks but nothing to 

werry about.) 


'42 sedan, 


*41 club 


| BUMDK—’48 RM sedans, 2 at $3,225, 1 at 


$3,495; super convertible, $3,425. '47 RM 

an, $2,325; super convertible, $2,800; 
s r sedan, $2,450; RM convertibles, $2,- 
895, $2,755. ‘46 RM sedans, $2,075, $2,- 
155; super sedans, $2,100, $2,075, $2,050. 


1948 




























Average Used Car Prices 


(Compiled by Automotive News) 


| 




















June 1948 May April F 
$1,512 $1,488 $1,422 Model (to date) 1948 1948 0 
1948 $2,489 $2,484 $2,352 P 
d 
1947 2,076 2,025 1,945 PI 
1946 1,700 1,695 1,618 
1942 1,046 1,029 949 rt 
1941 934 913 912 
1940 782 730 756 MI! 
Overall a a 
Sane (00 @ (to date) April 
“i Average... $1,512 $1,488 — $1,422 
(The above figures are averages of used car auction prices, all 
makes and models, carried regularly in Automotive News.) 
Me 
'42 special sedanettes, $1,180, $1,130. ‘41 | 
Century sedans, $900, $960. | RICHMOND, VA. ” 
CADILLAC—’'48 (61) sedan, $4,950. (Automobile Auction of Virginia. H. Mi ‘ 
CHEVROLET—’47 FL aerosedans, $2,060, | chael Ryan, operator. Sale every Friday ‘ 
$2,050; SM sedan, $1,725; FM sedan, $1,-| Prices are for June 4.) { 
950. ‘42 sedan, $970. °41 club coupe, | BUICK—’'47 RM sedan, $2,300. ‘46 super CA 
$1,030. ‘40 sedan, $665. sedan, $2,200; RM convertible, $2,430 ‘H 
CHRYSLER—’46 Windsor business coupe, "42 super sedan, $1,090. ‘41 Century se- < 1 
$1,900. dan, $880; special sedan, $860. 

DeSOTO—’'42 sedan, $1,280. CADILLAC—'47 (62) convertible, $4,210 ‘ 
DODGE—'48 custom sedan, $2,350. ‘40 se- 46 (61) sedan, $2,410. + 
dan, $760. '39 sedan, $475. CHEVROLET—'48 delivery sedans, $1,600, c 
FORD—'48 deluxe sedan, $1,950. ‘47 (6) $1,625. ‘47 FL sedan, $1,925; FM sedans, ; 

sedan, $1,725. °46 SD sedans, $1,470, $1,800, $1,850. ‘46 FL sedan, $1,650; ' 

$1,060. ‘40 sedan, $655. ‘39 half-ton half-ton pickup, $1,000. °42 sedan, $925 ‘ 

pickup, $400. ’41 sedan, $740. ‘40 sedan, $560. — 

HUDSON—'47 (8) sedan, $1,500. ‘46 (6) | CHRYSLER—'48 Windsor sedan, $2,340 CR 

sedan, $1,375. ‘40 (6) sedan, $400. DeSOTO—'47 sedan, $2,200. De 

LINCOLN—'49 club coupe, $4,000.+ '47 Con- | DODGE—'48 custom sedan, $2,400. ‘47 DO 
tinental convertible, $3,325. half-ton pickup, $1,375. ‘46 custom se- 

MERCURY—'46 sedan, $1,640. dan, $1,675. ‘41 haif-ton panel, $385. ’ 

OLDSMOBILE—’48 (66) sedan, $2,600. '47| FORD—’48 SD convertible, $2,175; SD se- FO 

(98) convertible, $2,850. ‘41 (66) sedan, dans, $2,150, $2,025, $2,030. ‘47 SD con- é 

$1,100. vertible, $2,000; SD sedans, $1,900, $1,- - 

PACKARD—’'48 convertible, $3,110. "40 550; station wagon, $1,980; 2-ton truck, ‘ 

(110) sedan, $800. $1,450. '46 sedans, $1,610, $1,450, $1,550, § 

PLYMOUTH—’46 SD sedans, $1,085, $1,- $1,625. °42 sedan, $1,150; 1%-ton stake, = 

175, $1,075, $1,675. $400. ‘41 convertible, $540. ‘38 sedan, ~ 

PONTIAC—’'46 (6) sedan, $1,880. $250. > 

MISCELLANEOUS -— ‘47 International %- | HUDSON—'40 (6) sedan, $520. HA 

ton stake, $1,400. (Continued on Page 23, Col. 1) = 
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IN Contempo FINE QUALITY [i 


MATC/IHED LUGGAGE FOR MEN a 





Contempo bags are ideal 






travel companions. 


(466) 24” 2-Suiter 
with Overlapping 
steel frame for 

extra strength. Dust 
and moisture-proof. 


(366) Same style in 
extra roomy 24” 
3-Suiter. 





(633) 20” Zipper Club 
Bag (not illustrated). 
Two big utility pockets, 
brass lock and zipper. 


(266) 21” Overnight 
bag. Same exclusive 
construction features as 
2-Sviter. 


Handsome matched luggage for men to put profits in your pocket 
and satisfied customers on your books. Leading Automobile Dealers 
and Service Stations everywhere are selling Contempo Quality Luggage. 
Note these superior construction features: Each bag is made of genuine 
smooth Debuff Cowhide. Streamlined locks and hardware. Inside dividers 
fastened by brass automobile snaps. Handsome herringbone twill linings. ib’ 





Colors: Suntan, Dark Brown, and Redwood $1 


pron == a os ao Send Order Form Today oe ee ee ee ee ow, 
CONTEMPO Luggage Co. 170 Fifth Ave., New York, N. Y. 
5 Gentlemen: Please ship the following numbers immediately. 


j [_] (lam enclosing check) 
[_] (Ship Open Account. Bank and credit references attached) 


= 
} 
Ld 


Your List Price 
Dealer's Cost] Incl. Fed. Tax 


Style # Item 
21” Overnight 
24” 2-Suiter 


24” 3-Sviter 
20” Clubkit 





FIRM NAME 


e Address............... celleessdaiaee nuk ; City. State 





eS eSB BS REESE SS Se eee eee ee. 
o 
_ 


j Signature...................... Title 


‘CONTEMPO 


s 





Trem LTE BG 
Luggage 








April 
1948 


$2,352 
1,945 
1,618 
949 
912 
156 


51,422 
, all 
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H. Mi 
Friday 


6 super 
$2,430 
ury se- 


$4,210 
$1,600, 
sedans, 
$1,650; 
1, $925 


», 340 


nt 
'e 
1s 


cket 
ilers 
1ge. 
vine 
ders 
ngs. 


. 3 Sea 
2 2 oe oe oe ee oe oe 





Si ee 





(Continued from Page 22) 


FRAZER—’'48 Manhattan sedan, $2,200. 


OLDSMOBILE—'46 (66) sedan, $1,910. 
(66) sédan, $900. °40 sedan, $300. 


PACKARD—'42 Clipper sedan, $750. 


"42 








PLYMOUTH—'47 club coupe, $1,775. ‘'46) 
sedan, $1,600. °41 sedan, $560. | 

PONTIAC—'47 sedans, $2,200, $2,020. ‘42 
(6) sedan, $1,000. ‘41 sedan, $850. ‘41 
(8) sedan, $800. 


MISCELLANEOUS — '47 Harley-Davidson 
motorcycle, $700. ‘39 International dump, 
$200. ‘38 International half-ton panel, 
$150. 


CONCORD, MASS. 


(Concord Auto Auction, Inc. Sale every 
Monday. Prices are for sale of June 7.) 
(112 sold out of 171.) 
BUICK—RM sedanette, $2,925. ‘47 super 
convertible, $2,500. °46 super sedan, $1,- 


960. °'42 special sedanette, $1,125; super 
sedan, $1,200. ‘40 super sedans, $925, 
$885, $985. 


CADILLAC—’46 (62) sedan, $2,800. 

CHEVROLET—'48 FM convertible, $2,550; 
FL aerosedan, $2,450; FM club coupe, 
$2,215; SM business coupe, $1,900; se- 
dans, $2,200, $2,150; panel, $1,935. 

CHRYSLER—’48 Windsor convertible, 
$3,000. °47 New Yorker club coupe, $2,- 
550. ‘46 Town & Country convertible, 
$2,250. '41 Royal sedan, $1,380. ‘40 se- 
dan, $910. 

CROSLEY—'47 sedan, $600. 

DeSOTO—'40 business coupe, $705. 

DODGE—’48 custom sedans, $2,650, $2,600. 
’47 custom sedan, $1,885. ‘46 sedan, §$1,- 
700. °36 sedans, $350, $385. 

FORD—’48 half-ton pickups, $1,640, §$1,- 
610; 1%-ton cab and chassis, $1,600; SD 
sedan, $1,860. ‘47 SD convertible, $1,900; 
SD club coupe, $1,715. ‘46 SD sedans, 
$1,500, $1,465, $1,490, $1,395, $1,310. 

FRAZER—’48 Manhattan sedan, $2,600. 

HUDSON—’48 Super Six sedan, $2,340. 
Super Six sedan, $1,300. 

KAISER—’'48 sedan, $1,925. 
$1,510. 

MERCURY—’47 convertible, $2,100. 


’47 sedan, 





NASH—’46 Ambassador sedan, $1,025. ‘38 
convertible, $525. | 

OLDSMOBILE — '48 (98) sedan, $3,325; 
(76) sedan, $2,700. ‘46 (98) sedan, §1,- 
850; (78) sedanette, $1,810. °41 (76) se- 
danette, $985. 

PACKARD—’'48 sedan, $2,925. 

PLYMOUTH—’'47 SD sedan, $1,830; SD 
convertible, $2,085. '41 sedans, $910, 


$835. 

PONTIAC—’48 (8) station wagon, $3,000. 
’47 (8) business coupe, $2,000; (6) sedans, 
$2,100, $2,250. °46 (6) sedanette, $1,850. 
*42 (8) club coupe, $1,075. 


WILLYS—’47 station wagon, $1,525; jeep, | 


$840. °46 jeep, $750. 
MISCELLANEUUS—’48 Anglia sedans, $1,- 

225, $1,200; Prefect saloon, 2 at $1,435; 

Thames van, $1,160. °47 Fiat convertible, 


$800; International %-ton pickup, $1,285. | 


ALBANY, N. Y. 


«Tim Anspach’s 


June 7.) 
(Market here shows prices $100 lower 
on all makes, all models excepting 
pickups and ’49s. Sold 61 out of 108 
offerings.) 

BUICK—’48 RM convertible, $3,575; special 
sedan, $2,800. °47 RM sedan, $2,400. 


’46 super sedans, $2,100, $2,160, $2,125. | 


’42 super sedanette, $1,350. 

CHEVROLET—’'48 FL aerosedans, $2,375, 
$2,450; FL sedans, $2,250, $2,400. ‘47 
FL aerosedans, $2,040, $2,00, $2,050, $2,- 
085; FM sedans, $1,880, $2,020; FM con- 
vertible, $2,220. 

CHRYSLER—’48 Town & Country convert- 
ible, $3,310; Windsor sedan, $2,840. ‘46 
New Yorker sedan, $2,100. ‘41 Windsor 
sedan, $1,000. 

DeSOTO—’'46 custom club coupe, $1,875. 

DODGE—’48 custom club coupe, $2,600. 
'47 custom sedan, $2,060. ‘46 custom 
convertible, $2,075. 

FORD—’48 SD sedans, $2,020, $2,120. '47 
SD sedans, $1,735, $1,730, $1,720; SD 
convertible, $1,900; SD station wagon, 
$1,980. ‘46 SD sedans, $1,590, $1,630. 
*39 half-ton panel, $400. 


HUDSON—’48 Commodore 8 sedan, $2,610. | 


'47 Commodore 8 sedan, $1,500. '46 Com- 
modore 8 sedan, $1,570. 
KAISER—’' 47 sedans, $1,425, $1,550. 
MERCURY—’'47 sedan, $2,950. ‘47 
$1,675. '46 club coupe, $1,620. 
OLDSMOBILE — '48 (76) sedan, $2,610; 
(98) sedanette, $3,375. ‘47 (66) convert- 
ible, $2,250; (78) sedan, $2,200; (78) 
convertibie, $2,350. '46 (66) sedan, $1,- 
725; (76) sedan, $1,650. 
PACKARD—'41 (120) sedan, $920. 
PLYMOUTH—'48 SD sedan, $2,285. 
deluxe sedan, $1,675. 
PONTIAC—’48 (6) sedanette, $2,700. 
(6) sedan, $2,190; (8) sedan, $2,370. 
STUDEBAKEK — '48 Commander convert- 
ible, $2,760. '47 Champion sedan, $1,850. 


sedan, 


‘47 


47 


Dealer Auto Auction. | 
Sale every Monday. Prices are for sale of | 





MISCELLANEOUS—’'48 GMC half-ton pick- | 


up, $1,650; International 


$1,450. 


INDIANAPOLIS 


(Ken Schaefer’s Auction. Sale every 


Thursday. Prices are partial listing of sales | 


for June 3.) 


BUICK—’48 super convertible, $3,410; super | 


sedan, $3,180. ‘47 super convertible, $2,- 
745, $2,450; super sedan, $2,375, $2,340. 
'46 RM convertible, $2,250, $2,200; super 
sedan, $2,025. 


CADILLAC—’'46 convertible, $3,850. "41 
convertible, $1,560. 

CHEVROLET—'48 FL aerosedans, $2,465, 
$2,410; FM sedans, $2,235, $2,185. ‘47 


FL aerosedan, $2,115. ‘46 FM sedans, 
$1,815, $1,600; SM sedans, $1,545, $1,220. 
‘41 sedans, $1,150, $940. 

CHRYSLER—’48 Royal sedan, $2,785. ‘47 
Town & Country sedan, $2,575. 


DeSOTO—’48 (7-pass.) sedan, $2,675. °'46 
club coupe, $1,825. 

DODGE—’48 custom sedan, $2,530. '47 se- 
dan, $2,055. ‘46 sedan, $1,725. ‘41 con- 
vertible, $1,030. 

FORD—’'48 SD sedans, $2,100, $2,050. ‘47 
Sportsman convertibles, $2,135, $2,075; 
8 sedans, $1,825, $1,580, $1,420. ‘46 


sédans, $1,535, $1,110. ‘41 sedan, $910. 
‘40 sedans, $800, $625. 

MERCURY—'49 sedan, $3,065. ‘48 club 
coupe, $2,130. ‘47 station wagon, $1,700. 
‘46 sedan, $1,705. 

OLDSMOBILE—'48 (98) convertibles, $3, 
850, $3,570; (78) sedan, $2,740; (68) se- 
dan, $2,700. ‘41 sedan, $810. 

PLYMOUTH—'48 SD sedan, §2,275. ‘47 


%-ton pickup, | 


SD sedans, $1,840, $1,810. ‘46 sedans, 
$1,585, $1,430. °'42 sedans, $910, $790. 
PONTIAC—'48 (6) sedan, $2,750. '47 (6) 

sedan, $2,225. 


LOUISVILLE 
(Auto Auction Sales. Fred Miller, opera- 
tor. Sale every Tuesday. Prices are for 
June 8.) 


(Market shows cars off in price. Re- 
tail business is poor. °49 models are 
dropping each week. Sold 76 cars out 
of 164 offerings. Col. R. V. Martin, 
auctioneer.) 

BUICK—’'48 RM sedan, $3,040; super con- 
vertible, $3,400. °46 super sedan, $2,025. 
‘40 sedan, $630. 

CHEVROLET—'48 SM sedan, $2,255. ‘47 
FL aerosedans, $2,050, $2,105, $2,045; 
convertible, $2,180. ‘46 FM sedans, §$1,- 
775, $1,610, $1,685, $1,605. °42 FL aero- 
sedans, $1,220, $1,030. °41 sedans, $950, 
$930, $825; convertible, $1,195. 


DODGE—’41 sedans, $790, $775. 
FORD—’48 SD sedan, $2,050; convertible, 


$2,250. ‘47 sedans, $1,775, $1,750. ‘46 
sedans, $1,610, $1,515, $1,520. ‘41 se- 
dans, $1,050, $735. 


LINCOLN—’49 Cosmopolitan sedan, $4,000. 


MERCURY—’'47 sedan, $1,950. 

NASH—’42 sedan, $835. 

OLDSMOBILE—’41 sedan, $865. 

PLYMOUTH—’'48 sedan, $2,220. ‘46 sedan, 
$1,690. ‘41 sedans, $1,000, $825. 

STUDEBAKER—’42 sedan, $670. 








*® 


LUMITE DIVISION, Chicopee Manufacturing Corp. 
47 WORTH STREET, NEW YORK 13, N. Y. 
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VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 


Friday. Prices are for sale of June 4.) 
(Market is good. Moved 141 cars out 
of 257.) 


BUICK—'47 super sedan, $2,450; RM con- 
vertible, $2,805. °'46 super sedan, $2,175, 


$1,900. ‘42 special sedan, $875. ‘41 
super sedan, $875. ‘38 sedan, $575. 
CADILLAC—'47 (62) sedan, $3,725. °46 


Fleetwood sedan, $3,250; (62) sedan, §3,- 


250. ‘41 (62) coupes, $1,600, $1,475. 
CHEVROLET—’'48 FL aerosedans, $2,450, 
$2,441, $2,425; FM sedan, $2,310. '47 


FL aerosedans, $2,050, $1,925, $2,110; SM 


sedans, $1,400, $1,750. ‘46 SM sedans, 
che $1,430, $1,400. ‘42 club coupe, 
50. 


CHRYSLER—’'48 Town & Country convert- 


ible, $3,085. ‘41 sedan, $900. 
DeSOTO—’'46 custom sedan, $1,550. ‘41 
convertible, $670. 
DODGE—'48 custom sedan, $2,600. ‘45 


half-ton pickup, $925. °42 sedan, $760. 

FORD—'48 SD sedans, $2,025; $2,125. ‘47 
SD convertible, $1,950. ‘41 coupes, $960, 
$965, $1,000. '40 convertibles, $725, $950. 
"31 sedan, $350. '25 Model T, $350. 

HUDSON—’48 (6) club coupe, $2,625. 

MERCURY—’'49 sport sedan, $3,155; club 
coupes, $3,050, $3,100. ‘48 club coupe, 
$2,150. ‘41 sedan, $500. 


NASH—'47 (600) sedan, $1,625. 


OLDSMOBILE—’'46 (78) club sedan, $1,600. 
"42 sedan, $900. 
PLYMOUTH—'48 SD sedan, $2,260; SD 
convertible, $2,375. ‘47 SD club coupes, 
$1,965, $1,750. ‘41 convertible, $930. 
PONTIAC—'48 Torpedo coupes, $2,712.50, 
$2,675. '47 sedan coupe, $2,250. 
STUDEBAKER—'47 Champion sedan, $1,- 


800. 
WILLYS—’48 station wagon, $1,775. 


WEINFURTNER’'S IN ASHLAND, 


floor space of 10,000 s 
furtner is president and 


Nash Leaves Estate 
In Trust to His 


Two Daughters 


LOS ANGELES. — The late 
Charles W. Nash, millionaire auto 
manufacturer, left his estate in 
trust for his two children, five 
grandchildren and seven _ great- 
grandchildren, according to a will 
filed here last week for probate. 

The will valued the estate “in ex- 
cess of $10,000.” It is believed that 
he left many millions of dollars. 

All personal effects were left in 









from your supplier. 


Seat Covers of 


LUMITE 


Sell Quicker 


because they're so 
EASY-T0 - CLEAN! 


Nothing can stain auto seat covers 
made of LUMITE—no grease, 
dirt, lipstick, or liquid! Any soil 
can be removed with a damp 
cloth. That's just one reason why 
more and more people want - 
LUMITE seat covers ... why more 
and more of your customers are 
asking for this amazing fabric. 

You'll find a wonderful choice 
of beautiful colors and weaves in 
the latest LUMITE patterns . . . all 
colorfast. . . woven to breathe— 
insuring seating comfort. 

Yes, LUMITE sells quicker be- 
cause it fits better permanently 
(no cupping) .. . looks better... 
never wears out. Sell the seat 
cover more people wont—insist 
on LUMITE next time you order 





KY.—This recently opened Lincoln-Mercury building has a 
ware feet and adjacent parking area cevering 13,000. Kari H. Wein- 
alter E. Weinfurtner, treasurer. 





equal proportions to two daughters, 
Mrs. A. N. Brenton, of Beverly Hills, 
Calif. and Mrs. Ruth N. Bliss, of 
Grosse Pointe Farms, Mich. 

One-fourth of the remainder was 
ordered paid to Mrs. Brenton and 
three-fourths to Mrs. Bliss. When 
either dies, their share is to be 
divided equally among all the sur- 
viving grandchildren and great- 
grandchildren. 

The will terminates the trust on 
the death of the last surviving 
daughter, to then be distributed 
equally among all the surviving 
grand and great-grandchildren. 
























Crate TUNE Se 


Bright, fast colors 


Easy to clean. 
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Warner Machine 
Elects Johnson 
As President 


MUNCIE, Ind.—At a board of di- 
rectors meeting last week, Abbott 
L. Johnson was elected president of 
Warner Machine 
Products, Inc., 
Muncie, Ind., au- 
tomotive parts 
manufacturer. 

Johnson, former 
vice-president and 
general manager 
since 1933, gradu- 
ated from the 
Massachusetts In- 
stitute of ee 
nology in 1922. He 

4. E. Conaees was employed by 
Ford Motor Co. from 1922 to 1925 
as production engineer. He is a 
member of the Society of Automo- 
tive Engineers. 

Other officers elected at the meet- 
ing were chairman of the board, C. 
S. Davis; vice-president, E. F. Ball; 
vice-president, R. P. Johnson, and 
secretary and treasurer, J. E. John- 
son. 








Whether you need & man or a hard-to- 
find part, AUTOMOTIVE NEWS WANT 
ADS will do the trick! 








Circulation exceeds 


200,000 Daily «+ 


Vas Gente =< Ventas O6ping Manan bt ote so 


== The Seattle Times = 


230,000 Sunday 
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ALLARD SIGNS U.S. DEALERSHIPS—R. J. Canham, general manager of Allard Motor Co., 


London, England, on a sales survey tour in this omy, 
lets in New York, Florida, the Midwest and in the Sout 


has been awarding franchises to out- 
The Allard has an independent front 


suspension by a divided front axle system and weighs 2,400 pounds. 


Putney Elected to Head 


Of Jamestown Assn. 
JAMESTOWN, N. Y.—Lester L. 
Putney, of Par-Ket Motor Sales Co., 


Inc., has been elected president of 
the Jamestown Retail Automobile 


Dealers Assn. 
Putney succeeds Leonard N. 
Rhodes. John A. Erickson, of 


Jamestown Motor Sales, Inc., was 
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ee Be goth es oe tom 





ONE crew always wins.. 
power. In Seattle ONE newspaper always wins for the ad- 


standing features. It has timing 


elected secretary to succeed Carl 
Gustafson, Chadakoin Motors, Inc. 





Johnson Buys Garage 


Grand Central Station parking 
and storage garage, located be- | 
tween W. Central Ave. and Pine 
St., Orlando, Fla., has been pur- 
chased by T. K. Johnson, Inc. 
(Cadillac), at a sum exceeding | 
$100,000. 
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ing is a Seattle habit. It has the power... 
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Management's growing recogni- 
tion that “all business is local” is 
gradually bringing into being a 
“new economics of advertising” 
which’ is helping to make 1948 the 
third consecutive record-breaking 
year of advertising gains for news- 
papers, Alfred B. Stanford, director 
of the Bureau of Advertising, 
American Newspaper Publishers 
Assn., declares in the bureau’s 35th 
annual report. 

In the field of national adver- 
tising, newspapers are showing 
sharper gains than magazines, 
network radio, spot radio, out- 
door or farm journals, Stanford 
continues in the report. Maga- 
zines, however, retain the No. 1 
position in share of the national 
advertiser’s dollar which they 
first attained in 1942, but by a 
narrowing lead, the report points 
out. 


Ll 


x. 


. with better training, timing, 


vertiser—The SEATTLE TIMES. It has the training...with 
intensive news coverage in this area, plus the nation’s out- 
...an evening newspaper 
on the Pacific Coast gets the news breaks; so evening read- 


read in 3 out of 


4 homes in the Seattle Trading Area where nearly 750,000 
prosperous people live. You can’t sell Seattle without The 
TIMES...you will sell Seattle with The TIMES alone. 


7c SEATTLE TIMES 


Represented by O'MARA & ORMSBEE, INC., New York - 





Chicago Los Angeles - San Francisco 





Auto Advertising___ 


Newspapers Hail 
Advertising Record 


By Bob Finlay 


Stanford warns that these high- 
marks “leave no room for self- 
satisfaction on the part of any of 
us with a stake in the newspaper 
future. Rising newspaper costs on 
the one hand and new discoveries 
about the advertising needs of our 
business customers on the other 
combine in presenting a picture of 
increased need for action.” 

On the national advertising 
front, the report charts the 1937- 
1947 progress of the six major 
media on which dollar data are 
issued, showing newspapers with 
a record $369,000,000 of national 
volume, exceeded only by the 
magazine total of $416,000,000. 
But in the share of the six-me- 
dfum national advertising dollar, 
newspapers show the sharpest of 
all 1946-1947 gains, reaching up 

to 31 percent of the six-medium 
total—a level in share of the na- 
tional ad dollar newspapers have 
not seen since 1941. Magazines, for 
the first time since 1941, show a 
Slight decline in their share of the 


dollar. 


|Happy Birthday 


Young & Rubicam, Packard’s ad 
counsel since 1932, is marking its 
25th anniversary with an adver- 
tisement restating its philosophy: 

1. An agency must excel in inge- 
nuity, thoroughness, restlessness. 

2. A job must satisfy not only 
the client—but Y & R. 

3. Brass hat doesn’t mean brass 
knuckles. 

4. There is no such thing as an 
all-round advertising man. 

5. Formula is another name for 
rut. 

6. An agency should be alive to 
the world outside of advertising 
and business. 

7. It is more important to de- 
velop present business than to get 
new business. 

Still sounds pretty good. 


For Safety 


To stimulate highway safety 
over the July 4 holiday, Israel 
Grody, president of Grody Chev- 
rolet Co., West Hartford, is spon- 
soring a traffic safety slogan 
contest over radio station WTHT. 


Anniversary 


On June 13, 1933, Eugene Meyer 
took over as publisher of the 
Washington Post. The 15 years are 
reviewed in an anniversary sec- 
tion which appeared in the Sunday 
Post of June 13. Meyer is now 
chairman of the board, and Philip 
L. Graham is publisher. 


Olds Television 


Oldsmobile stepped into the con- 
vention television picture last week 
by announcing that its metropoli- 
tan Philadelphia dealers will spon- 
sor John B. Kennedy in two 15- 
minute video programs daily over 
WFIL-TV; one each afternoon and 
one each evening while the Repub- 
lican and Democratic conventions 
are in session. 


For Radio 


W. A. P. John, chairman of the 
board of MacManus, John & 
Adams, Inc., Detroit, which han- 
dles Pontiac and Cadillac, an- 
nounces that the agency has en- 
gaged Fenton Productions, New 
York City, to carry out its radio 
production needs. 


Names 

The Atlantic Monthly Co. an- 
nounces the resignation of Law- 
rence C. Howe, who has been di- 
rector of promotion for the maga- 
zine since April, 1946. 

Brooke, Smith, French & Dor- 


| rance, Inc., Detroit and New York, 


announces appointment of Walter 
M. Cramp as a vice-president with 
headquarters in the New York di- 
vision. 

Arnold King, formerly in charge 
of sample surveys at the Statisti- 
cal Laboratory, Iowa State College, 
will become managing director of 
National Analysts, Inc., Philadel- 
phia, on July 1 
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WALL STREET’S 
MOST WIDELY READ 
FINANCIAL WRITER 


Leslie Gould of the Journal-American 
Scores 88% Readership in “Financial 
World” Survey of Columnists on 
New York Metropolitan Newspapers 
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NATIONALLY REPRESENTED BY 
HEARST ADVERTISING SERVICE 





wre reads the Journal-American? 
Wall Street's top-ranking execu- 


tives do .. . policy-making level 
investment bankers, brokers and un- 
derwriters. 


A recent independent survey of these 
top executives by” The Financial World” 
proves conclusively that Leslie Gould 
of the Journal-American is by far the 
most widely read of all financial 
writers on New York metropolitan 
newspapers. He scored 88% reader- 
ship among those business leaders who 
responded ... 23% more than any 
other similar newspaper columnist. 


More than that... additional evidence 
of Journal-American readership in the, 
nation’s financial center is the fact 
that out of 15 columnists listed the 
Journal-American placed three among 
the first six. 


Who reads the Journal - American? 
711,000 home-going New Yorkers buy 
it every day. Among them is Leslie 
Gould’s dominant Wall Street audi- 
ence—which confirms the point: when 
it comes to reaching people in the 
market for cars, never discount quality 
just because it comes in quantity. 
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Dealer 


Silver Anniversary Marked 
By Scribner & Lewis 


Twenty-five years in the automo- 
tive trade were celebrated by Scrib- 
ner & Lewis, Inc. (Chevrolet), 
Bridgeton, N. J., in special full-page 
advertisements in local papers. 

Scribner is president; 
Joseph Scribner is vice-president; 
Louis A. Louis is treasurer and 
sales manager, and David Lewis is 
secretary and manager. 

* * * 


New Assn. Organized 


In Sullivan Co., N. H. 


Franchised dealers of Sullivan 
County, N. H., recently organized 
the Sullivan County Automobile 
Dealers Assn. There are 18 fran- 
chised dealers in the county and 
all of them are members. The 
following are officers and direc- 
tors: 

President, John F. Howe (Chev- 
rolet), Claremont; vice-president, 
Harold G. Fairbanks (Chevrolet), 
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Doings 


secretary - treasurer, 
John E. Graham (Dodge-Plym- 
outh), mont; directors, 
George A. Irwin (Pontiac), Clare- 
mont, and John Avery (Dodge- 
Plymouth), Newport. 

* 


* * 


Crosley Add 
10 Dealers 


Appointment of 10 additional deal- 
ers has been announced by Powel 
Crosley jr., president of Crosley Mo- 
tors, Inc. 

The new dealers-are: Eighmy & 
Willhite, Grant City, Mo.; Stacey 
Motors, Inc., 2331 Gilbert Ave., Cin- 
cinnati; Van’s Service, Midlothian, 
Ill.; Raymond M. Mackinson, Odell, 
Ill.; Consider & Kosinski Motor 
Sales, Erie, Pa.; John Boriack Mo- 
tor Co., San Luis Obispo, Calif.; 
Mileage Motor Co., 921 W. Main St., 
Oklahoma City; Will County Motor 
Sales, Joliet, Ill; V. V. Fletcher 
Mfg. Co., Fort Smith, Ark., and 


Newport; 


; 





ea? Aut 





NEW GLASS ENCLOSED SHOWROOM—Downtown Motor Sales (Crosley), Chicago, held a 
gala open house week to celebrate its completion at 125 S. Wabash Ave. Fred Magilner 
is general manager of the dealership. 





Grafton Paint & Glass, Grafton, | pleted for the purchase of Shelmi- 
N. D. dine & Moore (Buick), Adams, N. Y., 
oe by Arthur Dashley and Harold Van- 


Dashley and VanWaldick Waldick. The new partnership will 


be known as Dashley & VanWal- 
Take Over Buick Dealership 


dick. 
Arrangements have been com- Dashley was employed for 18 


No matter how you figure it, The Boston Post is your 
BASIC BUY. Among all standard-size Boston morning 
newspapers, The Boston Post has far more circulation in 


@ CORPORATE BOSTON 
@ 0c FARE ZONE 


@ 15-MILE AREA 
@ 30-MILE AREA 


And in the 27 counties where 94% of all standard-size Boston newspapers 


are sold, The Post leads in 25 of them. 


(A. B.C. 12 Mos. 3-31-47), 


hes information and complete proof, consult the KELLY-SMITH COMPANY, national representatives, 








years with Shelmidine & Moore anc 
in recent years was manager. Van 
Waldick was with the firm for 24 
years as head of the service depart 
ment. The new firm will retair 
practically the same persornel. 

am 


10,000th Car 


| Heimlich (Dodge) Celebrates 


Milepost in Sales 


Delivery of the 10,000th new ve- 
hicle since becoming a Dodge dealer 
in 1915 was realized by Heimlich 
Motor Co. (Dodge-Plymouth), Long 
Branch, N. J., when it presented 
keys and papers to Edward Nord- 
linger. 

The recent purchase was the 
eighth car delivered to Nordlinger 
by the dealership since 1933. 


W. Fred Emmons, service manager. 
Alfred H. Meyer, sales manager; and 
Leslie B. Aaron parts manager. 


* * * 


Samuel M. Heimlich is manager. 


Lipman Opens Hartford 


Home for Nash Dealership 


Lipman Motors, Inc. (Nash), 
Hartford, Conn., has opened a 
new modern showroom and ga- 
rage at 133 Washington St. The 
brick building contains 12,000 
square feet of floor space. Front 
exterior has large structural plate 
g e ses. 

It is believed the first such 
establishment in Hartford to have 
radiant heating and air condi- 
tioning. Murray Lipman of West 
Hartford is president-treasurer of 
the firm. He has been in the auto- 
mobile business 12 years. 

o ° . 


Welch Plans New Home 


For Ford Dealership 


Glenn Welch, of Welch Motor Co., 
Sterling Kan., has announced that 
his company plans conStruction of 
a new $40,000 home for the Ford 
dealership. 

Welch has purchased the Socony- 
Vacuum filling station site on S. 
Broadway as a location for the new 
building. The structure is to be 
completed by the last of August. 

* * e 


Manchester Body Firm 


To Handle Fruehauf Line 


Manchester Truck Body Build- 
ers, N. Turner St., Manchester, 
N. H., has announced its appoint- 
ment by Fruehauf Trailer Co. of 
Detroit as distributor for the 
Fruehauf all-steel truck bodies 
and truck body equipment. 

The concern, owned by Gustave 
and Harold Philippy, has been 
building truck bodies for 12 
years. 

+ * * 


Brewer Buys Building Site 
For Used-Car Business 


Brewer Bros., Inc., has  pur- 
chased property in North Adams, 
Mass., opposite its salesrooms. T. 
H. Perkins, vice-president of Brew- 
er Bros., and manager of the local 
branch, said the concern would 
erect a building on the property to 
house its used-car business. 

. a e 


Cole Celebrates 20 Years 


As Chevrolet Dealer 


Cole Chevrolet Co., Yancey- 
ville, N. C., celebrated its 20th 
anniversary by holding open 
house with 35 prizes offered, to- 
taling $1,500. 

The company mailed out 2,700 
invitations in addition to its 
standing invitation to every per- 
son in the community. 





Ofeu Your Eyes ra) 


CTO a 


KILRAY stops direct sun rays, protects 
upholstery, keeps car cooler in sum- 
mer. No inventory problem — 2 sizes 
fe 85% of all cars, 4 sizes the re- 
mainder. 


SANDERS AND COMPANY, INC 


140 Peuchtre . 
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Round Nearly Complete . . . 





Coal Row New Threat 
To Auto Production 


(Continued from Page 1) 


Thursday, had accepted the Gen- 
eral Motors cost-of-living plan as 
a basis for a 1948 settlement. 

Ford, the last of the auto mak- 
ers to be confronted with third- 
round pay demands, opened nego- 
tiations with the union last week 
in Detroit’s Rackham Memorial 
building. 

Ken Bannon, the UAW’s national 
Ford director, served notice on 
the eve of the bargaining sessions 
that he would reject the “sliding 
scale” type of wage scale initiated 
this year by GM. He called for a 
flat non-fluctuating pay increase 
such as granted by Chrysler and 
the independents. 

Kaiser-Frazer established an 
industry precedent last week in 
its pay agreement. A social se- 
curity program was established 
for K-F workers at a cost to 
the company of five cents an 
hour per man. 

The social security program sup- 
plants the two-year-old security 
trust fund, under which $5 a car 
was allocated into a pool prorated 
among workers at Christmas time. 

K-F and the union estimated 
that the loss of the 3.6-cents-an- 
hour benefit from the bonus pool 
still left a current net gain to 
workers of 14.4 cents an hour, in- 
cluding the five cents in the se- 
curity plan and the 13-cent flat 
raise. The security program will 


eanw8T cactadnent awd hannttotiveatian 


employers had offered 11 cents this | 


year and three more cents next | 
| 


year in a 24-month contract. 
* *” * 


ys OTHER developments last | 
week, a UAW local epeneame | 


TUB AND 
N EVERY 


SHOWER 
ROOM 


MOST CONVENIENTLY LOCATED 


HOTEL osrroir 


CADILLAC SQUARE 


ONE BLOCK EAST OF WOODWARD 





it had won a contract providing 
a guaranteed annual wage from 
Metal Mouldings Corp., a Detroit 
chrome stripping supplier. Com- 
pany officials declined comment. 

A union spokesman said Metal 
Mouldings had guaranteed a min- 
imum of 50 weeks’ pay a year to 
all workers with 10 or more years 
of seniority. The union hailed the 
agreement as the first of its kind 
in the auto industry. 

Spokesmen for the coal opera- 
tors reported their negotiators 
walked out of meetings with the 
United Mine Workers because 
UMW President John L. Lewis 
was insisting on discussing only 
proposed pension plans. Lewis, 
according to the owners, still had 
not made any reference to wage 
increase demands. 

No coal strike could start before 
July 6. The annual 10-day miners’ 


Uy will 





Dooe, AFL Join Forces 


In Detroit Shop Drive 

DETROIT.—Ray an old 
nemesis of Detroit new-car deal- 
ers, announced last week that he 
was organizing a new garage 
workers’ union here as an af- 
filiate of the AFL and with the 
support of the powerful AFL 
Teamsters’ union. 

Dooe was ousted as head of 
the UAW garage workers’ union 
last fall after he headed an un- 
successful strike against Detroit 
dealerships. The AFL several 
years ago organized Detroit Ford 
shops but failed in an attempt 
to unionize employes of Chevro- 
let dealerships. 


TT 
vacation starts June 25 and con- 


tinues through July 5. 

Kaiser-Frazer’s new social secur- 
ity program was hailed by UAW 
officials as the “first step of im- 
portance toward a much-discussed 
UAW-CIO union-wide social secur- 
ity program.” 

The approximately $500,000 cur- 
rently in the K-F production bonus 
fund will be divided among work- 
ers Aug. 1, terminating a plan 
which gave each qualified worker 
$41.82 in 1946 and $72.16 last year. 


Millions of Men 


read the July issue of 


TRUE 





BECAUSE the million-plus men who buy TRUE 
every month will pass it on— enthusiastically rec- 
ommending it to their friends. Men go for TRUE’s 


unique editorial formula: every word true in TRUE. 
Moreover, these men have plenty of money to spend 
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you'll see. 








- & ; to own, including automo- 
cP es biles and accessories. 
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on everything active men want 
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BECAUSE PA GL GA l dl C 0 


recalls a Czech wedding feast in “The Buttered Bride" 
which proved to be a new kind of risk for this great 
newspaperman and war correspondent. Read it — 


BECAUSE TRUE gives 
you the facts about tele- 


vision in ‘“What’s All 
This Stuff About 
Television ?”’ 

by 


Harland F. Manchester 

. how long today’s sets 
will last . . . when tele- 
vision will reach various 
cities .. . what improve- 
ments you can expect . 


TRUE. 


THE MAN'S MAGAZINE 





Te it © men in 





67 a oie Street, New York 18, N. Y. 


los Angeles 
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FIRST IN SOUTHERN CALIFORNIA—Severin Motors (Nash), 


repeater in the oe 10-point award among 44 
R. Jacobson, district manager; L. T. Kouns, zone mana jer (presenting 


quet, left to right, 


award to Severin); (sosted) Nels 6. Severin; George Fogg, 


Shop Wages Increased 


12-15 Cents in Tacoma 
TACOMA, Wash.—Wage in- 
creases of 12%-15 cents per hour 
recently were granted to 600 serv- 
ice department employes by the 
Tacoma Automobile Dealers Assn. 
The new contract covers a 12- 
month period with two unions. 
New rates are $1.80 hourly for 


BECAUSE one of 

America’s most bril- 
liant young artists 
paints the greatest 
seaport in the world 
—New York— 
handsomely repro- 
duced in true color 
for TRUE... 


Hardie Gramatky’s 
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Ford Freezes Dealer Profits 


(Continued from Page 1) 


To All Ford Dealers: 

Undoubtedly it did not come as 
a surprise to you that we found it 
necessary to advance prices of our 
1949 cars an average of 8.7 per- 
cent. Many dealers were probably 
more surprised at the small amount 
of the increase since the new Fords 
are utterly new in almost every 
respect. 

Even so we made this increase 
reluctantly because no one real- 
izes any more than we do here in 
Dearborn how each increase tends 
to shrink our potential market. 

Now as always we intend to 

keep the prices of our products 
as low as possible. However, for 
the sake of your future, and that 
of this company, we have the 
obligation to maintain a mini- 
mum profit position and it is on 
this subject that I am writing 
you today. 

Here are two of the many im- 
portant factors we have had to 
take into consideration in this con- 
nection: 

(1) Manufacture of the entirely 
new 1949 cars has called for an 
expenditure of many millions of 


dollars for dies, tools, jigs and fix- 
tures. In addition, during the past 
two years many more millions 
have been spent for new buildings, 
facilities, equipment, machinery, 
etc., and there will be a continuing 
need for such heavy outlay in the 
future. 

(2) During the war some other 
companies in the auto industry 
were able to replace and modern- 
ize their plants during the period 
of production for war needs. This 
was not the case with the Ford 
Motor Co. To maintain a strong 
competitive manufacturing posi- 
tion, the company now has the 
task of replacing a very substan- 
tial percentage of its entire manu- 
facturing facilities at today’s 
sharply higher costs. 

We could, of course, have con- 
tinued to manufacture 1948 models 
for many months. But we felt the 
introduction of a completely new 
car at this time was the wise move 
to make from a long-range point 
of view. All the heavy investment 
that has been made in this new- 
car program has been made to in- 
sure both the company and its 


Performance 


dictates the sale 
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Standard Equipment Sales: Elmira, N. Y. . 





dealers a future of profits—at a 
time when profits will be more dif- 
ficult to realize than they are to- 
day. 

In the long-range interests of 
all of us, therefore, we have 
reached a conclusion that the 
present advance in prices should 
be accomplished without increas- 
ing the dealer’s gross profit on 
these price increases. In other 
words, the dealer’s gross profit 
on the new cars will be the same 
dollar amount as it was on the 
1948 Ford passenger car models. 
There is no change in the gross 
profit margin on the _ truck 
models. 

We regard this arrangement as 
a genuine investment in a profit- 
able future for all of us. You need 
have no concern about being placed 
at a eompetitive disadvantage 
when the buyers’ market comes. We 
are very much aware of the neces- 
sity for our dealers being on at 
least an equal footing with com- 
petition when it comes to trading 
cars in the buyers’ market. 

We also feel sure you appreciate 
having the Ford Motor Co. placed 
on an equal footing with its com- 


petitors during the sellers’ market. 

While our new price structure 
does not fully accomplish this, it 
it at least enables us to maintain 
a strong position, something that 
is vitally important to your future 
welfare. 

It is not possible for us to in- 
clude in a letter many of the in- 
timate details involved in our 
forward planning program which 
perhaps would be possible if we 
had the opportunity to talk per- 
sonally to all our dealers. But I 
feel sure that any dealer who 
gives serious thought to this en- 

tire situation cannot help but real- 

ize that the maintenance of a 
strong position by our company 
will insure better products and 
more products at competitive 
prices for the future. 

Also, I am equally as sure that 
all dealers will agree it is just as 
important to them as it is to our 
company to keep the prices of Ford 
cars as low as possible so as to 
maintain our position as builders 
of cars in the low-priced field. 

We want you to know how much 
we appreciate your splendid spirit. 

You have our wholehearted 
thanks for your sincere and gen- 
erous cooperation. 
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Tucker 


(Continued from Page 1) 


In Detroit, the auto industry 


seemed unruffled by Tucker’s threat 
in his full-page ad: 

“We have been patient so far, 
but our patience is wearing thin. 
We can give names, dates and 
places to prove our charges of un- 
fair competition, and if necessary) 
we will do it.” 

In Washington, Senator Ferguson, 
Michigan Republican, was _ inter- 
viewed regarding Tucker’s refer- 
ence to a member of Congress “out 
to get him.” Ferguson said that he 
had not the “slightest notion of 
what Preston Tucker is talking 
about,” adding that Tucker was 

“just trying to get front-page pub- 
licity.” 

* . * 
J®ERGUSsON said that months ago 

Tucker was called before the 
Senate’s Mead committee investi- 
gating the deal by which Tucker 
obtained the former Dodge Chicago 
plant. 

“Six weeks ago,” Ferguson said, 
“the Ferguson committee investi- 
gating War Assets Administration 
disposal of surplus property checked 
the government’s handling of this 
deal. There was nothing particu- 
larly sensational about this report.” 

. . * 


AS=ED IF Tucker’s charge that 
“evidence in the Tucker files 
shows that the controlling interest 
in a large sales agency of an auto- 
motive corporate subsidiary is in 
his wife’s name” was directed at 
him, Ferguson said he had no way 
of knowing, but “the disclosure is 
not new.” 

“A year ago,” Ferguson said, “my 
son-in-law started an air condition- 
ing and heating equipment sales 
service, selling Chrysler Airtemp 
and a number of other companies’ 
products. Like many another father- 
in-law, I put up part of the money 
+a etart him off.” 
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To Get In, or Stay Out? ... 


Confusing Used Car Advice 


(Continued from Page 2) 


If he tries to retail his clean 
trade-ins and wholesale his junk- 
ers, the used-car dealers tell him 
to fly a kite. 

In fact, the used-car dealer’s ad- 
vice to the new-car dealer is to 
stay out of the used-car business 
entirely. 


* * > 


THERS advise the new-car 

dealer to wholesale current 
models of competitive makes out 
of town. That cuts down the own- 
ers of competitive makes in his 
territory. 

It could be, in the face of all 
this advice, that the new-car 
dealer is a little confused. 
However, behind all this con- 

flicting advice are a few simple 
facts: 


1. The used-car business is a vital 
part of the new-car business. The 
dealer’s fate in competitive times 
rests on his ability to keep his 
capital from being tied up in used 


cars which have been traded in 
for new ones. 

2. The pulse of the auto business 
today lies in the used-car market. 
Most new-car dealers today who 


confine their retail activities en-|- 


tirely to new cars are operating 
under a blanket of roses. The smell 
is nice, but you can’t see much. 
* . aa 
[He DEALERS can get out from 
under the roses and face the 
hard realities of business as it will 
be, but they’ve got to watch for 
curves. They can’t please every- 
body. 

They can’t retail all the good 
ones and wholesale the junkers. 
The used-car boys aren’t playing 
it that way today. They'll take 
some of the junkers but they want 
a fair proportion of the good ones, 
too. 

Some auto men have advised 
dealers to undercut the market 
price on used cars since they 
can get them cheaper on trade- 
ins. But if they sell the cars too 
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field with these handsome guards for the NEW 1949 Ford and 
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LOOKING! These grille guards are in demand . . . be sure 
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search Institute of America; Arthur 
H. Motley, president, Parade Publi- 
cation; John C. Sterling, publisher, 
This Week magazine; Thomas J. 
Watson, president, International 
Business Machines Corp., and 
others. 

The Econorama, loaned by James 
D. Mooney, president of Willys- 
Overland Motors, was on display in 
the lobby for delegates to view. 


Circo to Hold 
Sales Meeting 


CLEVELAND.—John Black, presi- 
dent of Circo Products, manufac- 
turer of automotive and industrial 
degreasers, transmission and differ- 
ential cleaning units, announced 
plans for sales training conferences 
to be held here the week of July 19. 
Representatives from 21 eastern 
and midwestern states will partici- 


pate. 


Sales Executives 
Pay Tribute to 


Kettering, Sloan 


NEW YORK.—Charles F. Ketter- 
ing, viee-president in charge of re- 
search, General Motors Corp., and 
Alfred P. Sloan jr., chairman of the 
GM board, were awarded special 
tribute by the National Federation 
of Sales Executives and the Sales 
Executives Club of New York at 
the annual convention at the Wal- 
dorf-Astoria hotel here last week. 

The three-day assembly included 
such speakers as Senator Robert A. 
Taft (Rep. O.), James A. Farley, 
chairman of the board of Coca-Cola 
Export Corp., and Eric Johnston, 
president, Motion Picture Assn. 

Other speakers included Gene 
Flack, president, National Federa- 
tion of Sales Executives; Leo M. 
Cherne, executive secretary, Re- 






cheaply, they will have to buy 

them too cheaply. That way they 
will make the new-car customers 
sore, and won’t learn too much 
about the retail market. 

The new-car dealer who wants 
to give his salesman a taste of 
selling at the competitive level and 
to keep in touch with the buyer’s 
resistance ceiling will have to sell 
his used cars pretty much at the 
going prices. 

And the new-car dealer should 
be wholesaling some of those cars, 
too. In normal times, he will want 
wholesale contacts to supplement 
his retail business. To insure those 
contacts with used-car dealers, he 
should keep them alive now. 

* * * 


Te GIVE you some idea of the 
used-car dealer’s viewpoint, here 
are excerpts from a message by 
Ray Hayward, president of the Ne- 
braska Used Car Dealers Assn.: 

“Mr. Franchised Dealer . . . Re- 
member those headache days? .. . 
When you looked over the hunks 
of iron called used cars and won- 
dered how you could get them into 
the bank without losing all your 
profit? 

“Remember the factory boys 
almost demanded a 20-day turn- 
over ... Sell ’em... Advertise 
more ... Put on more salesmen 
-- » Fix ’em up better. Set up a 
swell lot like so-and-so . . . Hold 
your cost down, but don’t pass 
up any business . . . Remember 
your shipping schedule for next 
month ... We’re building ’em 
and will ship them to you... 
Take more losses to make more 
profits . . . Remember percent of 
sales opportunity .. .” 

Now, says Hayward, the used- 
car business has become an indus- 
try composed of _ well-financed, 
hard-hitting individuals who can 
and will sell at a shorter profit 
with a lower overhead than any 
new-car dealer. 

“They can and will handle,” Hay- 
ward asserts, “all your used cars 
and those of the public .. . co 


“Some factories are advising and ; 
ime ae eed 


some demanding that you fran- 
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chised dealers get back into the 
used-car business in a big way, 
on your own money, naturally; 
with you having the return of the 
old headache. 

“Nothing could possibly bring 
back the conditions of the 1930's 
more quickly and surely than lis- 
tening to this kind of advice. The 
used-car industry and only the 
used-car industry can save you 
from a return of the old headache 
days.” 
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tte 


CHATTANOOGA 2, 


* * * 


IHAT’S the used-car dealer's 

view. Here’s another angle—by 
H. Bertram Lewis, long a careful 
observer of the auto business: 

When S-Day returns, the used- 
car dealer will be loaded with used 
cars, just like the new-car dealers, 
banks, finance companies and the 
public. 

So Lewis advises: 

1. Start retailing all but a few 
good used cars. Keep some dogs 
as low-priced, “as is” jobs to meet 
the needs of hard-up buyers. 
Wholesale the rest, but remember 
you'll have to sweeten the dose for 
the used-car dealers by throwing 
in some of the good ones. 

2. Pay great attention to ad- 
vertising and display. Remember 
in writing your copy that you 
hope to stay in business. 

3. Look for really competent 
salesmen and put them on some 
sort of incentive compensation. See 
that they never misrepresent cars. 

4. Publicize your used car facili- 
ties efficiently and thoroughly 
There will be some dealers, of 
course, who will say nuts to the 
whole business, planning to get 
rich on new cars and then get out. 
For these, Lewis has this dubious 
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“If any dealer now iiving can 
save a fortune after taxes within 
the next one to five years, he is 
too great a genius for this planet.” 


STURDY — SAFE — MOBILE 


increases Sales of Engines and Engine 
Exchanges by Attractive Display 


o 
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Evans Joins Palmetto 


Palmetto Automobile Co. (Lin- 
coln-Mercury), Spartanburg, S. C., 
announces the appointment of Vir- 


Ne, 753-D Engine Display Dolly (card and $97 
mirror not included). Price. ...............+-. 
Aluminum finish. F.O.B. Chicago 


Send Orders Today with Shipping Instructions 


CLAYBORNE MANUFACTURING COMPANY 


3234 West 3ist Street Chicago 23, Dlinois 


Evans was formerly associated 
with local radio stations and news- 


papers. 








Sales Drive 


Steady Service Clientele 
Offered by Dealers 


By Mac Gordon 
Staff Writer 

HE FORWARD-LOOKING cus- 

tomer tie-in plan, known as 
“Carlife Guaranty,” is being made 
available to every 
new-car dealer in 
the U.S. and Can- 
ada. 

Plans for na- 
tional promotion 
and sales of the 
service guaranty 
system were re- 
vealed to AUTOMO- 
Tive News last 
week by Donald 
E. Williams, gen- 
eral manager of 
“Carlife Guaranty” at 19711 Liver- 
nois, Detroit 21. 

That address is also the home of 
Taylors’ Inc. (Dodge - Plymouth). 
George M. Taylor, chairman of the 
dealership’s board, first devised the 
plan in 1934, copyrighted it in 1936 
and has operated it in his concern 
ever since, with astounding results, 
he said. ee 


yaaa SAID that hundreds 
of dealers, representing every 
make and franchise, have been 
using the system. But now, he 
added, Taylor has decided to offer 
the plan to any dealer “desirous of 
bolstering service profits and build- 
ing a solid foundation of customer 
goodwill for the future.” 

The plan has worked so suc- 
cessfully where tried, Williams 
said, that Taylors’ has received 
scores of letters from dealers all 
over the country praising the 
goodwill built up and boasting of 
80 to 95 percent service returns 
from new-car purchasers. 

“These dealer endorsements and 
the fact that the factories have 
praised Carlife have induced Taylor 
to offer the plan nationwide at a 
low price,” Williams added. “Any 
dealer adopting it and working it 
right should have no further wor- 
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for ‘Carlife’ 


Claimed for Tie-in Plan 
to New-Car Buyers 


ries about service volume when the 
competitive days return.” 
+ + + 


NDER THE GUARANTY, the 
new-car owner pays a “pre- 
mium” of $10 to protect his vehicle 
against mechanical failure or wear- 
outs for two years, or the first 25,000 
miles of the car’s life. Actually, the 
dealer is obliged to repair the car 
for 21,000 miles because the factory 
warranty applies for the first 4,000 
miles of operation. 

The return requirement for the 
owner provides the dealer’s profit 
and goodwill booster: The cus- 
tomer is asked to bring his car 
back to the dealership every 1,000 
miles for lubrication. 

“It is at these regular 1,000-mile 
lube checks,” Williams pointed out, 
“that the dealer’s service shop can 
and does sell such profit items as 
wheel alignments, bearings repacks, 
tuneups and clutch adjustments. All 
of these are maintenance items not 
covered by the $10 premium. 

“This setup is remarkable, too, in 
that it not only keeps a consistent 
clientele coming into the shop, but 
it unfailingly spots the customer in 
the dealer’s showroom when he 
starts thinking about a new car.” 

* + + 


QURSRISINGLY, according to 
Williams, dealers employing Car- 
life pay out no more than 25 per- 
cent of the “kitty” fund in claims. 
A survey recently made of Dodge 
dealers using the plan found that 
only 18 percent of the money ac- 
crued from the $10 premiums was 
paid back in repair costs, it was 
said. 

“This ‘kitty’ or reserve fund can 
be molded into a terrific goodwill 
force,” Williams said. “It costs Tay- 
lors’ and other Carlife dealers noth- 
ing to remedy service complaints, 
whether justified or not. We just 
charge the corrective work up to 
the Carlife fund and win a satisfied 
customer who will recommend us to 
his friends. 

“In one instance like this, we 


repaired a burned-out motor for 


Pat. Pend. 


write or 
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Detroit 6, Mich. 









KEEPING TAB ON "CARLIFE" CUSTOMERS—Don Williams, 
life Guaranty" plan, checks the service records of the policyho 
iP Livernois, Detroit 21. The “'swrvice pursuit’ and "lubrication pursuit'' board 

the name, address and phone number of every “‘carlife'’ holder on 
Williams and Taylor’s service men can tell at a glance each car 


Plymouth), 197 
pictured above lists 
various colored cards. 


owner's status under the two-year insurance plan. 


gaan manager of the "'Car- 
ders at Taylor's, Inc. (Dodge- 


George M. Taylor, dealership chairman, 


devised the pian 14 years ago as a means of bringing back new-car buyers for lubrication 
and service. A national campaign to sell the system to new-car dealers is currently underway. 


a man who had had service at 
Taylors’ previously but wasn’t un- 
der Carlife. He was so happy 
with the free job, which was free 
for us too, that he got Carlife and 
brought in three new owners who 
got coverage and two others for 
overhauls.” 

New-car salesmen push the guar- 
anty because they receive a $2.50 
commission for each plan sold, the 
Carlife executive said. No dealer 
using the plan has reported less 
than an 80 percent sale to new auto 
owners. 

* * * 
NE OF Taylor’s salesmen sug- 
gested the commission and the 
$10 premium in 1935 after Taylor 
had first wanted to give the guar- 
anty to his car purchasers for 
nothing. 

“We found that it’s just like peo- 
ple who become suspicious at ‘free’ 
gifts of $10 bills on street corners,” 
Taylor told Automotive News. 

“In order to receive the long- 
range protection under Carlife, 
the customer knows it is neces- 
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sary to pay and agrees to return 
to the car dealer monthly for 
service. This is the tie-in the 
dealer wants.” 


Taylor added that as the result 
of his own service step-up, his shop 
profits now account for more than 
100 percent of total plant overhead. 
He added that the Taylor shop av- 
erages over 40 lubrication jobs a 
day. 

- * * 
Wi THE go-ahead from their 
factories, Williams said, dealers 
representing other makes of fran- 
chise now subscribe to Carlife. 


Williams emphasized that al- | 


though the plan was a customer 
tie-in rather than a follow-up, 
reminder letters and “service pur- 
suit” boards are used to keep tab 
with the status of all guaranty 
holders. The “service pursuit” 
board shows various-colored cards 
bearing the name, address and 
phone number of each Carlife cus- 
tomer and indicating the owner’s 
current service needs, 


For the sole initial price, a dealer 


receives full rights to use the name | 


“Carlife Guaranty,” plus a package 
including 200 customer guaranty 
certificates, 300 file cards and a file 
box and index, 250 door jamb stick- 
ers, 1,000 tags for the “pursuit 
board” and 200 windshield reminder 
stickers. 

Williams was associated with So- 
cony-Vacuum automotive sales for 
20 years before joining Taylor as 
Carlife chief a year and a half ago. 


Hoder at Packard 
As Engine Chief 





DETROIT.—Frank J. Hoder jr. | 


has been appointed manager of 
Packard Motor Car Co.’s marine 
and industrial engine department, 
it was announced last week by 
Karl M. Greiner, vice-president 
and general sales manager. For 
the past six years Hoder has been 
general manager and chief engi- 
neer of Marine Products Co., De- 
troit. 


A graduate of the University of 
Pennsylvania in 1934, Hoder that 
year went with the Superior En- 
gine division of the National Sup- 
ply Co., Philadelphia, in a develop- 
mental post. Two years later he 
was placed in charge of the divi- 
Sion’s experimental and research 





department and held that position 
until 1939. 


Va. Parley Date 


Changed to Nov. 


RICHMOND, Va.—A change of 
dates and of location for the an- 
nual convention of the Automotive 
Trade Assn. of Virginia has been 
announced by John E. Raine, gen- 
eral manager of the association. 

Raine reports the convention will 
be held in Richmond Nov. 15-17. | 
It had been scheduled earlier for | 
Roanoke. 


Stratton Building 


Construction of a $30,000 garage | 
and used-car lot for the Stratton 
Oldsmobile-Cadillac and GMC deal- | 
ership in Denison, Tex., is now | 
under way, George Stratton, own- 
er, announces, 


Dearborn Motors 
Expects 100,000 


Tractors in °48 
CLARKSTON, Mich. — Dearborn 


Motors, distributing organization 
for Ford tractor, introduced its 
greatly expanded line of imple- 


ments to the press and representa- 
tives of the supplier organizations 
last week at its Deer Lake experi- 
mental farm here. 

Frank R. Pierce, president, said 
Dearborn hopes to sell at least 100,- 
000 tractors and some 600,000 im- 
plements in 1948. 

Heading the parade of over 60 
tractors, all equipped with power 
tools, was the 91,384th Ford 8N 
tractor produced since the present 
organization started. 

Starting out last July when 19 
were shown, Dearborn has expand- 
ed the line to 192 implements and 
other machinery for farm use which 
is available for use with the tractor. 
More than 60 of the 192 are dis- 
tributed by Dearborn. 

A basic four-implement group, 
plus the tractor, for the farmer just 
starting into power farming was 
shown priced at $1,768. 

—Jack WEED 
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in ONE organization 


Whatever your plans, whatever 


equipped to help you design, develop, pa 


duce. Facilities and services provided by +h 


(1) an experienced staff 
of design engineers 
and mock-up model 
building craftsmen... 


shops to handl 


(3) highly skilled metal 
finishers to create 
full-size, hand-made 
working models. . . 


to turn out 
production work 


e For complete information regarding 
these services, write direct to: 


E. G. Wetttaufer, president 
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Obituaries 


Florida Hudson Dealer, 


J. F. Armstrong Dies 
JACKSONVILLE, Fla.—James F. 
Armstrong, 48, president and general 
manager of Hudson-Florida Mo- 
tors, Inc., of this city, died June 11. 
Widely known in automotive cir- 
cles, Armstrong previously operated 
a Chrysler-Plymouth agency in Bir- 
mingham, Ala. He also was a for- 
mer regional manager for Chrysler 
agencies in New York and a past 
president of the Retail Automobile 
Dealers Assn. in Birmingham. Be- 
fore coming to Jacksonville in 1946, 
he served for four years as director 


of rationing in the southeastern 
area. His son, James F. Armstrong 
jr., is associated with Hudson- 


Florida Motors. 
* . * 


Ford Dealer 32 Years, 


E. L. Hubbell Dies 

ELGIN, Ill.—E. Lane Hubbell, 50, 
vice-president and secretary-treas- 
urer of Hubbell Motor Co. (Ford) 
and Hubbell Tractor & Equipment 
Co., died June 12 following a heart 
attack. 

Mr. Hubbell was vice-president of 
the Elgin Automobile Dealers Assn. 
and had been associated with his 


| DETROIT’S 
USED CAR 
WHOLESALE 
FORD DEALER 


at 
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all selected cars 
all makes & models 
all wholesale 


AUTHORIZED DEALER 


10300 GRATIOT AVE. * WAlnut 5-1200 
DETROIT 13, MICHIGAN 


| LEWIS F. BROWN, Inc. 


MAKE OUR LOT YOUR HEADQUARTERS WHEN IN DETROIT 


Amazing 





DHUNN 


AUTO-TURNTABLE 


For car showrooms 
and lots. 
Supports 10 TONS 





















MANCHESTER, CONNECTICUT 


NEW 1948 (SAFETY) 


ee 








ASSEMBLE [T YOURSELF AND 
TURN YOUR CAR... ANYWHERE 


No pits ...no holes ....no anchor bolts . . . just set it up in 
your showroom window or lot... plug it in and run... 
24 consecutive hours a day. Here’s top flight 

showmanship at an amazing low price. 


NEW SAFETY FEATURE 
Once more Brunner brings new advancement to 
the turntable field. 1. A safety factor... stop 
it while in full motion by the pressure of your 
hand. It starts again... AUTOMATICALLY. 
2. One big bearing that supports 10 tons. 
Can be financed if desired. WRITE NOW for 
full details on the new 1948 model to 


BRUNNER SALES COMPANY 
358 EAST CENTER STREET - GENERAL MOTORS TRUCK BUILDING 


USED CAR DEALERS, hére is the ONLY way to display used cars. BRUNNER 
auto-turntables run 24 hours a day (withost attention) in ANY kind of weather. 
ereees aimeiey 





brother, Don S., in a Ford dealer- 
ship for 32 years. 
> * + 


Ind. Dealer Since 1919, 


W. F. Carroll Dies 

CROWN POINT, Ind. — William 
F. Carroll, 53, a veteran auto dealer 
and president of the Northern In- 
diana Auto Dealers Assn., died June 
14 in a Chicago hospital from a 
heart attack following an operation 
a week previous. He had been in 
the automobile business in Crown 
Point since 1919. 


Powel Crosley’s Son 


Dies in Florida at 36 

MIAMI.—Powel Crosley III, 36- 
year-old son of the Cincinnati auto 
manufacturer, died here unexpect- 
edly last Monday (June 14), ap- 
parently from a heart attack. He 
was the owner of Crosley Marine 
Corp. of Coral Gables, Fla. 


The younger Crosley had been 
active in experimenting with a 
lightweight, jet-propelled unit for 
light planes, an automatic propel- 
ler feathering device for helicop- 
ters, and the development of plas- 
tic products. 

* * 


Stanley Anderson Dies; 


South African Pioneer 
JOHANNESBURG, South Africa. 
—Stanley Anderson, chairman of 
Stanley Motors, Ltd. (Hudson dis- 
tributor here since 1932), died June 2 
following an appendectomy. 


Mr. Anderson, 66, was the founder 
of Colonial Motors, Ltd., later ab- 
sorbed in Stanley Motors which has 
a Hudson assembly plant here and 
branches all over South Africa. 

+ * + 


Frank M. Hardiman 

LOCKPORT, N. Y.—The general 
manager of Harrison Radiator di- 
vision of General Motors Corp., 
Frank M. Hardiman, 58, died June 
11 in Buffalo General Hospital. He 
had been seriously ill three weeks. 
He started as assistant to the late 
Herbert Harrison, president and 
founder of the company, in 1923. 

* a a 


David W. Ovaitt 

DETROIT.—David W. Ovaitt, 61, former 
chief engineer of Buick; was found dead in 
his hotel room here last week. Medical 
examiners said he had shot himself in the 
head. Friends said Mr. Ovaitt had been 
despondent ever since he was discharged by 
Buick in 1932. 

* * * 


Thomas Pritchard 
MEDINA, N. Y.—Thomas Pritchard, 65, 
for many years identified with the automo- 
bile trade here, died June 3 at his winter 
home in Coral Gables, Fla. He had been in 
ill health for several months. 
* * * 


Paul E. Greenlaw 
FRANKLINTON, La.—Paul E. Greenlaw, 
63, owner of a dealership here, said to be 
the first automobile firm in Washington 
parish, died June 2. 
* * * 


Thomas W. McKay 

COLUMBUS, 0O.—-Thomas W. McKay, 56, 
vice-president of Bob White, Inc., auto 
dealer, died June 5. He came to Columbus 
in 1916 from Syracuse, N. Y., where he had 
been associated with the Franklin Automo- 
bile Co. He joined the Belt-Franklin Auto- 
mobile Co. and later helped organize the 
Bob White Co. 

. . . 
C. A. Prade 
WACO, Tex.—C. A. Prade, 64, co-owner 


of Appel & Prade Motor Co., died here 
following an illness. 
* * * 
J. Mason Price 
QUITMAN, Ga.—J. Mason Price, 52, 


owner of the Price Chevrolet Co. and active 
in civic affairs here, died May 29 after an 
illness of several weeks. 

. * . 


James F. Armstrong 

BIRMINGHAM, Ala. — James F. Arm- 
strong, 48, former Birmingham automobile 
dealer, died in Jacksonville, Fla., June 12, 
after a short iliness. Mr. Armstrong was 
past president of the Birmingham Motor 
Trades Assn. and at one time a member 
of the firm of Fariss Armstrong Motor Co., 
Chrysler dealer here. 


Louis Cohen 
SPRINGFIELD, Mass.—Louis Cohen, 57, 
president of Hudson Motor Car Sales & 
Service, 595 Main St., died here. Asso- 
ciated with him in the business were his 
sons, Milford and Daniel Cohen. 


. . . 
Emil Koeb 
SOUTHINGTON, Conn. - Emil Koeb, 
early automobile engineer, died here. He 


was chief engineer for Alsop Engineering 
Corp., and at the turn of the century was 
associated with Duryea Motor Car Co. at 
Springfield, Mass., later serving as its rep- 
resentative in France. 

. 


Carl E. Brockett 


HILLSBORO, Tex.—Carl E. Brockett, 50, 
Hillsboro automobile dealer, died here June 
8 following a heart attack. 

. . 


Matthew Ebbrack 


BROWNSVILLE, Tex. Matthew Eb- 
brack, 103, who is said to have secured the 
first patent on a folding buggy top, died 
at his home in nearby Port Isabel June 5. 
Ebbrack sold his interest to the Fisher 
Body Co. 





1948 


737 Vehicles Sold 


In San Antonio 
SAN ANTONIO, Tex.—Automo- 





31 


were passenger cars and the re- 
mainder commercial vehicles. 

O. R. Mitchell Motors (Chevro- 
let), led the month, with the sale 
of 50 passenger cars, while San An- 
tonio Buick Co. and Winerich Mo- 


bile dealers in San Antonio sold 737| tors, Studebaker dealer, each sold 
vehicles during May, of which 499| 46 cars. 





Screening... ? 


That’s another word for selection. 


Sereening is the basis of the Universal Un- 
derwriters Selective Plan. It separates the 
good fire risks from the undesirable. 


We screen every dealership, and select the 
finest of the authorized dealer class. Selec- 
tion is made only after a personal inspection 
by our own trained representative. 


Screening benefits every dealer! As a result 
of sereening we have paid twenty-six con- 
secutive annual dividends—savings totaling 


$6,657,015.93. 


Screening has kept losses low—less than one 
half those of ordinary insurance companies. 


Fire, 
Windstorm 
and 
Allied 


Insurance 


today! 





509 Terminal Sales Bidg., 
Portland 5, Oregon 


1205 Nati, Bank of Commerce 
Bidg., Norfolk, Va. 


You can share the better insurance protec- 
tion that results from screening. Write us 


UNIVERSAL 
UNDERWRITERS 


1000 R. A. Long Bldg., Kansas City 6, Mo. 


204 South Beverly Drive, 
Beverly Hills, Calif. 





REAR SEAT 
SPEAKER 


6 
3-WAY 
CONTROL 
@ Front Alone 


@ Rear Alone 
@ Both Together 


DOUBLES Auto Radio Pleasure! 


Fits ALL cars—each unit is complete — easily and 
quickly installed—fully guaranteed. Order direct, or 
write for further details. 


Dealers 


LIST 


ONLY 
$950 


Discounts: 


Terms: 2' 


| to Il units—I3/4% 
12 or more—40O% 


on cash with order 
.O.D. Shipments F.0.8. Detroit 


JOHNNY MOTOR SALES, Ine. 


12040 Jos. Campau 


Detroit 12, Mich. 


MEMBER OF H.A.D.A. 
































THE AUTOMOBILE UNDERBODY 


PROTECTIVE COATING AND 
SOUND DEADENER 















FOR | 
UNDERCOATIN 
ECONOMY 


FENDIX 
field performance 


the balance to a modern service department. 


in the auto business. 










proves that 






CHICAGO.—With 587 dealers and 
members of their organizations 
present, the 44th annual dinner 
meeting of the Chicago Automobile 
Trade Assn. hung up an all-time at- 
tendance record last week in the 
grand ballroom of the Lake Shore 
club. 

A further cause for celebration 
came when the annual report of 
association activities showed that 
CATA membership is at a new peak 
of 476. 

Edward L, Cleary, general man- 
ager, called attention in a brief 
talk to the newly introduced tech- 










only a Ye undercoating 





gives maximum protection | 
and sound deadening 
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Winners Posted 
In California 
Truck Roadeo 


LOS ANGELES.—Winner of the 
straight truck contest in the state 
truck roadeo here last week was 
Henry Drey, Signal Trucking Serv- 
ice, driving a Reo. Second place 
was taken by Sam J. Dyer, Bekins 
Van & Storage, Reo; third, James 
McCloud, Signal Trucking Service, 
Reo. 

Tractor semi-trailer winners were 
Earl Ferris, Chesley Transportation, 
Ford and Fruehauf; Lloyd Dunn, 
Signal Trucking Service, Ford and 
Utility Trailer; Arnold Houseman, 
Western Truck Lines, Ford and 
Fruehauf. 

Harold Quint, Los Angeles - Se- 
attle Express, was the winner in 
the truck and full-trailer competi- 
tion with Kenworth and Fruehauf. 
He was followed by Joseph Soren- 
son, Asbury Transportation, Ken- 
worth and Fruehauf. Third place 
went to Harry Naylor, Signal 
Trucking Service, Reo and Utility 
Trailer. 


Gives Maximum Results 
From Less Material 















































Yes, exhaustive study and 
testing have proved beyond 
doubt that only a 4% inch 
coating of Fendix gives rust 
protection that can’t be 
beat . . . plus superior sound 
deadening. And the extra 
timeandcaretakeninblend- 
ing Fendix insures a more 
uniform and continuous 
coating—gives you easier, 
smoother spraying. The 
new Fendix solvent assures 
perfect adhesion and extra 
safety during application 
and storing. 







Back these advantages with 
the tested, free program of 
sales material and direct 
service on supplies and 
equipment, and you can 
see why Fendix dealers 
everywhere enjoy more 
trouble-free applications, 
satisfied customers, good 
profits and more under- 
coating business. There’s 


r MORE FOR YOU 
FROM FENDIX 


Write direct for a Davison Fac- 
tory Representative or author- 
ized distributor to call and give 
you the full story. 






Survey 


(Continued from Page 2) 


active with buyers for the South 
and Southwestern commodity mar- 
kets. Crops in those areas are re- 
ported to be promising this year. 
Already, Southern buyers are be- 
ginning to stir, Schaefer said. 

+ * . 


CCORDING to the Buffalo Used 
“% Car Dealers Board of Trade, 
Inc., hard times have hit Buffalo 
dealers who loaded up with high- 

priced late model merchandise in 
anticipation of a heavy summer 
trade. 

The summer trade, Nate R. Ras- 
kin, treasurer of the association, 
said, didn’t materialize. As a con- 
sequence, coupled with a sudden 
tightening of credits by finance 
companies, several dealers are “on 
the verge of closing.” 

Ed Simon, operator of a whole- 
sale auction just outside Buffalo 
limits, declared that “the market 
is cracking.” Simon said his auc- 
tion has featured plenty of cars 
but buyers have been scarce. 

“Some real buys have been avail- 
able at winter prices,” Simon de- 
| clared. 
| Roy Simmons, Jackson, Tenn., 
reports that only 36 cars sold out 
of 112 offerings at his sale of June 
10. However, the market did check 
its downward trend, Simmons 
added. 

Contrary to most auction cen- 
ters, E. M. Stafford, Inc., Char- 
lotte, N. C., reported prices steady 
and demand greater than number 
of offerings. Buying was brisk on 
all models, with 273 units sold out 
of 342 offerings. A similar report 

was received from Danville, Va. 
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FENDIX 1S LISTED UNDER 
REEXAMINATION SERVICE 
OF UNDERWRITERS’ LAB- 
ORATORIES, INC. 


Groce 


IN THE NORTHWEST—Marion Motors (Hudson), Vancouver, Wash., has opened a new 
building covering 10,000 square feet, with |,250 square feet devoted to salesroom space and 


an investment of $95,000. The owners, Hal Marion and Walter Elliott, are veterans of 


387 Attend CATA Parley; 
Safety Drive Launched 
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business in the industry is directly 
dependent upon the facilities of our 
streets and roads to handle our 
vehicles and upon the parking fa- 
cilities in each locality.” 

L. J. Buckland, of New York, 
saw the motor car production pic- 
ture steadily growing brighter. He 
said there was no room today in 
the business for a lazy dealer and 
reported that more dealers will be 
added by factories as production 
increases. 

“Factories have on file 50 appli- 
cations for dealerships for each one 
presently in existence,” he said. 


Another speaker was David E. 
Castles, West Side Buick Auto Co,, 
St. Louis, director of NADA and 
past president of the national asso- 
ciation. He asked the support of 
the dealers for the state and na- 
tional dealers’ associations. 


Missouri 
(Continued from Page 3) 


/j}achieved progress beyond that of 
other nations because of its ability 
to utilize transportation and com- 
munication systems. These princi- 
ples, rather than dependence on 
natural resources, have given us 
the lead in the economic structure 
of the world.” 

Karl M. Richards, of the Auto- 
mobile Manufacturers Assn., called 
the motor car industry a barometer 
of the nation’s economy. 

Richards told the dealers that if 
the factories got all the steel they 
needed they probably would run 
into shortages of other materials. 
He urged dealers to participate in 
helping solve the parking problems 
in their cities. “The potential of 






The ground, building and equipment represents 
years 












nique of printing the report of 
activities, along with the list of 
officers, directors, staff personnel, 
now numbering seven, financial 
statement, and list of members. 


In past years, Cleary and his 
predecessors delivered lengthy re- 
ports verbally. The printed copies 
were distributed at the meeting. 

Two new directors, Victor A. 
Beckman (Pontiac), and M. F. Mc- 
Carty (International Harvester), 
were elected, and three were re- 
elected; namely, Arthur W. Rowe 
(DeSoto-Plymouth), who is treas- 
urer of CATA, Robert J. O’Donnell 
(Hudson), and Carl Zepp (Ford). 

President William D. Reagan an- 
nounced the launching of a safety 
campaign aimed at removing junk- 
ers from the streets and protecting 
the motoring public by selling only 
used cars which will pass safety 
lane inspection tests. 

The drive will take the form of 
newspaper advertising scheduled 
to start June 27 and run for 18 
weeks, plus posters displayed by 
members. Its cost will amount to 
more than $35,000. 

In behalf of Ruthrauff & Ryan, 
retained to prepare and place the 
advertising, John A. Robinson called 
attention to the fact that defective 
buildings can be torn down, small- 
pox victims segregated, and crimi- 
nals incarcerated, but nothing has 
been done to stop high school boys 
who create hazards by driving un- 
safe jalopies about the streets. 

John W. Stokes, dealer income 
tax expert and the principal speaker 
of the evening, said with reference 
to trade-ins that “it’s not so much 
what you allow for a used car as 
the way you do it, because the cus- 
tomer today doesn’t resent your 
conducting your business in a busi- 
nesslike manner despite the fact 
that he’s vitally interested in selling 
one car, his car.” 

Stokes urged the group to be hon- 
est with customers “because you'll 
have more money left than if you 
have to give it back to the customer 
later, and at present you have an 
excellent opportunity to build good- 
will.” 

He stressed the importance of 
taking care of depreciation on 
buildings and demonstrating cars, 
as well as of dealers seeing to it 
that they pay themselves adequate- 
ly, since “treasury department men 
will always contend that the owner 
of the busines®# places his own sal- 
ary too high.” 





Silent Beauty... 








































Two Models Available 


Peckat Airform, painted aluminum shade with stain- 
less steel center strip, List Price, $22.50 — Dealer's 
Cost, $13.50.... Peckat Airform Chrome, with 
chrome brackets, end caps and center piece (illustrated), 
List Price, $26.00—Dealer’s Cost, $15.60. (Prices f.0.b. 
Maywood, Illinois — slightly higher west of Rockies). 
Be sure to order shades by name as listed above. 





























































Strikingly beautiful ... silent as the stars —that's the Peckat 
Airform, America’s leading auto shade! It has the exclusive 
patented “clamp-on” brackets, 2-way adjustability—one model 
fits most cars, curved aluminum surfaces for greater rigidity 
and beauty! For styling and service, Peckat Airform is truly 
a shade better than the rest! 




























CHARLES PECKAT MANUFACTURING CO., MAYWOOD, ILL 


STUDEBAKER 49’ers 














































Another BETTER GRILLE GUARD by BUSTIN 


e@ Sturdy “One Piece Unit” 

@ “Built In” Solid plate for the utmost in Strength, 
Neatness and easy installation. 

@ One Guard fits all Models. 


List $25.00 


LIBERAL DEALER DISCOUNTS 


BUSTIN IRON WORKS, INC. 


110 EAST 130th STREET NEW YORK 35, N. Y. 







FULL PRODUCTION — Vogue Rubber Co., 
for 30 years in the premium tire manufactur- 
ing field, announces full output on its new 
premium white-wall tire onpte ing the ‘extra 
low pressure” principle. logue Miracle 
Ride Tyre uses high tenacity cord said to 
insure @ carcass stren 50 percent greater 
than In ordinary models. 






Telephone ATwater 9-2200 
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Car, Truck Output Estimates 
By Automotive News 


PASSENGER CARS 


+Station wagons. *Revised. 


degree of integration of industry 
necessary in order to make possible 
continuous production, and how a 
strike can cause interruptions far 
beyond its duration. Because of the 
shortage of steel due to the coal 


to shut down the last week of 
April.” 
It was clear to industry observers 
a few weeks ago that auto plants 
d not shed the last effects of the 
al strike. Chrysler operations, it 
believed, might be suspended now 
had it not been for a strike which 
continued through 17 working days. 
. 


RD, CLOSED for nearly six 
weeks of model changeover, suf- 
fered least from the coal tieup and 
was even able to set aside a small 
supply of steel. But Ford now finds 
schedules hit by irregular delivery 
of component parts from suppliers 
and its own manufacturing sections. 
Last-minute, minor engineering 
changes on some parts are also 


in today as GM 
ants reopen after week's shutdown caused 
kK y materials shortage. 


CADILLAC ROLLS a 


(U. 8. PRODUCTION ONLY) 
















Week Week dan. 1 Jan. 1 
Ended Same Ended Total to to 

June 19, Week Junel2, June, June 21, June 19, 

1948 1947 1948* 1948 1947* 1948* 
CHRYSLER.......... 18,268 16,241 17,640 35,908 349,955 334,359 
oer 2,796 2,101 2,672 5468 48,117 48,818 
SOD | 00 Ws dee cchaay oo 2,217 1,047 2,130 4347 .33,508 37,288 
I Heinvie g's os Cees | 5,012 5,178 4,771 9,783 100,985 96,310 
Plymouth 8,243 7,915 8,067 16,310 167,345 151,943 
POs pr eay ers e wee os 11,476 13,739 9,628 29,976 350,204 230,175 
ho TERE EEE 6,941 11,225 5,213 17,548 277,468 166,931 
Lincoln 1,191 613 1,123 3,321 14,598 12,523 
BONED (5. c iste aie ss 3,344 1,901 3,292 9,107 =58,138 50,721 
GENERAL MOTORS . 24,539 31,695 33,238 84,160 670,395 736,540 
SEE BUC Siee So v4 So'oes 2,741 5,500 5,916 13,338 119,281 128,600 
GU. s vecvcccvces ene 1,282 1,567 2,796 27,150 26,401 
Chevrolet .......... 17,3811 15,948 16,239 46,535 329,453 371,121 
Oldsmobile ......... 1,964 3,878 4,357 9,725 90,179 91,552 
WOO ob skein cones 2,528 5,087 5,159 11,766 104,332 118,866 
KAISER-FRAZER 3,933 3,043 4,569 12,524 45,406 89,332 
OD dod cwvssee ees 1,258 2,203 1,462 3,989 23,941 33,319 
a sv6 S490 085588 2,675 840 3,107 8,535 21,465 56,013 
CROSLEY 755 283 791 2,126 8415 14,381 
BOWEN 66s escceeoss 3,317 2,776 3,286 9,242 58,519 65,650 
FOMMINE 05 60% 605 2,944 2,742 2,876 8401 56,899 64,589 
PACKARD .... 1,212 1,043 2,217 5,260 21,240 40,982 
STUDEBAKER 3,840 2,385 8,888 10,332 58,424 78,375 
Bee eee 164 670 236 611 14,896 15,085 
Total Cars, U. S. .. 70,448 74,617 78,369 198,540 1,634,353 1,669,418 


COMMERCIAL CARS 
(U. S& PRODUCTION ONLY) 


Week Week dan. | dan, 1 
Ended Same Ended Total to to 
June 19. Week Juneil2, June, June 21, June 19, 
1948 1947 1948* 1948 1947* 1948* 

CHEVROLET 7,961 4,064 7,440 21,487 129,965 187,666 
CROSLEY ......... 42 40 30 120 1,212 1,618 
DIAMOND T...... 291 307 299 772 7,634 6,737 
DODGE ....... 3,392 3,688 3,066 6,458 82,140 71,480 
FEDERAL ..... 60 266 59 193 4,469 2,645 
FORD ...... 6,155 5,917 5,448 17,699 147,882 159,722 
GMC... 1,764 853 1,700 4,719 $2,700 38,781 
ED, xd c'd0n40s wee le deus Jade 2,345 artis 
INTERNATIONAL 3,601 3,064 8,598 10,060 71,227 85,941 
MEE. vconidddetiivces 208 445 155 547 9,955 6,371 
SE Seeuwue sees e's 6 46 333 443 271 621 11,414 7,379 
STUDEBAKER 1,584 1,343 1,535 3,864 $1,721 28,012 
EEE, b:53.04 06 06.4.4:6 0,2 244 426 210 651 9,045 6,608 
fear 2,246 1,676 2,142 6,557 42,542 57,691 
MISCELLANEOUS 429 504 429 1,184 9,872 9,940 
Total Trucks, U. S. . 28,305 23,086 26,382 74,9382 594,123 670,591 





i: shdeieccae te se:s 98,753 97,653 104,751 273,472 2,228,476 2,340,009 
Total Cars, Trucks 

ion Ea 5,861 4,055 5,826 17,026 119,455 117,273 
Grand Total, 


U. S&S and Canada ...104,614 101,708 110,577 290,498 2,347,931 2,457,282 
*Revised. Miscellaneous includes Autocar, Corbitt, Divco, Marmon H., 
Brockway, Four-Wheel Drive, Sterling, etc. 


Big Three Shortages Reduce 
Output to 98,753 Units 


(Continued from Page 1) 


reported aggravating Ford at- 
tempts to achieve volume output 
of new models. During most of 
last week, however, 1949 Fords 
were built at a rate of more than 
1,700 daily. 


walkout, we were similarly forced; Despite the GM shutdown and the 


trouble at Ford, the outlook for car 
and truck production during June 
is not too dark, especially when the 
possibilities are compared with re- 
sults that were achieved in May. 
The GM shutdown will cost about 
38,000 vehicles, but the possibility of 
Saturday work at Chrysler divisions 
and increased schedules at Ford 
could more than make up this loss. 
* * * 


/PURTHER reason for optimism is 
the fact that the independents 
(Hudson, Nash, Packard and Stude- 
baker) should continue to achieve 
recently accelerated output sched- 
ules, barring labor trouble. 

June production in U.S. plants 
could total at least 425,000 ve- 
hicles. This would include 310,000 
cars and 115,000 trucks. During 
May, U.S. plants were held to the 
assembly of 224,569 cars and 110,- 
080 trucks—a total of only 334,649 
units. j 

On the steel front, sales officials 
were reported amazed last week at 
the continued over-all demand. 
Products which it was thought 
might become easier to obtain, were 
said to be tightening up. 

The most unusual part of the pic- 
ture was said to be the continued 
heavy demand, with the full effects 
of the Marshall plan still to be felt. 

. + . 


PeARPUL of another coal strike, 
steel officials pointed out that 








effects of the last one will still be 
felt for months to come. 

On the brighter side, steel- 
makers were said to have enough 
scrap on hand to maintain cur- 
rent high levels through 1948. 

But even if such high levels are 
maintained, Steel magazine reported 
that there is every likelihood that 


overall requirements in the last half 
of 1948, even if another coal strike 
is averted. 

By end of 1948 the magazine pre- 
dicted that steel output would total 
88 million tons, or two to three mil- 
lion tons more than in 1947. An- 
other coal strike would, of course, 
upset that expectation. 
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Former Dealer 
Sues Buick 


For $400,000 


CHATTANOOGA, Tenn.—Valley 


Motors Co., operated by A. J. 


Bunch, A. J. Bunch jr. and Nor- 
man B. Bunch, has filed suit in 
Federal District court here against 
Buick, claiming that it has been 
damaged to the extent of $400,000 


“because of breach of contract.” 


The bill set forth that Valley 


Motors had a contract with the 
defendant to sell motor vehicles, 
the original contract having been 


(For Rates, Etc., See Next Page) 


~_ ae 


made in 1944, renewed in 1947 and 
cancelled at the start of this year. 

“Last November,” it was said, 
“General Motors agreed to deliver 
to the Valley Motors 105 cars. 
These were received and delivered.” 
Complainant insists, however, that 
this is not sufficient to settle the 
claim. “Had the order been filled,” 
the bill stated, “Valley Motors Co. 
would have realized a profit of 
$400,000.” 

A jury is asked to hear the evi- 
dence when the case comes up for 
trial before Federal Judge Leslie 
R. Darr. 


Want to Buy or Sell something? 
AUTOMOTIVE NEWS Want Ads! 


Try 








Kindly Acknowledge 


Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 
AUTOMOTIVE NEWS 
—_ 
HELP WANTED 


A-1 SERVICE MANAGER WANTED to 
take complete charge of modern, com- 
pletely equipped service department. The 
man for this job must be a good trouble- 
shooter, have thorough mechanical knowl- 
edge of Ford products, understand fac- 
tory service procedure and have good 
knowledge of customer follow-up system, 
able to handle mechanics and know how 
to handle customers and complaints. We 
are not seeking a cheap man. We want 
one who can produce and we are pre- 
pared to pay salary and incentive plan. 
If you believe you can qualify and sat- 
isfy the dealer and customers, write us 
stating your age, previous experience, 
earnings and send copy of your latest 
photo. This Lincoln-Mercury dealership 
is located in one of the largest cities of 
the east. Box 2374, c/o Automotive 
News, Detroit 26. 


CADILLAC SERVICE-MANAGER — Large 
mig-western distributor wants man 33-45 
experienced in Cadillac service. Must 
have ability to operate and increase busi- 
ness in shop now doing 15 to 17 thousand 
monthly. Salary and commission. Excel- 
lent opportunity for right man. Write 
= 2361, c/o Automotive News, Detroit 





Wanted 
Ford Parts 
Ass’t Manager 


One of the largest parts volume 
Ford dealers in the nation needs 
a@ man whose experience quali- 
fies him in the Ford parts field 
as a parts buyer, and balanced 
stock expert... efficient corps 
of parts men with which to 
work ... good working condi- 
tions. Salary and Bonus. 

State fully your experience in 
genuine Ford parts business. 
Make your application by mail 
direct to Mr. C. H. Rentz, 


Hal Lynch Motors, Inc. 
Hogan & Union St. 
JACKSONVILLE, FLA. 





A-1 PARTS MANAGER WANTED to take 
complete charge of parts department. 
The man for this job must be a good 
merchandiser, excellent buyer, one who 
does not give excuses but produces re- 
sults. We are not seeking a cheap man. 
We want one who can produce and we 
are prepared to pay salary and incentive 
plan. If you believe you qualify and can 
satisfy the dealer, write us stating your 
age, previous experience, earnings and 
send copy of your latest photo. This 
Lincoln-Mercury dealership is located in 
one of the largest cities in the east. Box 
2375, c/o Automotive News, Detroit 26. 


WANTED: TOP-FLIGHT USED CAR 
MANAGER, qualified to operate on big 
volume basis both wholesale and retail. 
Excellent proposition if you can deliver. 
If you have had large market experience 
and not afraid to work, apply at once, 
Give complete information as follows: 
(1) Age. (2) Number of dependents. 
(3) Present employment. (4) Names of 
previous employers. (5) Length of time 
and earnings with each. (6) How soon 
could you start. (7) State amount you 
expect to earn. Apply Herff Motor Com- 
pany, Memphis’ Oldest Ford Dealer, 295 
Union Avenue, Memphis, Tennessee. 


EE 
YOUNG, FAST-GROWING 
FORD DEALER 
In suburban Boston has an oppor- 
tunity for a used-car and truck 


manager. The only limit on ad- 
vancement and earnings is YOU! 


Write giving qualifications. 


DEDHAM MOTORS 
DEDHAM - MASSACHUSETTS 





SALESMAN: To represent manufacturer 
of bumper beauty grille guards to dealer 
trade. Guards available for all 1948 and 
1949 cars. I. R. Stolar Company, 5922 
North Clark Street, Chicago, Lilinois. 










HELP WANTED 


REGIONAL SALES MANAGER.  Well- 
known truck manufacturer building ex- 
tensive line of trucks has opening in 
North and South Carolina for factory 
representative. Applicant must be ex- 
perienced in retail truck selling and de- 
veloping dealers. Salary and expenses. 
Reply stating age, past experience, and 
salary requirements. Box 2373, c/o Auto- 
motive News, Detroit 26. 





WANTED — Salesmen, now calling on 
auto dealers, to represent manufacturer 
of automotive accessory item. Full ad- 
vertising and promotional support to 
dealers, with attractive sales incentive 
plan. Liberal commission to salesmen. 
Write giving territory covered, lines now 
handled and full details. Box 2376, c/o 
Automotive News, Detroit 26. 





ONE OF AMERICA’S largest producers of 
motor cars offers an excellent oppor- 
tunity in its field organization for a fleet 
sales representative. State age, experi- 
ence and references. All replies treated 
confidentially. Box 2377, c/o Automotive 
News, Detroit 26. 


ACCOUNTANT, BOOKKEEPER & OFFICE 


MANAGER, thoroughly familiar with all 
Phases of dealership operations in well 
established Ford dealership in live South 
Central Illinois city of 8,000 people. Box 
2361, c/o Automotive News, Detroit 26. 





SALESMEN 


To carry line of custom made seat 
covers to automobile dealers. All 
territories open. Commission basis. 
Write: 
Bay Ridge Auto Seat Cover Co. 
6324 Fourth Avenue 
BROOKLYN, N. Y. 





TRIMMER—Top pay, hourly percentage 
basis. Well established business. Must 
be thoroughly experienced in general trim 
work making seat covers. Alti-tropi-cool 
climate in Colorado’s second largest and 
most progressive city. Write Jess Hunter 
Motor Company, llth and Santa Fe, 
Pueblo, Colorado. 





FORD SERVICE MANAGER for 36-year- 
old 250-car dealership. City of 20,000 
population in heart of Rocky Mountain 
vacation land. Modern incentive plan. 
Write complete history, salary expected 
and send photograph if interested. West- 
ern Slope and Co., 202 Main, Grand Junc- 
tion, Colo. 


POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Posi- 
tion Wanted ads are accepted at half 
regular rates, namely: 7% cents per 
word for one insertion or two inser- 
tions of the same copy at 12% cents 
per word. Oash in advance, 


AUTOMOTIVE PARTS EXPERT desires 


connection as either sales representative, 
manufacturer’s agent, or wholesaler in 
Northeastern Ohio with Cleveland head- 
quarters. Warehouse space and telephone 
service available. What is your proposi- 
tion? Box 2372, c/o Automotive News, 
Detroit 26. 


GENERAL MANAGER 


Available and Qualified by: 
PROFIT-MAKING RECORD be- 
gun with straight-selling in BUY- 
ERS’ market. 

Producing a NET PROFIT DOU- 
BLE national average as General 
Manager of departmentalized deal- 
ership. 

Proven success in Training Sales- 
men, New Car Merchandising, Used 
Car Buying and Merchandising. 
Sound judgment demonstrated in 
personnel relations. 

Keen administrative ability in es- 
tablishing control of cost and sales 
through budgets and quotas. 


Write Box 2382 
c/o Automotive News 
Detroit 26 








SALES MANAGER — Progressive young 
man 35 years of age. Married, with no 
attachment to alcohol, Eight years’ sales 
and manager experience in new and used 
cars. Wishes position in same capacity 
with reputable auto firm, 200 to 500-car 
dealership. Prefer West Virginia or West 
Coast. Your response to this advertise- 
ment will be held in strictest confidence. 
Write to Robert Victor Tedesco, c/o 
Jewel City Motors, La Jolla, California. 


















DEALERSHIP WANTED 


DESIRE GENERAL MOTORS, Ford or 
Chrysler franchise in Southeast or South- 
west. 100 cars or better. Replies held 
strictest confidence. Box 2387, c/o Auto- 
motive News, Detroit 26. 


HAVE QUALIFIED with General Motors, 
Chrysler and Ford factories. Desire to 
purchase dealership of 300 cars or larger 
for cash. Replies will be held in strict 
confidence. Box 1920, c/o Automotive 
News, Detroit 26. 


DEALERSHIP FOR SALE 


DEALERSHIP FOR SALE. Located in 
Rocky Mountain area, excellent local lo- 
cation, franchise for cars, trucks, trac- 
tors and farm machinery of standard 
makes; established business doing $225, - 
000 per year. Will sell business and real 
estate or will lease real estate. Building 
is new. $50,000 minimum required. Write 
Box 2370, De- 
troit 26. 


FOR SALE: SMALL, PROSPEROUS 
DEALERSHIP in lvania. Spectal 
circumstances give loca large poten- 
tial, Last year’s net $25,000 with \% 
new car supply. All cash required. Sale 
price based on inventory, plus moderate 
bonus. Now have franchise one of the 
big three, low-priced line! Require quick 
action. Replies confidential. Write Box 
2353, c/o Automotive News, Detroit 26. 


c/o Automotive News, 





FOR SALE 
Automobile Dealership 
(Now Handling Studebaker Line) 
In the Heart of the Oil Fields 


New Modernistic Bidg.—Specially Designed 
and Equipped—Contains 5,600 Sq. Ft. 


LARGE ACTIVE SERVICE DEPT. 
B. F. Goodrich Distributor 


Two Years Truck Orders on Hand 
ONLY $95,000 COMPLETE 


Wire or Phone 


Nation Wide Brokers 
611 Court Bidg. Phone 3-3165 
EVANSVILLE, INDIANA 
Realtor—S, ©. Heugel, Mer. 





ESTABLISHED, POPULAR NEW car and 
truck dealership. Located in Shenandoah 
Valley of Virginia. Il] health forces me 
to sell, Inquiries confidential. Box 2378, 
c/o Automotive News, Detroit 26. 


DEALERSHIP FOR SALE. Dealership and 
new garage, now have Chrysler-Plymouth 
franchise. Town 10,000 in Ohio’s rich 
farm community. Box 2379, c/o Auto- 
motive News, Detroit 26. 


NOW HAVE NEW DUAL CAR FRAN- 
CHISE. Large metropolitan, east coast 
city. Good service set-up. No real es- 
tate. Reason for selling is other inter- 
ests. Price $35,000 complete. Box 2380. 
c/o Automotive News, Detroit 26. 


DEALERSHIP, located Mohawk Valley sec- 
tion New York State. Now handling 

. Willys-Overland Products. Box 2385, c/o 
Automotive News, Detroit 26. 


GARAGE FOR SALE 


GARAGE FOR SALE. New fire-proof 
building, fine location in North Central 
Ohio. Modern equipment, gasoline sta- 
tion. Car franchise available. Selling 
because of poor health. Box 2371, c/o 
Automotive News, Detroit 26. 


BUSINESS OPPORTUNITIES 


ESTABLISHED USED CAR DEALER de- 
sires partner, active or inactive, for auto- 
mobile, truck auction N.Y¥.C., exce 
location. $5,000 required. Automobile 
Dealers Exchange, Bridge Plaza South, 
corner 22nd St., Long Island City, N. Y. 


AUTOMOBILE DEALER facilities for sale, 


Westchester County, New York. Show- 
room and service station, 5,000 square 
feet. Used car and parking lot, 8,000 
square feet. Main thoroughfare. Com- 
pletely equipped. Good service clientele. 
Several franchises not represented. Box 
2384, c/o Automotive News, Detroit 26. 


NEW LINES WANTED 


WE ARE an aggressive automotive parts 
distributor on the west coast, located in 
Los Angeles. We wish for additiona) 
parts and accessory lines. Box 2386, c/o 
Automotive News, Detroit 26. 





DO YOU NEED 
SALES HELP? 


Established National Sales Organization 
Calling on Body Distributors has open- 


ing for additional lines. Bodies or 
major accessories, 
BOX 2388, 
c/o Automotive News, 
Detroit 26 


| 
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BUSINESS FOR SALE 


SUPER SERVICE STATION on main street 
only three blocks from business section. 
Four pumps. Fully equipped for battery, 
tire and electrical service. Willard bat- 
tery franchise. Selling real estate, equip- 
ment and stock. Under lease to Sinclair 
three years more. W. N. Mowat, Realtor, 

Bay City, Mich. 


NEW GARAGE—Central Ohio. Main thor- 
oughfare. Box 2363, c/o Automotive 
News, Detroit 26. 


NEW CARS WANTED 
1948-49 MOD.) . 


WANTED—New Cadillac sedan or con- 
vertible. Price—no object. Anderson 
Auto, Peoria, Illinois. 


USED CARS FOR SALE 











Austin’s Auto 


Auction 
Every Thursday 1:00 P.M. 


We serve the central New York area 
Clean Cars Low Mileage 
Dealers Only 


Austin 


Sales & Exchange, Inc. 
WALTON, NEW YORK 
For reservations call Walton 125-W, 
8:45-5:00 








J. B. COTE, INC. 


Ford Dealer 
Invites the Dealer Public 


to make our office your head- 
quarters when in Detroit buy- 
ing dealers stock. 


300 Automobiles 


Wholesale Retail 


15880 Livernois 
DETROIT, MICHIGAN 


AUTO AUCTION 


(WHOLESALE ONLY) 


Every FRIDAY - - - 11 A.M. 
RAIN OR SHINE 
— At— 
WHEELING, ILL. 


25 Miles North of Chicago on 
Route 45, Milwaukee Avenue; 
% Mi. No. Route 68, Dundee Rd. 















e John W. Corrigan, Auctioneer 
WHEELING AUTO AUCTION CO. 








ERIE AUTO AUCTION 
Every WEDNESDAY, 1 P.M. 
(Dealers Only) 

ALL CARS INSIDE 
On Route 5, Just West of Erie, Pa. 


Hartley and Austin 
Ray Austin, Auctioneer 





. 

AUTO BUYERS — Best wholesale deal at 
LEO ADLER, INC., DeSoto-Plymouth, 
3000 Fenkell, 7 blocks east of Livernois, 
Detroit, Mich. UN. 3-7400. 





WHOLESALE 


1948-47-46 AUTOS 


IMMEDIATE DELIVERY 
ALL MAKES AND MODELS 
SPECIAL PRICES TO 
QUANTITY BUYERS 
Also Large Stock of Convertibles 


IRVIN SACHS 
**Philadelphia’s Largest Used Car Dealer’’ 


4539 Chestaut St. Philadelphia, Pa. 
Wire or Phone ALlegheny 4-4450 


FOR SALE—1948 Cadillac 62. Fully equip- 
ped. Anderson Automobile Company, 
Peoria, Illinois. 





AUCTION 


Every Wednesday — 12 Noon 
Dealers Only 
Rain or Shine — Under Cover 


TOLEDO CAR AUCTION COMPANY 
3740 Summit Toledo, Ohio 
PO. 7021 
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USED CARS FOR SALE 


WE WHOLESALE 


Detroit’s 


Largest 
Wholesaler 


SID SAVAGE 


15999 Livernois UNiversity 4-2600 
9850 Livernois HOgarth 8400 


DETROIT 





AUTOMOBILE 
AUCTION 


28 MILES FROM CHICAGO LOOP 
% Mile East of Llinois State Line 
On Route 30 


EVERY FRIDAY 11 A.M. 


Buyers coming in by plane or train— 
call—we will meet you. Hotel accom- 
modations available, transportation fur- 
nished. Call early for reservations. 
Transports available to move cars. 

Geo. Lawson—Owners—Bud Fennema 


DUTCH STEWART, Auctioneer 


Dyer Auto Auction 
Phone nen Dyer, Ind. 
Res.: Chicago Heights, Ili, 5268Y3 
and Lansing 173-M 





WHOLESALE!!! 


It will pay you te see or call us. We 
always have a large selection of clean 
low mileage 1946's, 1947's, 1948's and 
1949's for immediate delivery. 
portation arranged to all points. 
or call us for hotel reservations. 


SAM GREENFIELD CO. 
6619 Euclid Avenue 
Cleveland 3, Ohio 
Phone UTah 1-2277 


1701 State Street 
Cuyahoga Falls (Akron), Ohio 


Phone WAlbridge 2145 





AUTO AUCTION 


DEALERS ONLY 
Sale Starts at 11 A.M. (C.S.T.) 


Every Thursday 


MANEY MOTOR CO. 
Murfreesboro, Tenn. 





AUTO AUCTION 


Dealers Only 
Where the East and West Meet 
EVERY THURSDAY 


Lubbock Auto Auction 
Lubbock, Texas 








AUCTION SALE MOTOR CARS 


DEALERS ONLY 
Aurora Downs Race Track, Route 31, 
Tilinois 


Aurora, 

EVERY MONDAY—Sale Starts 11:00 A.M. 
INSIDE HEATED Sales Arena for 300 cars. 
AURORA AUCTION SALES 
Phone Aurora 8711 or 7877 
“Dutch” Stuart, Auctiopeer 








USED CARS FOR SALE 





LARGEST PENNSYLVANIA 


AUTO AUCTION 
EVERY FRIDAY NOON 
In the Heart of Lancaster County 
Low Mileage, Clean Cars 


FOR DEALERS ONLY 
Located 6 miles North of Lancaster, Pa. 


mw AUTO SALES 
& AUCTION, INC. 
Phone 202-W4 








AUCTION 


(Auto Dealers Only) 


EVERY WEDNESDAY 
JOHN CORRIGAN 
Auctioneer 
GEO. CASSIDY 
Manager 
Sale Starts at 12:00 Noon 


CHICAGO AUTOMOTIVE 


AUCTION, INC. 
1050 East Sist St. Chicago, Ul. 
**Ohicago Is the Place to Buy Your Cars’’ 








Ken Schaefer’s — 100% Dealer * 
AUCTION 


Inside a Comfortable Building, Every 
THURSDAY 


Reliable—Fair—Honest—Protective Service 
Right in the HEART of 
INDIANAPOLIS, INDIANA 


“The Great Mid-West Market’’ 
916 N. Mlinois St. 








AUTO AUCTION 
TIM ANSPACH 
Albany, N. Y. 


(For Dealers Only) 
EVERY MONDAY... 


12 NOON 





TRUCKS WANTED 


WE NEED LATE MODEL used trucks and 


used cars. 
where. 
the price. Call Estebrook 2660 or write 
to Fred Bedford, 534 No. Cicero Ave., 
Chicago 44, Illinois. 


GMC 6x6’s, 


Will pay top dollar. Go any- 


long and short wheelbases; 
must have front end winches. Good con- 
dition. State how many, price, etc. 
Akopian Sales, 71 N. Craft Highway, 
Prichard, Alabama. 


DODGE TRUCKS: 
dealer. All models. 


Wanted by franchise 
Will buy only from 
franchised Dodge truck dealers. Worden- 
Young, Inc., 3229 Pulaski Highway’, 
Baltimore 24, Maryland. Broadway 1300. 


o TRUCKS FOR SALE 





Tank 


Semi-Trailers 


HEIL ALLEN 
FRUEHAUF 


4200 to 4700 Gallons 
Capacity 
In Excellent Shape 
* 


Call, wire or write 


FRONTIER DELIVERY, 


Ine. 
es 


589 EAGLE ST. 
Buffalo, N. Y. 


Phones: 
Wa. 4777 
Wa. 5080 





Phone Lincoln 5383 


Let us know what you have, also 














PARTS FOR SALE 


CHEVROLET PARTS—Front fenders, fen- 
der skirts, running boards, hood panels, 
cowls, face bars, grilles, headlamps 
1947-48 %-%-1 ton trucks. Cisar Chev- 
rolet Co., 16220 Kinsman Road, Shaker 
Heights, Ohio. 

ONE OF THE LARGEST and most com- 
plete stock of genuine Chevrolet parts. 
Shipments made immediately upon re- 
ceipt of order. Lowest wholesale dis- 
counts available. Stone-Fish Chevrolet, 
Inc., 56 East Broadway, Shelbyville, Ind. 





Attention! Export Buyers! 
$800,000 


NEW WAR SURPLUS 
AUTOMOTIVE PARTS 


50% to 15% off List 


GMC, CHRYSLER, FORD 
and JEEP PARTS 


Send for Complete List 


BALFOUR SALES CORP. 


: TAshmoo 65-1640 


TRUCKS FOR SALE 


REFRIGERATED TRUCKS—We have two 
1946 Studebaker M16 ton and half cab- 
over trucks with large refrigerated bodies. 
They have doors, front and rear. They 
were used by the Shillito Company in 
frozen foods business until recently, when 
they discontinued the line. They have 
been driven less than 12,000 miles and 
cost almost $4,800 apiece, new. Will sac- 
rifice for $2,750 apiece or the both for 
$5,400. For further information contact: 
Paul A. Warner, o/o Andy Schain, Inc., 
2316 Gilbert Ave., Cincinnati, Ohio. 
Phone: Woodburn 6418. 


DODGE — WHAX — 1947 new, Truckstell 
Conversion, 16050 Eaton, 2-speed axle, 
trailing axle 900/20, 10 ply tires, deluxe 
cab, dual long arm mirrors, radiator 
grille guard, running lights, color red, 
built for ten ton payload to meet high- 
way load limits. Bailey-Smith, Inc., 421 
8. Capitol Ave., Lansing Michigan. 


WILL SELL 30-foot trailer, sides or plat- 








OLDSMOBILE 


And All General Motors 
PARTS AT WHOLESALE 
$100,000 INVENTORY 





form, tandem wheels, very rugged. Or LIB Al SCO’ 
will trade, preferably dump truck or ER DI UNTS 
tractor. Automobile Dealers Exchange, Hoods Core 
Bridge Plaza South, Corner 22nd Street, Grilles Hydramatic Parts 
Long Island City, N. Y. Hub Caps Shock Absorbers 
f > . Distributors 
<sgcdiciamaaaeee SES FOR 5. SALE Gas Tanks Carburetors 
TWO NEW 1947 Chevrolet 48 passenger Trunk Lids Steering Wheels 
school buses. Hicks bodies with acces- Fuel Pumps Cluteh Parts 


sories. Sacrifice price for quick sale or 
will trade for new trucks. Salyer Chev- 
rolet Sales, Jackson, Kentucky. 


And Many Other Items 
Orders Filled Same Day Received 


SELMI MOTORS, INC. 


LARGEST es PARTS 


3431 N. ue se ~ 
t. Philadelphia, Pa. 
Telephone SAgamore 2-5568 


FOR SALE 


2—NEW CHEVROLET SCHOOL BUSES 








195” Chassis with Wayne Attention, 


Pontiac Dealers 


We carry a large stock of radiator grilles, 


H. H. WIGGINS CO. doors, fenders, quarter panels, and many 
other hard-to-get items. A trial order will 


QUARRYVILLE, PA. convince you that we have the parts. 
Phone 15 * 


Woody Pontiac Sales, Inc. 
12140 Jos. Campau DETROIT 12, MICH. 
Telephone Twinbrook 1-1600 
Michigan’s Largest Pontiac Parts Dealer 


48-Passenger Body 





PARTS WANTED 


WANTED—1 right front fender for 1941 
Studebaker-Commander, Part No. 275966 
or 278700. Siebelts Motor Sales, Inc., 
3504 Hudson Bivd., Union City, N. J. 


PARTS FOR SALE 


























WHOLESALE PONTIAC PARTS. Large F ORD RADIATORS 
stocks of poy i Body and IMMEDIATE SHIPMENT 
fender parts for all models. ‘ast service, 923 
liberal discount. Walter H. Schultz Pon- & Teast, 1928-"47 Trucks 
tiac, 16-20 Passaic Street, Trenton 8, — Listing 
New Jersey. 

FORD PARTS shipped anywhere. Call, SUMMES ouer RADIATOR WES. 
write, phone. Tranter-Williams Motors, FORT W A-8233 
Inc., 4016 Allston Ave., Cincinnati 9, AYNE 2, IND. 
Ohio. Melrose 7275-6-7. 

GMC NEW 361 block, rings, main bearings, 
rod bearings and water pump, List over CADII 1 AC-OLDSMOBILE 


$240. Entire lot—$125. City Motor Com- 
pany, Norfolk, Va. PARTS and ACCESSORIES 
Orders Filled Day Received 


DISCOUNT TO DEALERS 
RUND MOTORS, INC. 


3725 Grand River Detroit 8, Mich. 
TEmple 1-3700 





FORD 
GENUINE PARTS 


Buy a little or a lot of scarce items 
at attractive trade discounts. 


Prompt Service 


BOULEVARD MOTOR CORP. 
Authorized Distributors 
2392 Boulevard 
Jersey City, New Jersey 
Delaware 2-3400 





ACCESSORIES FOR SALE 


AUTO SEAT COVERS SPECIALIST. Cus- 
tom built to order. Any year, model 
Free catalogue, samples on request. Dis 
tinguished creations over 20 years. Bos- 
ton Big Buck Products Co. Try us. 278 
Cambridge St., Boston, Mass. 


TIRES FOR SALE 


700.15—4-Ply Tires 
Major Brand—Factory Blemishes 


(Manufacturer’s Name on Tires) 
White—$11.81 Plus $1.44 Fed. Tax 
Black—$ 9.90 Plus $1.44 Fed. Tax 


EAGLE TIRE CO. 


54th St. at 10th Ave., N.Y. 19, N.Y. 
Phone: PLaza 7-6514 











JEEP PARTS 


Largest Stock of Willys-Overiand and 
Ford Jeep Parts in Northwest 


Wire for our 
Catalogue of Hard-to-Get Parts 


SKAGIT MOTORS OF SEATTLE 


1406 — 10th Ave. 
East 0770 


UN. 2312 


Greater Columbus Auto Auction 


Every Friday — 12 O’clock Noon 


In the Same Location 


DEALERS ONLY 


Greater Columbus Auto Mart 


935 Gladden Road and Northwest Blvd. Columbus, Ohio 
Drive West 900 Numbers on Goodale St., Turn Right Two Blocks 
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AUTO EQUIPMENT FOR SALE 


: BUY AND SELL eT. HARD-TO-FIND 
° WITH “MAC, THE LIBERAL SCOTCHMAN™ Pactery Distributors O L D ~ M O B I L E P A R T ~ 


: 100 8S. CLINTON 8ST. CHICA . ILL. 
(Archie McClelland) ANDover 8888 DORehenter 8373 

We are the largest Oldsmobile Dealer in the World 
A U Cr I O N TRUCK EQUIPMENT WANTED F 
HEAVY DUTY WRECKER EQUIPMENT and operate in the Home of Oldsmobile. 


! for 5-ton truck. Military type acceptable. 
Harris Motor Company, Dothan, Ala. 








wsmo eer et 


TRUCK EQUIPMENT FOR SALE 

4 F 4 J ; . oe E.S. o Neen eee ee eS 

EVERY THURSDAY (1 P.M + 1947 DODGE TRACTORS—6-model WJA, $ 2 0 0,0 0 0 S t oc k 
(DEALERS ONLY) enddletanks. Mileage 15.000 "to 25,000, 

10.00/2: < ‘ 

CHARLIE “WHEEL AND DEAL” McCARTY tion deien, Weanan tauiae eee dee We carry the largest stock of slow-moving, hard-to- 
truck chassis. Excellent condition. $2) 950 
(PROMOTER) each. Write, wire or phone Carroll Gar- get parts. 


rison, 3206 Wren Road, Louisville, Ky. 


New Ford Truck Cabs 





Up to 40% DISCOUNT 





H C r A t S les Complete vue teat — 
e Le urney uto 9a 
New Ch $350 Fast or Slow Moving, We Have Them in Stock. 
: 156 E. CENTER ST. ew Chevrolet Cabs Order Today by Wire, Phone or Mail 
AKRON, OHIO — 
vom New Dodge Deluxe Cabs . 
Phone BL. 3127 — 
TREVELLYAN OLDSMOBILE, INC. 
E enue oo Ann 315 S. Capitol Phone 2-1127 
Fits 1941-47 a Civilian or Army LANSING 25, MICHIGAN 
$350 
JOIN THE THOUSANDS New Chevrolet Front The Home of Oldsmobile 
From coast to coast who receive our weekly prices on ee End Assemblies : 
our regular Saturday Auction. All sales are honest-to- Wanted ee 
goodness sales. Our prices are never padded. Send for sine siete UE inate 
vours today. Tell your friends to do the same. and truck parts, such as motors, rear 
oe assembly takeoffs. Also comupaete trooien 





There’s No Charge ante ee a 
i CORRY AUTO AUCTION SE BUICK P ARIS 


TRUCK BODIES—BRAND NEW. 6x9 
stake bodies complete with tarps. Our 


EVERY SATURDAY closing out price is $125 per crate of Largest Stock of Both Old and Current 


care as our pe By left. Act quick. 
12 Noon (D.S.T.) . ship freight collect. " imognever "Sates Model Buick Parts 
“Where a Square Deal Is the Rule’ ae, Serves, Turtle Creek, Pa., Valley WHOLESALERS ATTE ATTENTION: 
. monn nee ee SES. WE ARE QUANTITY SHIPPERS 


IMMEDIATE DELIVERS —Wow and used 
Sponsored by large "stock of’ new and wees ‘benches, | Same Day Service on Mail Orders and Inquiries 
Aikens Motor Sales, In ria Paingvcipneny meee ee 
. ikens s, Inc. sors, epray, painting equipment, Vises, —— 
; ' si ne, ira, he ROBERTSON BUICK CO. 


u. CORRY, PA. (30 Miles Southeast of Erie, Pa.) change, 3400 W. Fort St. 16, “Edge of the Loop” 
Pe Dial 21-345 HEEL BALANCIE Say aaa ee 1000 SO. WABASH AVE. 


balancer, only $24.50. Send for free in- CHICAGO 5, ILL. 


f ti Clint Sales Co. \ . 
a hawk Ye ee. oe ALL PHONES: WABASH 1030 


HOLMES WRECKER for sale—1941 Chev- 
rolet COE with Traffic King, all equip- 
ment, elec. sanders, spotlight, in excel- 
lent operating condition. Photo on re- 
quest. The Harden-Stevenson Company, 


DID YOU KNOW that each Friday, rain or shine, 
Circleville, Ohio. Phone 522. 


s. one of the largest and best automobile auctions in WEAVER FRONT END MACHINE “and 
the world today is held at Joplin, Missouri, the Cross || hee! Balancer. virtually new equipment. EVERY THURSDAY—12 NOON 


. 9 Brothers, 1422 5th Avenue, Arnold, Penn. WHOLESALE ONLY 
Roads of America, where the East meets the West? FOR SALE—One Van Norman boring Gar 


E We also keep six buyers on the road at all times. If ee oe es oe ee ce N 
) you have any new automobiles or new trucks for oo TE, Fete. POO FIR AUTO AUCTIO 
s = 7 a FOR SALE—Practically new 1948 frame 
sale, contact Hi-Dollar Joe at Joplin, Missouri. He machine, wheel and hub straightener. Box (For Dealeis Only) 
will have one of his men call upon you at an early SPECT OF PERS et ree *. j 
t d 55-. 
: bean wheel balancer with’ cam $195. AT EARL A. SCHOTTS 
date. We need new automobiles and trucks, lots of F.0.B, Jacksonville, Ill. Poole Motor 


. . : Company, 331 N. Main St. 2300 READING ROAD CINCINNATI, OHIO 
them. We are not interested in anything except new "7 Eo | Ds Sinaia 


merchandise. WANTED—Oldest Oldsmobile, in running 
— it Oldsmobile, in running : P 
condition, we can find. Would trade 1909 Auctioneer at Patterson 


PLIN T Mi BII EK International but had rather buy straight. 
A Auto Sales Company, Walhalla, 8S, Car. 
WILL TRADE 


AUCTION COMPANY Sas SSUES GRE Te ee | cccsunniiienettiniananaiean eden eiaeaaades MEE 


Hangared, never damaged, like new. Will NEW SUBS CRIPTION ORDER 


1610 E. 7th STREET JOPLIN, MISSOUR!I trade even new Chevrolet, Ford or Plym- 
Send Automotive News to Address Below 


Phone 100 quote Mar Sor Nara, Ver 
for One Year $6 [_] or Two Years $10 [_] 
for which check is attached [_] or send bill [_] 


Chris-Craft enclosed cruisers: One 36- 
AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26; MICH. 


Eas 

















foot, one 34-foot, one 27-foot, one 23- 
foot. Panter Boat Sales, 350 Maple 
Street, Perth Amboy, New Jersey. Phone 
Perth Amboy 4-1480. 


STUART & RAMP, INC. MISCELLANEOUS : 


MIMEOGRAPHING — SPECIALIZING in 


AUTO A CTION sales letters and 1c government postcards. 
Y. U Mackie, 81 Dales, Jersey City, New 


es 


“m 





Jersey. 


EVERY WEDNESDAY ENGINE REBUILDING — a ee 


The Finest Auto Auction in the Country grinding and metalizing. John 
Hughes Motor Co., Inc., 800 Commerce, 


| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 
St. Lynchburg, Virginia. 

AT THEIR NEW LOCATION RGTOTILLER PARTS = Laige stack ot || 

. Rototiller parts—will sell at cost. Hazard | 

HOOSIER AIRPORT Motor Company, Hazard, Kentucky. | 

| 

| 

| 

| 

| 

| 

| 

| 

| 
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| 
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Sariueadaiemmtemmcaianmanee 
DODGE, PLYMOUTH vertical sign for sale. 
On State Road 52 $300 f.0.b. Baltimore. Cost new $577. 
New and in original crate. Height 16 
INDIANAPOLIS, INDIANA feet, width 9 feet. Dodge letters 18”, 
Plymouth letters 12”. Manufactured by 
Walker & Company, Detroit, Mich., their 


BU Y—S ELL— TRADE model D2. For further details, write 
; ow 


Rea Keech Motor Co., Inc., 


Street Address Zone No. 


City..... State... 


TRADE CONNECTION: 
Car Dealer (1 Truck Dealer (1) Manufacturer () 
Jobber (— Insurance () Financial [) Supplier 1 


erick Avenue, Baltimore 29, Maryland. 


Fly or Drive to SURPLUS BARGAIN—Rust inhibitor in 5- 

ounce cans, packed 72 per case. $7.50 

STUART & RAMP, INC. per case. Sample can, 20c. Treuman 
Sales, Highway 130, New Brunswick, N.J. 

INDIANAPOLIS, INDIANA COVERS, PAPER — High quality Kraft. 
Will cover any car. $1.50 each—lots ; 
) Phone HI. 5363 $1.74 each, lots 25; $2 each for 24 or| 
less. Globe Motorists Supply Co., 121 E. | 
Third St.. Mount Vernon, N. Y¥ Scie enc: sass’ Themin sch buin’ ecehes' tale Wass cigs tein, eats signia eiess deus nies wuiaas enties een aentn teeta alan eng ones ellie attieeeetet ene —_ 
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Chrysler 


backs its dealers 


with another great four-color center spread in 


national magazines reaching 52,745,857 readers 


He aim to take care ofour own... 
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6 This is service advertising with an important 

difference. It puts Chrysler service on a warm 
and friendly basis, gives the car owner a real reason 
why both Chrysler and the Chrysler dealer take 


continuing pride in the fine performance of the 


Chrysler car. It buys good will for the Chrysler- 














age 


Wu OI, 


Plymouth dealer while selling the excellence of 
his service facilities. It builds the name MoPar 
and it means business. The impact on the public 
has been terrific—and no wonder, there’s never 


been a service campaign that has caused 





thousands of people to write in for reprints. 9 9 


| ete 


